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AVENTURA: 305.931.9484 | CORAL GABLES: 305.774.0004 | DORAL: 305.639.9969 | BRAZIL 25 LOCATIONS | WWW.ARTEFACTO.COM







BAL HARBOUR SHOPS 305.868.2113





Village of Merrick Park

 Aventura Mall

 dvf.com



M I A M I D E S I G N D I S T R I C T. N E T

#atMDD



M O R E  T H A N  6 0  S T O R E S . 

A N D  W E ’ R E  J U S T  G E T T I N G  S T A R T E D .



  
  



WHICH WATCH 
DEFINES 
DISTINCTION? 

 TOURNEAU
KNOWS.

Clé de Cartier

Bal Harbour Shops            305.866.4312

Shops At Merrick Park      tourneau.com/cartier



BAL HARBOUR SHOPS 9700 COLLINS AVE

HALEY BENNETT FOR RAG & BONE NEW YORK

RAG-BONE.COM
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French Art de Vivre



∙  Complimentary 3D Interior Design Service 1   ∙  Quick Ship program available 2

Scenario. Modular sofa in leather, double-depth backrests, design Sacha Lakic.

Moved. Consoles, design Sandra Demuth.

Manufactured in Europe.

www.roche-bobois.com



BALHARBOURSHOPS.COM   9700 Collins Ave, Bal Harbour, Florida
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See more stories  #CCBeforeAfter
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californiaclosets.com   3 0 5 . 6 2 3 . 8 2 8 2

MIAMI    900 Park Centre Blvd.



THE COLLECTION EXPERIENCE

• More choices. More buying power. More value for you.

• Unparalleled Customer Service

• Unmatched Selection

• One of a kind Ownership Experience

• Relationships That Matter

• Five Star Amenities

We don’t just have the world’s most 
desired luxury car brands, we also desired luxury car brands, we also 
have the most attainable.

Experience more at THE COLLECTION.Experience more at THE COLLECTION.Experience more at THE COLLECTION.

2017 Audi A3 2017 Audi A3 2017 Audi A3 $259*/mo./mo.

‘17 XE 25t RWD. Stk#43947. MSRP $35,895. $3,421 dwn pymt. $0 sec. dep. 39 mos. 10,000 mi. per yr. $0.15 per mi. over. Lse. end value. $20,819. ‘17 Audi A3 Stk#300371, MSRP $32,150. $999 dwn pymt $0 sec. dep. 36 mo lse. 7,500 mi. per yr. 
$0.25 per mi. over. Must qual. for Acq. Rebate(s) current owner/lessee of a MY01 competitive make. Req. A-tier credit approval; Non A-tier may be avail. at a higher mo. pymt. ’17 Macan Stk#77413. $6,000 dwn pymt. 39 mos. 5,000 mi. per yr. 
$0.30 per mi. over. Lse. end value $36,158.’17 Ghibli Stk#M22745. MSRP $84,195. $10,000 due at signing. 39 Mo. 7,500 Mi. per year. Lse end value $43,429. All LSEs excl. 1st mo., taxes dealer and reg. fees. Subj. to avail. dealer prices will vary 
and affect lessee pymt. Req. tier 1 credit. Photos are for illustration only. Offers are with approved credit and subj. to prior sale. The Collection is not responsible for typographical errors. Photos for illustration only. Offer expires 3/31/2017.



®

Experience More

On the corner of Bird Rd. & Ponce de Leon Blvd. in Coral Gables • 305.444.5555 • TheCollection.com

2017 Jaguar XE from 2017 Jaguar XE from $279/mo. 

2017 Maserati Ghibli 2017 Maserati Ghibli $599*/mo./mo.2017 Porsche Macan 2017 Porsche Macan $489*/mo./mo.

*



DEDON Collections available at: 

Miami Design District � 3650 North Miami Avenue � Miami, FL 33127 � Telephone 305-576-8181 � climaoutdoor.net



TOUR DU MONDE

DEDON Collection BRIXX

Design by Lorenza Bozzoli

www.dedon.us

¨
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MORADA HAUTE FURNITURE BOUTIQUE  |  MIAMI DESIGN DISTRICT - 3701 Biscayne Blvd | Miami, FL 33137 - Tel: 305-501-2768  |  MORADA-FURNITURE.COM

D E S I G N  F O R  Y O U R  S E N S E S



Starting at $3950
Designed by Arq. Fernan Hernandez  |  Hand Crafted in Italy

TAGLIA ARM CHAIR



Magnificent Architecture.
Spectacular Views.
Extraordinary Lifestyle.

This condominium is being developed by 2701 Bayshore One Park Grove, LLC, a Florida l imited l iabi l ity company ( “Developer” ), which has a l imited r ight to use the trademarked names and logos of Terra and Related. 
Any and al l statements , disclosures and/or representations shal l be deemed made by Developer and not by Terra and Related and you agree to look solely to Developer (and not to Terra and Related and/or reach 
of their af f i l iates) with respect to any and al l matters relating to the marketing and/ or development of the Condominium and with respect to the sales of units in the Condominium. OR AL REPRESENTATIONS 
CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER . FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE 
DOCUMENTS REQUIRED BY SECTION 718 .503 , FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. These materials are not intended to be an of fer to sel l , or sol icitation 

to buy a unit in the condominium. Such an of fering shal l only be made pursuant to the prospectus (of fering circular) for the condominium and no statements should be rel ied upon unless made in the prospectus 
or in the applicable purchase agreement. In no event shal l any sol icitation, of fer or sale of a unit in the condominium be made in , or to residents of, any state or country in which such activity would be unlawful .

EXCLUSIVE MARKETING AND SALES AGENT DOUGLAS ELLIMAN DEVELOPMENT MARKETING



Artist Conceptual Rendering

Introducing the magnificent waterfront homes of One Park Grove —  

estate-quality condominiums and penthouses with the perfect location ,  

magnificent architecture , spectacular views and a richly-layered lifestyle.

Architecture by OMA  • Rem Koolhaas 

Interiors by Meyer Davis

Kitchens & Baths by William Sofield

Landscapes by Enzo Enea 

Sculpture by Jaume Plensa 

Lifestyle Curated by Colin Cowie

PARK-GROVE.COM    ��� ��� ����





      Oral representations cannot be relied upon as correctly stating representations of the developer. For correct representations, make reference to this brochure and the documents required by Section 718.503, Florida Statutes, to be furnished by a developer to a buyer or lessee. 
This Condominium is developed by PRH FAIRWINDS, LLC (“Developer”) and this offering is made only by the Developer’s Prospectus for the Condominium. Developer, has a licensed right to use the trade names, marks, and logos of: The Related Group, Fortune International 
Group, The Fairwinds Group, and Auberge Resorts, LLC.  Auberge Resorts LLC and its affiliates (the “Auberge Group”) are not related to, affiliated or associated with, or a partner in the business of the Developer. No representation, warranty or guarantee is made or implied by 

the Auberge Group with respect to any statement or information made or provided about the Condominium.  Neither the Auberge Group, nor any of its directors, officers, employees, or agents has or will have any responsibility or liability arising out of, or related to, this publication 
or the transactions contemplated by this publication, including any liability or responsibility for any statement or information made or contained in this publication. Auberge® is the registered trademark of Auberge Resorts, LLC and used by license agreement. In the event the 
Auberge® license should lapse, this Condominium and any hotel affiliated with this Condominium will not be permitted to use the name Auberge®. The managing entities, hotels, brands, artwork, designers, contributing artists, interior designers, fitness facilities, amenities, services, 
and restaurants proposed are subject to change at the Developer’s discretion. The Developer is not incorporated in, located in, nor a resident of, New York. This is not intended to be an offer to sell, nor a solicitation of an offer to buy, condominium units in New York or to residents 
of New York, or any other jurisdiction where prohibited by law. Any art depicted may be exchanged for comparable art at the Developer’s discretion. Consult the Prospectus for all terms, conditions, specifications, and Unit dimensions.  Reproduction for private or commercial use is 
not authorized. 2016 ® PRH FAIRWINDS, LLC, unless otherwise noted, with all rights reserved.
 

2200 North Ocean Blvd.    Fort Lauderdale, FL 33305    (954) 281-1228      AubergeBeach.com

Relaxed Napa Valley luxury, married to stunning Atlantic 
vistas, makes for the perfect pairing.  Located directly on the sand in 
beautiful Fort Lauderdale; Auberge Beach offers a taste of the wine 

country, with a dash of understated elegance –– for those with an 
appreciation for great wine, great food and great living. 

The healing power of pleasure awaits...



Extraordinary lives are measured by the sum of special moments, 

people and places that surround us. Experiencing these moments 

day-by-day is what defines the Hyde Beach House lifestyle. A soulful 

state-of-the-art residence with incredible Intercostal and Ocean views 

providing everything you need and nothing you don’t.

HYDEBEACHHOUSE.COM   I   T 954.391.5999   I   NOW UNDER CONSTRUCTION

    Oral representations cannot be relied upon as correctly stating representations of the developer. For correct representations, make reference to this brochure and the documents required by Section 718.503, Florida Statutes, to be furnished by a 

developer to a buyer or lessee. This offering is void where prohibited by law. Your eligibility for purchase will depend upon your state or territory of residency. This Condominium is developed by PRH 4000 SOUTH OCEAN, LLC (“Developer”). This 

offering is made only by the Prospectus for the Condominium; no statement should be relied upon if not made in the Prospectus provided to you by the Developer. Developer expressly reserves the right to make modifications, revisions, and changes 

to the Condominium design and to amenities as the Developer deems desirable or necessary as a matter of code compliance, or otherwise. Developer, pursuant to license or marketing agreements with each, has a right to use the trade names, marks, 



and logos of: The Related Group, SBE Licensing, LLC and SBE Hotel Group, LLC, which licensors are not the Developer.  HYDE® is the registered trademark of SBE Licensing, LLC. In the event the license to use HYDE® terminates, or is not renewed, 

HYDE can no longer be associated with the Condominium. Any art depicted or described may be exchanged for comparable art at the Developer’s discretion. Consult the Prospectus for all terms, conditions, specifications, and Unit dimensions. 

This condominium is not beachfront. Reproduction for private or commercial use is not authorized. 2017® PRH 4000 SOUTH OCEAN, LLC, unless otherwise noted, with all rights reserved.

Visit one of our sales offices:  

75 SE 6th St, Ste. #101 Miami, FL 33131

2801 E Hallandale Beach Blvd, Hallandale Beach, FL  33009 
®



Sales by RELATED REALTY in collaboration with FORTUNE DEVELOPMENT SALES 

SOARING HIGH ABOVE BISCAYNE BAY

Paraiso District’s final and most magnificent residential tower GranParaiso takes luxury 

living to new heights. Residents at this premier waterfront location have access to the 

most spectacular amenities — lush parks and gardens, museum quality works 

of art, and an exclusive beach club by celebrated chef Michael Schwartz. 

Don’t miss the opportunity to call GranParaiso home.

NOW UNDER CONSTRUCTION

GranParaisoResidences.com    T 305.240.6493

Oral representations cannot be relied upon as correctly stating the representations of the developer. For correct representations, make reference to the documents required by section 718.503, Florida Statute, to be furnished by a developer to a 
buyer or lessee. Your eligibility for purchase depends upon your state of residency. This offer is void where prohibited. Gran Paraiso is developed by PRH Paraiso Two, LLC (“Developer”), which, pursuant to license agreements, uses the trademarked 
names and logos of The Related Group, which is not Developer. This offer is made pursuant to the Prospectus for Gran Paraiso and no statement should be relied upon if not made in the Prospectus provided to you by the Developer. Square footage 
is approximate and may vary depending on how measured and actual construction. Locations and layouts of windows, doors, closets, plumbing fixtures, and structural and architectural design elements may vary from concept to actual construction. 
All depictions of appliances, plumbing fixtures, counters, countertops, cabinets, soffits, floor coverings and other matters of design and décor detail are conceptual and are not necessarily included with Unit purchase. Developer expressly reserves 

On Site Sales Gallery Open Daily

600 NE 30th Terrace, Miami, Florida 33137



the right to make modifications, revisions, and changes it deems desirable or necessary as a matter of code compliance or otherwise. There is no guarantee that any, or all off-site attractions, shopping venues, restaurants, and activities referenced will 
exist or be fully developed, as depicted, or that these would not change. The managing entities, hotels, artwork, designers, contributing artists, interior designers, fitness facilities, amenities, services, and restaurants proposed within the Condominium 
and referred to herein are accurate as of this publication date; however, Developer does not guarantee that these will not change prior to, or following, completion of the Condominium. Any art depicted or described may be exchanged for comparable 
art at the Developer’s discretion. Art may be loaned to, rather than owned by, the Association. Consult the Prospectus for all terms, conditions, and specifications. Reproduction for private or commercial use is not authorized. 2015© PRH Paraiso 
Two, LLC with all rights reserved. 



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION  718.503, FLORIDA STATUTES, 
TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. All artist’s or architecturalrenderings, sketches, graphic materials and photos depicted or otherwise described herein are proposed and conceptual only, and are based 
upon preliminary development plans, which are subject to change. This is not an offering in any state in which registration is required but in which registration requirements have not yet been met. THIS IS NOT AN OFFER FOR 
CONTRACT OR SALE IN THE STATES OF NY, NJ OR MASS.

  estatesatacqualina      Estates At Acqualina    www.estatesatacqualina.com



GOOD MORNINGGOOD MORNING
(AT THE MILANO RESIDENCE)(AT THE MILANO RESIDENCE)

M I A M I

  The World’s Finest Residences®

At The World’s Finest Resort

TM

PHASE ONE PRE-CONSTRUCTION PRICING

FROM $3.8 TO $9 MILLION.  

PENTHOUSES & 

SINGLE-FAMILY HOMES, 

PRICES UPON REQUEST.
 

SALES GALLERY WITH FULL-SIZE 

FURNISHED MODEL RESIDENCE

17895 COLLINS AVE, SUNNY ISLES BCH, FL 33160

SCHEDULE YOUR VIEWING APPOINTMENT TODAY.  844 279 6662 or sales@estatesatacqualina.com



ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS REQUIRED BY SECTION  718.503, FLORIDA STATUTES, 
TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. All artist’s or architecturalrenderings, sketches, graphic materials and photos depicted or otherwise described herein are proposed and conceptual only, and are 
based upon preliminary development plans, which are subject to change. This is not an offering in any state in which registration is required but in which registration requirements have not yet been met. THIS IS NOT AN OFFER 
FOR CONTRACT OR SALE IN THE STATES OF NY, NJ OR MASS.

  estatesatacqualina      Estates At Acqualina    www.estatesatacqualina.com

SCHEDULE YOUR VIEWING APPOINTMENT TODAY.  844 279 6662 or sales@estatesatacqualina.com



M I A M I

  The World’s Finest Residences®

At The World’s Finest Resort

TM

GOOD EVENING
(AT THE SPEAKEASY)

#1 FAMILY RESORT 

IN THE WORLD

ANDREW HARPER

36 Years of Achievement  |14 Luxury Buildings  | One Development Team

PHASE ONE PRE-CONSTRUCTION PRICING

FROM $3.8 TO $9 MILLION.  PENTHOUSES & 

SINGLE-FAMILY HOMES, PRICES UPON REQUEST.
 

SALES GALLERY WITH FULL-SIZE 

FURNISHED MODEL RESIDENCE

17895 COLLINS AVE, SUNNY ISLES BCH, FL 33160



EVERY RENAISSANCE
BEGINS WITH A VISION 

For inquiries, please call 305.307.5933 or visit oneriverpoint.com

Exclusive Sales & Marketing by Douglas Elliman Development Marketing

This is not intended to be an offer to sell, or solicitation to buy, condominium units to residents of any jurisdiction where such offer or solicitation cannot be made or are otherwise prohibited 
by law, and your eligibility for purchase will depend upon your state of residency. This offering is made only by the prospectus for the condominium and no statement should be relied upon 
if not made in the prospectus. The information provided, including pricing, is solely for informational purposes, and is subject to change without notice. Oral representations cannot be 
relied upon as correctly stating the representations of the developer. For correct representations, make reference to this brochure and to the documents required by section 718.503, Florida 
statutes, to be furnished by a developer to a buyer or lessee.

This advertisement is not an offering.  It is a solicitation of interest in the advertised property.  No offering of the advertised units can be made and no deposits can be accepted, or 
reservations, binding or non-binding, can be made until an offering plan is filed with the New York State Department of Law.  This advertisement is made pursuant to Cooperative 
Policy Statement No. 1, issued by the New York State Department of Law.  CP16-0027, Sponsor: KAR Miami MRP LLC, 24 SW 4th Street, Miami, Florida 33130

A selection of extraordinary homes 

dramatically redefining the Miami River 

and waterfront living 





Exclusive Sales Agent: Douglas Elliman Development Marketing. The Ritz-Carlton Residences, Miami Beach are not owned, developed or sold by The Ritz-Carlton Hotel Company, 

L.L.C. or its affiliates (“Ritz-Carlton”). 4701 North Meridian, L.L.C. uses The Ritz-Carlton marks under a license from Ritz-Carlton, which has not confirmed the accuracy 

of any of the statements or representations made herein. This graphic is an “artist’s rendering” and is for conceptual purposes only. THIS OFFERING IS MADE ONLY BY 

THE OFFERING DOCUMENTS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE OFFERING DOCUMENTS.  

Discover the Private siDe of MiaMi Beach



THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT  

BE MADE. PRICES, PLANS AND SPECIFICATIONS ARE SUBJECT TO CHANGE WITHOUT NOTICE. 

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, REFERENCE 

SHOULD BE MADE TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. 

a LiMiteD coLLection of exquisite resiDences  
anD Private singLe-faMiLy viLLas

DesigneD By Piero Lissoni  |  froM $2 to $40 MiLLion

visit the MoDeL resiDence at viLLa Lissoni toDay

305.770.6241  |  theresiDencesMiaMiBeach.coM

ProjecteD coMPLetion suMMer 2017



From mid $5 million to over $20 million.
Currently under construction with completion anticipated 4th Qtr 2018.

1000museum.com  |  305.306.6960  |  info@1000museum.com
1000 Biscayne Blvd. Miami, FL

         Oral representations cannot be relied upon as correctly stating representations of the Developer. For correct representations, make reference to this brochure and to the documents required by section 718.503,  Florida statutes, to be furnished by a developer to a buyer or  
         lessee. We are pledged to the letter and spirit of the U.S. Policy for achievement of Equal Housing Opportunity throughout the nation. We encourage and support an affirmative advertising and marketing program in which there are no barriers to obtaining housing because 
of race, color, religion, sex, handicap, familial status or national origin. This is not intended to be an offer to sell, or solicitation to buy, condominium units to residents of any jurisdiction where prohibited by law, and your eligibility for purchase will depend upon your state of residency.  

FOR NY RESIDENTS : THE COMPLETE OFFERING TERMS ARE IN A CPS-12 APPLICATION AVAILABLE FROM THE OFFEROR. FILE NO. CP16-0131
The building is currently under construction but not yet completed.  Any images of a competed building are artists renderings incorporating the proposed building into the existing skyline. As depicted in the developers brochures or on the developers website, sketches, renderings, 
graphics, plans, specifications, services, amenities, terms, conditions and statements contained in this brochure are proposed only, and the Developer reserves the right to modify, revise or withdraw any or all of same in its sole discretion and without prior notice.  Use and operation 
of the Helipad are conditioned upon obtaining FAA and other governmental approvals.  No assurance can be given about whether the approvals can be obtained, and/or if so, the timing of same.  Artist rendering provided by Catapult13   |   Creative Director Alfred Lamoureux

BY ZAHA HADID ARCHITECTS

ZAHA RISING.





Join us at our state-of-the art Sales Gallery or call for a private presentation.

855  853  3503   /  www.PARAMOUNTmiami.com

THE MOST 

AMENITIES 

IN THE 

WORLD

See the video and download PARAMOUNT’s original song “Right Now,” 

celebrating The Jam Room, an exclusive amenity. + VIEW IT ON YOUTUBE
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M I A M I  W O R L D C E N T E R

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE 
REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE 
REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 
718.503, FLORIDA STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE.
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REINVENT 

THE 

WHEELS
LOCAL ARTISTS SCORE 

MAJOR VISIBILITY ON 

CANVASES THAT CRUISE 

THROUGH THE CITY.  

BY LAUREN EPSTEIN

56  OCEANDRIVE.COM
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Bye-bye, boring bus 
advertisements! In an 
unlikely collaboration, the 
local creative agencies  
The New Tropic and Prism 
Creative Group have 
teamed up with Miami-
Dade Transit to reimagine 
city buses as big, beautiful 
works of art. The project, 
dubbed Transit Loves the 
Arts, gives five Miami-area 

artists the opportunity to 
display their work on full 
bus wraps, while 10 artists 
receive back-of-bus space. 
“We created [the initiative] 
to incite constructive 
conversations about transit 
and find ways for this 
public agency to support 
the local art scene,” says 
Pola Bunster, director of 
storytelling at Prism. 

“There has been a bit of a 
lack of support for smaller 
artists over the bigger 
names, so this was seen as 
a big win for the local art 
scene—it provided this 
moving canvas for them.” 

Nate Dee, winner of a 
full-bus wrap, infused 
elements of colorful 
Haitian art into a dynamic 
design that’s quintessential 

Miami, incorporating  
the Freedom Tower, a 
flamingo, and blooming 
orange blossoms. “It looks 
overwhelmingly beautiful 
when you see it massively 
on the bus,” says Bunster, 
and Miamians seem to 
agree, as they’re snapping 
shots of the vehicles and 
sharing them all over 
social media. “People are 

starting to connect where 
they’ve seen these artists’ 
work before, and they’re 
realizing they’re from 
Miami, they’re local, and 
they’re reinvesting a sense 
of local pride. And it’s all 
coming through Miami-
Dade Transit supporting 
the arts.” 

Riding the bus has never 
been so cool. .

Miami’s five new  

roving artworks, by 

(top row, left to 

right) Hector Andrade, 

Laz Ojalde and Natalie 

Zlamalova, Daniel 

“Krave” Fila, (second 

row) Carlos Alvarez, 

Ojalde and Zlamalova, 

Alvarez, and (third 

row) Nathan “Nate 

Dee” Delinois.

FRONT RUNNER
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CLOCKWISE FROM ABOVE: A mural by Martin 

Whatson at Wynwood’s Eneida M. Hartner 

Elementary School is part of the RAW Project; 

artwork by Dan Witz; a mural by Inkie; the Obey 

crew in front of their design; mural by INO; 

Himbad adding details to his work in progress.

58 OCEANDRIVE.COM

BLANK

CANVAS

ENEIDA M. HARTNER 

ELEMENTARY GETS A 

COLORFUL REVAMP WITH 

THE HELP OF WYNWOOD 

SCHOOL ARTS PROGRAM 

THE RAW PROJECT. 

BY SHELLIE FRAI

The world’s most acclaimed 
artists flock to the Wynwood 
Arts District year round to take 
part in exclusive projects, 
gallery exhibitions, and… go to 
school? Thanks to Re-Imagining 
the Arts in Wynwood (RAW), 
an initiative to bring art 
education to schools with 
limited budgets, Eneida M. 
Hartner Elementary became 
part of the annual Miami Art 
Week extravaganza. With the 
help of more than 30 artists from 
the US and around the globe, 
the blank walls of a school filled 
with 570 young students have 
become colorful and eye-
catching murals of inspiration.

But it’s not just world-
renowned artists lending their 
talents to the project. Miami 
Dolphins wide receiver Jarvis 
Landry got in on the action 
when participating street artist 
Kai Aspire recruited him to 
paint a mural that would both 
delight and inspire students. 
“Kai wanted to tie in another 
part of the Miami culture, and 
the Miami Dolphins and Jarvis 
are a huge part of this city,” says 
RAW founder Robert De Los 
Rios. Their creation? A giant-
sized cartoon-style child 
reaching for the stars while 
balancing atop schoolbooks, 
sports balls, and a guitar. “[The 
piece] represents a child never 
giving up,” De Los Rios says. 
“It’s a beautiful message.” .
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56  //  FRONT RUNNER

82  //  LETTER FROM THE 

EDITOR-IN-CHIEF

84  //  LETTER FROM THE 

PUBLISHER

86  //  …WITHOUT WHOM 

THIS ISSUE WOULD NOT 

HAVE BEEN POSSIBLE

88  //  THE LIST

143  //  SHOT ON SITE

STYLE

93  //  MIX MASTER

With a confident, print-centric 

spring collection, Jonathan 

Saunders debuts as DVF’s 

first-ever chief creative officer.

96  //  THE BOLD AND  

THE BEAUTIFUL

The season’s most powerful 

statement comes in the form  

of bright, feminine florals that 

pack a punch. 

98  //  COLOR ME 

SPRINGTIME!

As buds burst and nature 

blossoms, watchmakers offer  

a riot of color for the wrist. 

100  //  STYLE SPRINGS 

ETERNAL

Fashion flourishes in the Magic 

City with new spots for scents, 

swimsuits, sunnies, and more. 

93
Fit to print: With 

Scottish designer 

Jonathan Saunders 

newly in charge, it’s 

patterns galore at 

DVF this spring.

100
Outside the lines: 

Artist Shantell 

Martin lends her 

distinctive style to 

Max Mara’s new 

line of limited-

edition sunglasses.
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Panthère de Cartier Collection
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118
Just my Typoe: The 

Miami-based artist 

helped put Wynwood  

on the map. Now, he’s 

taking his out-of-the-box 

aesthetic worldwide.

00
Lessimus, omnis 

eossum ius alis 

vendipsapici nihil

SCENE

105  //  TURN UP THE ULTRA

Now a global phenomenon, Miami’s 

longest-running music festival is back 

for three days of musical mayhem—

and a fire-breathing spider you need 

to see to believe.

108  //  TOTAL ACE

At 22 years old, Monica Puig won an 

Olympic gold medal. This month, 

the Miami resident competes on her 

home turf at the Miami Open. 

110  //  BATTER UP!

Top baseball stars from around the 

globe take the field in Miami to 

represent their countries at the fourth 

World Baseball Classic.

112  //  LIGHTS, CAMERA, 
MIAMI!

Soon-to-be-buzzed-about flicks are 

seen first at the Miami Film Festival.

114  //  BIG FISH

Super Bowl-winning head coach 

Jimmy Johnson hosts a $1 million 

fishing tournament and four-day 

party in the Keys.

118  //  TAG ALONG

Miami native Typoe made a name 

for himself tagging walls with graffiti. 

Now he’s going global, eyeing the 

future, and designing a furniture line. 

122  //  PURSUIT OF 
HAPPINESS 

The inaugural World Happiness 

Summit makes Miami its home this 

month, while aiming to raise the 

feel-good quotient worldwide. 

124  //  COXING A TENT

One of the founding fathers of 

techno, Carl Cox makes his annual 

visit to Miami to host his eponymous 

tent at Ultra Music Festival. 
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124
It’s electric: For the 

ultimate in music mixing 

and mashing, EDM 

fanatics flock to techno 

titan Carl Cox’s Ultra 

tent year after year.
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136
All that jazz:  

Refuel for Music 

Week with the tuna 

tartare at Sugar, 

among other 

notable spots. 

129
Land of lemons: 

Upland dishes out 

cuisine straight from 

the Golden State.

SAVOR

129  //  ON THE UP AND UP

At New York transplant Upland, 

Stephen Starr and chef Justin 

Smillie are making Miamians swoon 

over classic California cuisine.

132  //  FRESH ON THE SCENE

March madness in Miami brings 

new hot spots for brunch, drinks, 

poke, and Mexican that you need 

to try right now. 

134  //  NOBLE PURSUITS

Run, don’t walk. With only 560 

bottles in the world, Casa Noble’s 

Alta Belleza is Miami’s not-to-be-

missed sip. 
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136  //  EAT, RAVE, REPEAT

Revelry, imbibing, and indulging  

is the natural progression during 

March’s many music events. Do it  

all at these bars and clubs where 

the partying, drinking, and 

eating never stop. 

FEATURES

154  //  ANGEL FACE

Victoria’s Secret’s longest- 

running Angel and Miami 

resident, supermodel Adriana 

Lima balances the roles of 

world’s most beautiful, single 

mother, spiritual seeker, and 

independent woman.

164  //  OPPOSITES 
ATTRACT

Spring’s overriding trend: 

Modern mash-ups of color, 

texture, and shape showcase 

fashion eclecticism at its best. 

The ultimate accessory: Bravado! 

174  //  TOP DOLLAR

The most expensive condo on 

Miami Beach gets listed for a 

cool $65 million. 

178  //  FRESH FACES

In a city perpetually brimming 

with gorgeous inhabitants, it’s 

no surprise that Miami is home 

base for iconic supermodels. 

Ocean Drive uncovers the next 

generation of Magic City models 

on the brink of stardom.

154
If looks could kill: 

Ocean Drive gets 

deep with cover star 

Adriana Lima, 

revealing the real 

woman behind the 

smoldering stare.  
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BAL HARBOUR SHOPS: 9700 COLLINS AVENUE (305) 867-1215

DESIGN DISTRICT MIAMI: 140 NE 39TH STREET (305) 639-8851

THE SHOW FINALE

HOTEL SALOMON DE ROTHSCHILD, PARIS 

OCTOBER 2ND 2016
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187  //  OM IS WHERE  

THE HEART IS

Deepak Chopra lends his name 

and a holistic hand to a sky-rise in 

Sunny Isles, merging high living 

and well-being. 

190  //  SKY HIGH

The Related Group’s Carlos  

Rosso looks to the Miami skyline 

and beyond for the next 

development boom.

192  //  BEDTIME STORY

With its latest launch and a new 

Magic City shop, ultra-luxe bed 

brand Hästens has clients 

sleeping like Swedish royalty. 

194  //  MOVING ON UP

Eight stunning Miami-area hotel 

penthouses offer more than just 

five-star views. They make the 

high life worth living. 

AND FINALLY…

224  //  #TRENDING FOR 

SPRING

March in Miami is in full swing. 

Not sure how to navigate the 

madness? Ocean Drive has you 

covered so you can get sprung. 

190
Here comes the 
boom: The Related 
Group’s Carlos Rosso 
weighs in on Miami’s 
development future.

on the cover: Adriana Lima
Photography by Russell James

Top ($1,050) and shorts ($595), 
Miu Miu. Miami Design District, 

190 NE 39th St., 305-341-9342; 

miumiu.com 
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M ISSONI BAIA .COM +1 305 80 0 70 0 0

7 7 7 N.E. 26TH TERRACE, MIAMI , FL 33137 

BY APPOINTMENT ONLY

LIVE SOULFULLY

A POOL WITH A V IEW. THE SPECTACU L AR CANTI LEVERED POOL 

OVERLOOKING B ISCAYNE BAY AND DOWNTOWN MIAMI .

Missoni, the legendary Italian fashion house, off ers as much a way of living as it does a way of 

style, infused with a tangible sense of joyfulness and relaxed luxury. Missoni Baia off ers amenities 

unrivaled in Miami, including four outdoor pools, a bayview tennis court, and an expansive gym 

and spa worthy of a luxury resort with 200 feet of frontage on Biscayne Bay in East Edgewater.

MISSONI BA IA IS  AN EXCLUS IVE COLLECTION OF 2-  TO 4 -BEDROOM 

BAYFRONT RES IDENCES THAT EM BR ACE THE T IMELESS APPEAL OF 

WATERFRONT L IV ING.
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6101 Biscayne Blvd.
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EVERY YEAR, MY DEAL 
BREAKERS GET LONGER AND 
MY SKIRTS GET SHORTER. 

WAXCENTER.COM  I  europeanwax

MIAMI BEACH | 786 724 1444

MIAMI - MIDTOWN | 305 573 9485

SOUTH BEACH | 786 534 8005

YOUR FIRST WAX IS ON US*

*See waxcenter.com for complete details. Restrictions apply. © 2017 EWC Franchise, LLC. All Rights Reserved.
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Living in South Florida, I play a 
lot of tennis. I also play my music 
really loud with the windows open 
every time I drive over the 395 
Causeway, passing under exit 
signs that read miami beach, as I 
head to work. 

So it’s no wonder that March is 
one of my favorite months of the 
year down here, with the Miami 
Open featuring the world’s great-
est tennis players (myself not 
included) and the Ultra Music 
Festival starring the world’s  
greatest DJs. In fact, for three days, 
those two events will actually 
collide, drawing hundreds of thou-
sands of revelers between them—
some loyal tennis fanatics, some 
EDM diehards, and others like me 
who like to dabble in both. 

I’m all prepared: I’ve got my 
new Roger Federer tennis hat 
(from Tennis Plaza on Biscayne 
Boulevard) for sunny days watch-
ing the action at Crandon Park, 
and I’ve got my #TeamNoSleep 
hat from E11EVEN ready for  
wild nights at Ultra (and after). 
My sunscreen and S’well water 
bottle are packed, and I’ll proba-

bly head to Anatomy at 1220 for a 
quick IV drip (water plus nutri-
ents plus B12) from VitaSquad to 
make sure I’m properly hydrated 
and juiced up. 

And if tennis or raving isn’t your 
thing, NASA just reported that 
2016 was the hottest year on 
record, so I expect March to be 
extra special on the beach this 
year—which, by the way, is the per-
fect place to read our cover story 
on supermodel Adriana Lima. 
She not only dazzles on maga-
zines, runways, and TVs across 
the globe, but she also happens to 
call Miami home. So while the 
temperatures rise as we leave win-
ter behind and head into spring 
on March 20, is there anything 
better—or hotter—than Adriana 
Lima, Miami, and this issue of 
Ocean Drive? 

Happy reading… and partying. .

from left: Enjoying a cup of coffee with David Grutman at the grand opening of his new café OTL in the Miami Design District; with JP Oliver at The Confidante Miami Beach for 

Ocean Drive’s #INSTAMIAMI party. below: Celebrating with our January cover star, Olivia Culpo, at Ricky’s South Beach.

LETTER FROM THE EDITOR-IN-CHIEF

Follow me on Instagram and Twitter: @Jarshap.

jared shapiro
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If there’s a month that I look for-
ward to every year, it’s March. 
Short but sweet February might 
have brought the world’s most 
stunning yachts to our waters for 
the Miami International Boat 
Show and the city’s and nation’s 
best (James Beard Award-
winning) chefs together for 
almost a hundred events at the 
South Beach Wine & Food 
Festival, but March brings an 
international tennis tournament 
and a global music phenomenon 
(which started right on the sands 
of SoBe) to our Magic City. It’s 
no wonder international visitors 
flock to the 305 to spend their 
spring break here. 

If you’re a tennis fanatic, snag-
ging a seat at the 2017 Miami 
Open is an absolute must. From 
March 20 to April 2, the world’s 
leading tennis players will hit  
the Tennis Center at Crandon 
Park and face off for the coveted 
title and trophy. You can find  
me courtside.  

If it’s partying you had in mind, 

you’ve come to the right city. 
While Miami plays host to the 
hottest names in electronic dance 
music all throughout the year, 
this month brings industry leg-
ends to our city for the 2017 
Winter Music Conference 
(March 21–24) and Miami Music 
Week (March 21–26). For an 
entire week, DJs will turn the vol-
ume up louder than usual with 
high-octane beach bashes, pool-
side blowouts, and club sets 
guaranteed to have you dancing 
all day, all night, and quite likely 
the following morning. 

Of course, with WMC and 
MMW comes the 19th annual 
Ultra Music Festival. From March 
24 to 26, Bayfront Park will be 
transformed into an EDM won-
derland where global names like 
Carl Cox (featured on page 124), 
Armin van Buuren, and Martin 
Garrix will man the turntables for 
sure-to-be-epic sets we’ll be talk-
ing about until next year.  

For such a special time and 
issue, we’re elated to feature the 

gorgeous supermodel Adriana 
Lima on our cover. When she 
isn’t spending the day on some 
far-off exotic beach on location 
for a shoot or strutting the 
Victoria’s Secret Fashion Show 
runway, the brunette calls this 
beach her home, and we’re  
honored to share her latest 
endeavors with you. 

So whether you’re a sports 
enthusiast or EDM addict, or a 
bit of both, I encourage you to 
really revel in everything our city 
has to offer this month. After all, 
we get to enjoy it in Miami’s per-
fect, permanent summertime 
weather. The Magic City truly is 
magical, isn’t it? 

I hope to see you around town 
during this exciting time… 

from left: With Emily Lantaff at Ocean Drive’s #INSTAMIAMI event at Nina’s House at The Confidante Miami Beach; 

with Mayor Philip Levine, Olivia Culpo, and Jared Shapiro at Ocean Drive’s January issue release celebration, hosted 

by Culpo at Ricky’s South Beach; with Seth Weisser at the grand opening of What Goes Around Comes Around Miami.

courtland lantaff
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ROBYN A. 

FRIEDMAN

BECKY      

RANDEL

VANESSA 

ROGERS

JON        

WARECH

Writer Robyn A. Friedman has 
been covering the real estate 
and housing industries for more 
than two decades. She has 
written for The Wall Street 
Journal, the New York Post, and 
Realtor.com, among other 
outlets. In this issue, Friedman 
talks with top developer Carlos 
Rosso, spotlights Miami’s most 
extravagant penthouse suites, 
and takes us inside the most 
expensive condominium on 
Miami Beach. What is your 
dream penthouse stay?  
1 Hotel South Beach is a hotel 
that is a personal favorite of 
mine. The Presidential Suite is 
luxurious—the Boffi freestanding 
tub in the master bath looks so 
inviting!—but due to its natural 
finishes, it also evokes a sense  
of comfort and serenity. As a 
writer who covers real estate, 
what did you find most 
interesting about your 
interview with Carlos Rosso? 
Carlos Rosso has been respon-
sible for the development of 
more than 16,000 condomini-
ums in his career. He’s helped 
grow Related Group into a 
multifamily powerhouse. 
There’s little he doesn’t know 
about condominiums and the 
condo market.

A Miami-based freelance writer 
and copywriter originally from 
Connecticut, Becky Randel is a 
frequent contributor to Ocean 
Drive, as well as People and 
People.com, About.com, 
TheDailyMeal.com, and W 
magazine, among others. 
Randel interviews two of 
Miami’s most prominent figures 
in the worlds of art and sports, 
artist Typoe and tennis player 
Monica Puig, in this issue. How 
has Typoe changed the art 
scene in Miami? I wasn’t aware 
that Typoe and his Primary 
Flight partners, Books Bischof  
and Cristina Gonzalez, were 
really the ones who started the 
whole street-art movement in 
Wynwood. They visualized—
and negotiated—the entire 
concept, and they were the ones 
who brought in world-renowned 
artists to contribute. It’s a major 
untold story of Miami. You also 
interviewed Monica Puig. 
What was that like? She is so 
poised and has accomplished so 
much at such a young age.

Photographer Vanessa Rogers 
obtained her formal training at 
New York’s Fashion Institute of 
Technology and the School of 
Visual Arts. With a portfolio that 
includes travel, lifestyle, food, 
and fashion, she has published 
work in Time, Porter, Shape, and 
Women’s Wear Daily, among 
other publications. Rogers 
photographed Carlos Rosso, 
president of Related Group’s 
Condominium Development 
Division, featured in “Sky 
High.” What was your inspi-
ration for this shoot? We  
were fortunate enough to have  
a great rooftop location, in one 
of Carlos’s newest buildings in 
Brickell, to use as our backdrop. 
The views were amazing in 
every direction, so we used  
our light to create drama and 
contrast between our subject 
and the skyline looking south  
to Coral Gables. I was eager to 
portray Mr. Rosso as an icon 
and innovator of the industry, 
and using dramatic light seemed 
like the right choice.

Miami-based writer Jon Warech 
has covered entertainment and 
pop culture for Us Weekly and 
AOL’s Mandatory.com. His 
work has also appeared in the 
New York Daily News, Vibe,  
the Miami Herald, and ESPN  
the Magazine, among other 
publications. Recently, Warech 
coauthored Slam-Dunk Success 
with Byron Scott and Charles 
Norris, out next month. In this 
issue, he chats with esteemed 
football coach Jimmy Johnson 
and gives us a preview of the 
upcoming World Baseball 
Classic. What is your favorite 
March event in Miami? I was 
a ball boy at the Miami Open—
or Lipton, as it was called 
then—as a kid, so my March 
loyalty is to tennis, but Ultra 
Music Festival really changed 
the landscape of this city.  
What was it like interviewing 
former NFL and University 
of Miami coach Jimmy 
Johnson? He is just a cool guy 
and a football legend. Whether 
it’s football, fishing, or even TV 
ratings, you can tell he’s com-
petitive, but he’s got this charm 
and charisma that make him 
incredibly likable, even if he’s 
doing some trash-talking.
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THE LIST MARCH 2017 

88  OCEANDRIVE.COM



B A L  H A R BO U R S H O P S 9700 CO L L I N S AV E N U E S U I T E  259 305 867 9283

E S CA DA .COM



THIS IS NOT AN OFFERING FOR THE PURCHASE OF A UNIT. AN OFFERING IS MADE ONLY BY THE PROSPECTUS AND ITS EXHIBITS (THE “CONDOMINIUM DOCUMENTS”) FOR 321 AT WATER’S 

EDGE, A CONDOMINIUM (THE “CONDOMINIUM”), AND NO STATEMENTS SHOULD BE RELIED UPON UNLESS MADE IN THE CONDOMINIUM DOCUMENTS FURNISHED BY 321 BIRCH, LLC, 

(THE “DEVELOPER”) PURSUANT TO APPLICABLE LAW.

SALES GALLERY:  2400 E LAS OLAS BLVD FORT LAUDERDALE, FLORIDA 33301

EXPANSIVE TERRACES | DESIGNER KITCHENS | POOLSIDE BAR | PRESTIGIOUS WINE CLUB | DOG PARK 

WATER’S EDGE POOL AND JACUZZI | FITNESS CENTER | HIS AND HERS SAUNAS | 24-HOUR VALET

321 island.com   |   1  877.969.3571

EXCLUSIVELY OFFERED BY



a view that will 

last forever...
An opportunity that will not.

ONLY 23 CONDOMINIUM ESTATES AND MARINA 

ON FORT LAUDERDALE’S BARRIER ISLAND.



T H A L A S S A B O O M . C O M  

R E S O R T  W E A R  T O  C E L E B R A T E  L I F E  I N  S T Y L E



MIX

MASTER

WITH A CONFIDENT, 

PRINT-CENTRIC 

SPRING COLLECTION, 

JONATHAN SAUNDERS 

DEBUTS AS DVF’S 

FIRST-EVER CHIEF 

CREATIVE OFFICER.

BY BRYN KENNY

The name Diane von 

Furstenberg evokes a rush 

of unique attributes: 

femininity, empowerment, 

confidence, grace. It also 

conjures New York itself. So 

when designer Jonathan 

Saunders presented his first 

collection for the iconic 

brand for Spring/Summer 

2017, many wondered how 

a man from Scotland might 

interpret the vision of a 

worldly New York woman. 

The answer, it turns out, is 

quite successfully.

“I saw it straight away—

that effortless sense of ease, 

femininity without being 

too girly or froufrou, 

sensuality, and a provoca-

tive nature,” says Saunders, 

39, who built his name in 

London with his epony-

mous, print-heavy 

collection (which shuttered 

in late 2015 after 12 years in 

business), and who is now 

Diane von Furstenberg’s 

first creative head not 

named Diane von 

Furstenberg. “Textiles, and 

printed textiles in general, 

were always something I 

loved, so there is a definite 

synergy between what I 

stand for and what the 

brand stands for.”
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“Printed textiles were 
always something I 
loved, so there is a 
definite synergy,” says 
Jonathan Saunders of 
his interpretation of the 
iconic DVF brand. LEFT, 

FROM TOP: Circle 
shoulder handbag, 
Diane von 

Furstenberg ($298); 
colorful details from 
the Spring/Summer 
2017 collection.

STYLE
OF THE CIT Y
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As von Furstenberg herself steps 

away from designing to focus more on 

her philanthropic work, Saunders has 

segued with ease into the newly created 

role of chief creative officer. With 

about three months to present his first 

collection—which features original 

Saunders prints—there wasn’t much 

time to sweat the small stuff.

“It was definitely a baptism by fire,” 

he says. “But there was such goodwill 

and belief within the team about what 

I wanted to do, which enabled me to 

go in with the velocity that was 

required to put a collection together 

within that period of time.”

That velocity-driven result is a 

lively, eclectic mix of printed sepa-

rates, including bold, wide-legged 

trousers, structured outerwear, 

flowing skirts, versatile shifts, and, yes, 

wrap dresses that stay true to the 

brand’s DNA. Printed silks and 

cottons—from an eye-catching Sakura 

blossom pattern to more graphic 

stripes and color blocking—create an 

overall sense of playful fluidity. 

Unsurprisingly, Saunders says he 

turned to dancers and choreographers 

such as Michael Clark and Pina 

Bausch when conjuring up the new 

silhouettes, noting, “Dancers are 

incredible examples of body move-

ment and sensuality.”

And while DVF devotees will 

appreciate Saunders’s respect for the 

label’s heritage, he didn’t shy away 

from threading his own point of view 

throughout. One wrap-style dress in 

particular manages to combine a 

mixture of seemingly every print in the 

collection—a testament to his willingness 

to venture into unexpected territory.

“When Diane started the brand, it 

was about effortless clothes, but also 

interesting clothes. These weren’t 

simple, retiring dresses—they were 

bold, bright dresses that happen to 

have a sense of ease,” he says. “That 

still feels really relevant today.” 

Aventura Mall, 19501 Biscayne 
Blvd., 305-735-8960;
dvf.com .

“I SAW [THE DVF HERITAGE] STRAIGHT AWAY—

THAT EFFORTLESS EASE, FEMININITY, 

SENSUALITY, A PROVOCATIVE NATURE.”

—jonathan saunders 

Saunders’s bold 
mix of patterns is 

apparent in this 
dress ($698) and 

origami belt 
($178) from his 
new collection.

 Midi dress 
($498) and 

hammered-gold 
earring ($168). 

right: Scarf-hem 
tiered dress 
($598), belt 

($178), Steamer 
handbag ($798), 

and Laredo  
heels ($378).

STYLE TASTEMAKER





STYLE TRENDS

1. Sandal, Miu Miu ($890). Miami 

Design District, 190 NE 39th St., 

305-341-9342; miumiu.com

2. Sleeveless top, Rebecca Taylor ($185). 
Aventura Mall, 19501 Biscayne Blvd., 

305-952-5288; rebeccataylor.com

3. 18k yellow-gold tangerine 
necklace, Aurélie Bidermann ($695). 
Fontainebleau Shops, 4441 Collins Ave., 

Miami Beach, 305-535-3283; 

aureliebidermann.com

4. Marie Antoinette mini Kan-I bag, 
Fendi ($2,600). Miami Design District, 

150 NE 40th St., 786-655-5400;

fendi.com

5. Rosa Mundi candle, Diptyque ($68). 
Brickell City Centre, 701 S. Miami Ave., 

Miami, 786-814-5920; diptyque.com

6. Vine earrings, Oscar de la Renta 
($335). Bal Harbour Shops, 9700 

Collins Ave., 305-868-7986; 

oscardelarenta.com

7. Fleur de Portofino, Tom Ford (50ml 
for $225). Miami Design District, 103 NE 

39th St., 786-749-2600; tomford.com 

8. Debbie sandal, Michael Kors 

Collection ($850). Bal Harbour Shops, 

9700 Collins Ave., 305-864-4144; 

michaelkors.com

9. Embroidered frame bag, Roberto 

Cavalli ($1,810). Bal Harbour Shops, 

9700 Collins Ave., 305-865-1749; 

robertocavalli.com

10. Sunglasses, Max Mara ($300). 
Miami Design District, 109 NE 39th St., 

305-770-6200; maxmara.com  .

1. 

2. 

3. 

4. 

5. 

6. 

7. 

8. 

9. 
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A look from Dolce 
& Gabbana Spring/

Summer 2017.

THE BOLD

AND THE

BEAUTIFUL

SPRING’S MOST POWERFUL STATEMENT 

COMES IN THE FORM OF BRIGHT, FEMININE 

FLORALS THAT PACK A PUNCH.

BY CONNOR CHILDERS

10.



BAL HARBOUR SHOPS



COLOR ME

SPRINGTIME!

AS BUDS BURST AND NATURE BLOSSOMS, WATCHMAKERS 

OFFER A RIOT OF COLOR IN PIECES THAT BLOOM ON THE WRIST. 

BY ALDOUS TUCK

  “April… hath put a spirit of youth in everything,” wrote William 
Shakespeare in Sonnet 98. Indeed, the boundless energy of nature’s 
rebirth has been an inspiration for artists since the beginning of time. 
And like the Bard, some of the world’s finest watchmakers use spring 
as an occasion to express their artistic skill in pieces that celebrate 
color and high style on the outside, and engineering excellence on 
the inside. Shimmering precious metals, mother-of-pearl accents, and 
dazzling gemstones enhance the hues of the season. These creations 
may measure time, but like a beautifully turned sonnet, their appeal is 
timeless. For more watch features and expanded coverage, go to 
oceandrive.com/watches-and-jewelry.  .

Haute horology dazzles with colorful interest in the elegant Rolex Oyster Perpetual 
Lady-Datejust (ABOVE; $17,500). The 18k yellow-gold case features a bezel set with 
46 brilliant-cut diamonds and a shimmering Jubilee bracelet. It has a caliber 2236 
self-winding, mechanical movement that is manufactured entirely by Rolex, and 
offers a 55-hour power reserve. Kirk Jewelers, 142 E. Flagler St., Miami, 

305-371-1321; rolex.com

Richard Mille offers a pop of pink this season with this 
special RM 07-01 ($110,000), featuring an automatic caliber 
CRMA2 movement that is exclusive to this timepiece. The 
classic tonneau-shaped case is crafted from pink ceramic 
and red gold and houses a skeletonized dial, while the 
inner dial glitters with pavé diamonds and luminescent 
red-gold hour and minute hands with drop-shaped hour 
batons. Bal Harbour Shops, 9700 Collins Ave., 305-866-

6656; richardmille.com

This Royal Oak Offshore Diver Chronograph by Audemars 
Piguet ($27,900) is available in four sunny shades, making it a 
vibrant companion on land and sea. But when it comes to 
engineering, this playful watch is all business. The self-winding 
chronograph offers a stainless-steel case that contains a 
colorful dial sporting a Mega Tapisserie pattern, blackened-
gold applied hour markers, and luminescent Royal Oak hands. 
It is a boutique exclusive in a limited edition of 375 pieces. 
Bal Harbour Shops, 9700 Collins Ave., 305-864-6776; 

audemarspiguet.com 
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WE’RE SEEING STARS

AT  O U R  N E W
 S H O E  S A L O N

CHRISTIAN LOUBOUTIN

VALENTINO GARAVANI

GUCCI

AQUAZZURA

FENDI

PRADA 

CÉLINE

BRUNELLO CUCINELLI

TOM FORD

MIU MIU

GIUSEPPE ZANOTTI

GIANVITO ROSSI

RENÉ CAOVILLA

GIVENCHY

LANVIN PARIS

AND MANY MORE

CORAL GABLES  786.999.1000
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STYLE SPRINGS 

ETERNAL

FASHION FLOURISHES IN THE MAGIC 

CITY THIS SEASON WITH NEW SPOTS 

FOR SCENTS, SWIMSUITS, SUNNIES, 

AND MORE. SPRING AHEAD! 

BY LISA FERRANDINO  

HOMECOMING QUEEN

It’s no secret that red-hot looks 
often come at high prices. Luckily 
South Florida native Alli Webb is 
here to change that. The founder of 
blow-out sensation Drybar—which 
charges only $40 for one of the 
chicest blow-outs around—finally 
brought her creation to South 
Beach. “It’s a homecoming for me 
in every sense of the word,” says 
Webb, who once owned a Nicole 
Miller boutique on Collins 
Avenue. Her newest location is 
quintessential Drybar, with 10 
styling chairs, the traditional menu 
of options, and new products for 
your best hair day yet, like Double 
Standard—a one-and-done 
cleansing and conditioning 
foam—and Whiskey Fit, a styling 

paste for creating the sleekest 
hairdos this side of South Beach. 
1600 Collins Ave., Miami Beach, 
305-704-6036; drybar.com

SOMETHING BORROWED

Chanel, Vuitton, Céline, oh my! 
What Goes Around Comes 
Around just touched down in 

Miami Beach, bringing shoppers a 
taste of vintage finds from found-
ers Seth Weisser and Gerard 
Maione, who have been selling 
luxe secondhand designer 
clothing and accessories for over 
two decades. “We have some 
great pieces for spring,” says 
Weisser of the New York bou-
tique’s latest outpost, “from a 
vintage Chanel bag collection in 
spring tones like pinks and yellows 
to some amazing apparel for both 
day and night.” Look for more 
über-chic items from designers 
like Gucci, Missoni, and Rolex—
and even a Chanel surfboard. 
Surf’s up! 1800 Bay Road, Miami 
Beach, 305-271-6200; 
whatgoesaroundnyc.com 

A glimpse into 

Drybar’s first Miami 
location. RIGHT: What 

Goes Around Comes 

Around offers curated 
collections from the 
biggest designer 

names. BELOW: Max 
Mara limited-edition 
Prism in Motion 
sunglasses in 

collaboration with 

Shantell Martin ($300). 

STYLE SPOTLIGHT
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EYE TO EYE

To kick off the spring season, 
Italian brand Max Mara 
launched its second iteration of 
Prism in Motion, celebrating the 
many facets of the contemporary 
woman with a collaboration with 
artist Shantell Martin. Featuring 
Martin’s artwork of black pen on 
canvas—symbolic of a circle in 
motion—the 1,000 limited-edition 
sunglasses use Optyl technology 
that allows paper fragments to be 
inserted into the frames to 
reproduce Martin’s drawings. 
“People will be able to wear my 
work,” she says. “I get to see it 
translated in a completely new 
way.” Miami Design District, 109 
NE 39th St., 305-770-6200; 
us.maxmara.com

BRINGING SEXY BACK

The ultimate denim brand is 
celebrating its 35th anniversary in a 
big way, by bringing back the looks 
that took center stage decades ago. 
Enter the Guess Originals 1981 
anniversary capsule collection; it’s 
the perfect combo of modern 
meets vintage with logo-centric 
pieces. Standouts include stone-
washed denim, high-waisted jeans, 
oversize chambray shirts, and 
body-conscious cropped tops and 
sweatshirts for women, and a 
vintage-cool appliqué varsity 
denim jacket for ’90s-loving Miami 
guys. 546 Lincoln Road, Miami 
Beach, 305-695-8883; guess.com

THAT LATIN FLAIR

Oscar de la Renta’s classic 
feminine styles just received a 
contemporary upgrade for beach 
lovers, thanks to a collaboration 
with Flagpole. The swim collection 
consists of six elegant, fashion-
forward looks, from a color-block 
one-piece to a ruffled off-the-shoul-
der bikini with high-waisted shorts. 
With prices ranging from $450 to 
$500, each suit is an investment 
piece worth wearing season after 
season. Bal Harbour Shops, 9700 
Collins Ave., 305-868-7986; 
oscardelarenta.com; flagpole.com

TASTE THE RAINBOW

Calling all color lovers: Kendra 
Scott’s newest boutique is offering 
her coveted rainbow baubles—
which, this season, feature a global 
twist with intricate silhouettes and 
amber stones—along with a special 
interactive experience for shop-
pers. At the in-store Kendra Scott 
Color Bar, customers create and 
customize their own jewelry with 
a variety of gemstones and 
silhouettes. The best part? You 
can purchase and wear the pieces 
right out of the store. Brickell City 

Centre, 701 S. Miami Ave., Miami, 
786-574-4757; kendrascott.com

100 YEARS IN THE MAKING

Luxury fragrance company 
Acqua di Parma is celebrating its 
centennial in true Miami fashion, 
opening its first stateside boutique 
right in the heart of Brickell City 
Centre. The new store’s high-end 
fragrances aren’t just beautifully 
packaged with the brand’s iconic 
Art Deco bottles, but are com-
pletely inspired by the Parma 
lifestyle and countryside (the 

women’s Le Nobili evokes the 
smells and sights of lush Italian 
gardens). Besides men’s and 
women’s fragrance collections 
and leather goods, men of the 
Magic City get to indulge at the 
boutique’s Barber Shop, a total 
shaving experience much like 
that of a classic Italian barber-
shop, with a full shave and 
products from the Collezione 
Barbiere collection. Brickell 
City Centre, 701 S. Miami Ave., 
Miami, 786-220-8840; 
acquadiparma.com .

CLOCKWISE FROM TOP 
LEFT: This season is all 
about the best of 
collabs, capsules, and 
openings: Diana top 
($300) and bottom 
($200), Oscar de la 

Renta x Flagpole; 
Guess’s Originals 1981 
capsule collection 
features updated 
classics like the ringer 
tee ($49); a look at 
Kendra Scott’s newest 
outpost; signature 
Colonia limited-edition 
fragrance, Acqua di 

Parma ($1,250). 
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TURN UP 

THE 

ULTRA

NOW A GLOBAL 

PHENOMENON, MIAMI’S 

LONGEST-RUNNING 

MUSIC FESTIVAL IS BACK 

FOR THREE DAYS OF 

MUSICAL MAYHEM— 

AND A FIRE-BREATHING 

SPIDER YOU NEED TO  

SEE TO BELIEVE. 

BY CARLA TORRES

Another year, another 
sold-out Ultra Music 
Festival. What began as a 
one-day beach bash for 
Miamians has now been 
replicated in 17 countries 
and on five continents. But 
with 165,000 international 
attendees expected from 
March 24 to 26, the 19th 
annual UMF Miami 
continues to be the flagship 
of the worldwide hit. 
Founder Russell Faibisch 
reminds us why: 

STAGE STATS: “All eight stages 
have their own energy,” says 
Faibisch. “This year’s Main 
Stage will keep breaking 
barriers in design and 
bringing crazy ideas to life.” 
LINEUP LESSONS: “We have 
more than 200 artist perfor-
mances, and the live music 
offerings will be the best 
ever presented in our
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“THE LIVE 

MUSIC 

OFFERINGS 

WILL BE THE 

BEST EVER 

PRESENTED IN 

OUR 19-YEAR 

HISTORY.” 

—russell faibisch

The not-so-itsy-

bitsy Arcadia 

Spider blasts 

50-foot flames 

into the Magic City 

sky and darts 

lights and lasers 

through hyped-up 

Ultra mobs.

SCENE
EVERYBODY ’S TALKING ABOUT...



19-year history. When was the last  
time you saw Justice, The Prodigy, 
Underworld, Major Lazer, Carl Cox, 
and Sasha & John Digweed (together!) 
on the same lineup?” Avoid decision 
paralysis by planning your day using 
the official Ultra Music Festival app.   
MOUNT RESISTANCE: “[The] Resistance 
[event] is spreading and taking over two 
stages to include the Arcadia Spider 
and Carl Cox Megastructure, which 
has literally become a festival within the 
festival. Get ready to go on a meticu-
lously programmed musical/visual 
journey through the dark side of Ultra.” 
BEWARE OF THE FIRE-BREATHING SPIDER: 

“I discovered it at Glastonbury Festival 
several years ago and told myself I had 
to bring it to America. Ultra Miami is 
the only place you’ll see it in the United 
States.” Warning: Be sure to pay extra 
attention to its legs. 
THE CARL COX MEGASTRUCTURE GETS AN 

UPGRADE: Think 3,500 LED video tiles, 

over 950 lights, and 2,500 linear feet of 
trussing, plus lasers and performers 
flying overhead. “That stage is special...
Carl Cox is such an important part of 
our history (since 2001) and family that 
we made him global ambassador.”
VERY IMPORTANT PEOPLE: “We’re 
adding a standing room-only section  
for VIP ticket holders in front of the 
Main Stage.”
HISTORY-MAKING ACTS: “Those are kept 
completely under wraps till showtime. 
Last year, Tom Morello and deadmau5 
performed with Pendulum during their 
reunion set. The year before, [we had] 
Justin Bieber with Skrillex, Usher with 
Martin Garrix, and Ariana Grande with 
Cashmere Cat. People are still talking 
about the year Madonna introduced 
Avicii. The reveal and anticipation is 
part of the fun and those extra few 
heartbeats per minute.” March 24–26 
at Bayfront Park, 301 Biscayne Blvd., 
Miami; ultramusicfestival.com .
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The musical 

fireworks onstage 

are matched only by 

the actual fireworks 

overhead on day 

three of Ultra Music 

Festival. below: 

Marshmello (top) 

and Steve Angello 

at last year’s Ultra.

SCENE HOTTEST TICKET





TOTAL 

ACE

AT 22 YEARS OLD, MONICA PUIG 

WON AN OLYMPIC GOLD MEDAL. 

THIS MONTH, THE MIAMI 

RESIDENT COMPETES ON HER 

HOME TURF AT THE MIAMI OPEN. 

BY BECKY RANDEL
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Last summer, Monica Puig 
made history when she  
won a gold medal at the 
Olympic Games in Rio, 
becoming the first Puerto 
Rican woman to win an 
Olympic medal in any 
sport, and the first person to 
ever win gold for Puerto 
Rico. Raised in Miami, the 
pro athlete and brand 
ambassador for Chrysler 
and AT&T talks to Ocean 

Drive about winning big 
and returning home.  

How has your life 
changed since Rio? 
I am just very honored and 
privileged to be in this 
position. I am also excited 
that it has given me an even 
bigger platform to act on, 
and that it has brought such 
tremendous happiness to 
Puerto Rico and its people. 

What has the response 
been like?
Just amazing. We went back 
to Puerto Rico with my 
whole team and had an 
amazing welcome at the 
airport, a parade, and 
celebration. In December,  
I launched the first edition 
of the Monica Puig 
Invitational—an annual 
tennis exhibition in which I 
will be bringing players to 

the island to play against, 
and give the people of 
Puerto Rico the opportunity 
to see live tennis and grow 
the sport.
Are you very strategic 
about social media?
I use it quite a bit, because I 
like to keep my fans 
involved and up to date. I 
am conscious about [using 
it] while I am in tourna-
ments and playing, as I 

want to stay very focused, 
but it is a great outlet to 
connect with my fans.  
@monicaace93
Is winning at the Miami 
Open one of your 2017 
resolutions? 
Oh, it sure is! That is my 
“home tournament,” so I 
am definitely putting that as 
a big goal. March 20–April 
2; 7300 Crandon Blvd., Key 
Biscayne; miamiopen.com .

 Monica Puig (here 

at the women’s 

singles gold medal 

match at the Rio 

2016 Olympics) will 

compete with the 

world’s greatest 

tennis players as 

they vie for millions 

of dollars in cash 

prizes at this year’s 

Miami Open. 

SCENE BEACH PATROL
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BATTER

UP!

TOP BASEBALL STARS 

FROM AROUND THE GLOBE 

TAKE THE FIELD IN MIAMI 

TO REPRESENT THEIR 

COUNTRIES AT THE FOURTH 
WORLD BASEBALL CLASSIC. 

BY JON WARECH

Appropriately dubbed the 
World Cup of baseball, the 
World Baseball Classic is back 
at Marlins Park for its first 
round of action from March 9 
to 13. Taking the field in Miami 
this year will be Team USA, 
the Dominican Republic, 
Canada, and Colombia, each 
team comprising the best 
baseball players in its country, 
who will compete to move on 
to the semifinals and finals in 
Los Angeles.

While the United States has 
never finished higher than 
fourth place (the Dominican 
Republic won the last Classic, in 
2013), with a roster featuring 
Major League Baseball All-Stars 
like Ian Kinsler, Andrew 
McCutchen, and Buster Posey, 
as well as Florida Marlins 
standout Christian Yelich, this 
year’s squad could produce 
our first gold medal. Leading 
the team is former Marlins 
manager Jim Leyland, who 
guided the Marlins to a World 
Series title in 1997.

With the best bats in the 
business and national pride on 
the line, the World Baseball 
Classic is an exciting preview of 
not just the upcoming MLB 
season but the All-Star Game, 
too, which will also take place 
at Marlins Park, this July. 
501 Marlins Way, Miami, 
305-480-1300; world
baseballclassic.com .

Shown celebrating 

their victory over 

Puerto Rico to win 

the World Baseball 

Classic in 2013, 

the team from the 

Dominican Republic 

will have to get past 

Team USA at 

Marlins Park this 

month if they hope 

to retain their title.
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LIGHTS,
CAMERA,
MIAMI!
SOON-TO-BE-BUZZED-ABOUT 

FLICKS ARE SEEN FIRST AT 

THE MIAMI FILM FESTIVAL. 

BY BRETT SOKOL

The Miami Film Festival is back for 
its 34th edition with 10 days of eye-
opening documentaries, provo-
cative foreign flicks, and even a 
few Oscar hopefuls. Director of 
Programming Jaie Laplante 
explains how it all came together. 

Are there any films that just 
scream Miami? I have a good 
sense of the pulse of the city. If 
I’m charged up and excited 
about a film, I think the public 
here will be, too. Tell us about 
opening night. We’re going to 
present Israeli filmmaker Joseph 
Cedar’s new film, Norman. He’s a 
two-time Oscar nominee, for 
Beaufort in 2007 and Footnote in 
2011. This film stars Richard 
Gere as a New York fixer who 
accidentally meets the future 
prime minister of Israel. A few 
years later, when his friend 
ascends to power, the story plays 
out in terms of what power and 
influence really mean. Gere is 
extraordinary in the film, and 
he’ll be here opening night. 
What makes Norman a good 
fit for kicking off the festival? 
Miami always wants something 
different. One year I opened with 
a documentary, 20 Feet from 
Stardom, which went on to win an 
Academy Award. I’ve opened 
with an animated film, Chico and 
Rita. I was looking this year for 
something that spoke to the 
mood and culture of our city. A 
thoughtful, powerful drama was 
the ticket! The Miami Film 
Festival runs March 3–12; 
miamifilmfestival.com.  .

SCENE MAGIC CITY

CLOCKWISE FROM TOP LEFT: David Edelstein and John Turturro at the 2014 Miami Film Festival; Monica Bellucci at the Marquee 

presentation of Ville-Marie; stills from El Amparo (TOP) and Santa & Andrés; Carla Gugino, Jeremy Piven, and Sarah Jessica 

Parker at the Miami Rhapsody 30th-anniversary celebration in 2013; a still from this year’s opening-night film, Norman.



1 Washington Avenue, At South Pointe Park, Miami Beach, FL 33139. T: 305-673-2800

America’s Steakhouse. In Miami Beach.

BOSTON  •  CHICAGO   •  COLUMBUS  •  HOUSTON  •  LAS VEGAS  •  LONDON   •  MIAMI

SMITHANDWOLLENSKY.COM  |  @SMITHWOLLENSKY

America’s Steakhouse. In Miami Beach.

WE’VE HAD A LITTLE WORK DONE…
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As head coach of the 

University of Miami 

Hurricanes, the team 

he led to a national 

college football 

championship in 1987, 

Jimmy Johnson walks 

out onto the field at the 

Miami Orange Bowl.

BIG

FISH

SUPER BOWL- AND 

NATIONAL COLLEGE 

CHAMPIONSHIP-WINNING 

HEAD COACH 

JIMMY JOHNSON HOSTS 

A $1 MILLION FISHING 

TOURNAMENT AND FOUR-

DAY PARTY IN THE KEYS.

BY JON WARECH

Always game for a little com-
petition, legendary football 
coach and Fox NFL Sunday 
analyst Jimmy Johnson hosts 
the sixth annual edition of 
Jimmy Johnson’s Quest for 
the Ring Championship 
Fishing Week, taking place 
March 8–11 in Key Largo. 
The contest includes the 
two-day National Billfish 
Championship, with many of 
the best anglers in the country 
competing for a guaranteed 
purse of $1 million. Johnson 
sat down with Ocean Drive to 
talk competitive fishing, foot-
ball, and life in the Keys.

Can fishing be as competi-
tive as football?
It’s not as competitive as when 
I was coaching football, for 
the simple reason that I don’t 
want to fish unless I can enjoy 
it and relax. There wasn’t a 
whole lot of relaxing in the 
playoffs and when you’re win-
ning Super Bowls.
But with $1 million on the 
line, it must be hard to relax.
It’s hard-core. Seminole Hard 
Rock Hotel & Casino stepped 
up and decided this year to 
guarantee a purse of $1 million, 
which makes it the largest in 
the country. But you can 
still relax and it’s still a fun
tournament. The dinners and 
luncheons are great, but 

SCENE LEGEND
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INTRODUCING THE COVE, 

A RITZ-CARLTON RESERVE RESIDENCE 

AT CAROLINE BAY, BERMUDA.

Residence s  pr i c ed  f rom $2.5M.

Today,
              the beach will be our family room,

          where we reconnect in turquoise waters,

             over a five-star dinner,

         underneath a five-thousand-star light show.     

               Every day this island reminds us why 

           together is our favorite place to be.

                  Live where every day is your best one yet.

GEORGE’S BAY RESIDENCES LIMITED

CAROLINE BAY

These materials do not constitute an offer to sell nor a solicitation of offers to buy or lease real estate at The Cove, a 
Ritz-Carlton Reserve Residence by residents of Connecticut, Hawaii, Idaho, Illinois, New Jersey, New York, Oregon, 

Pennsylvania, or South Carolina, or any other state or jurisdiction where prior registration, license or advance 
qualifi cation is required but not yet completed or where otherwise prohibited by law. Void where prohibited by 

law. The features, fi xtures, and amenities described herein are based upon current development plans, which 
are subject to change without notice and there is no guaranty that said features, facilities, and amenities 

will be provided, or, if provided, will be of the same type, size or nature as depicted or described. 
Offer subject to change at any time without prior notice. The complete offering terms are in an 

Offering Plan available from Sponsor. The Cove, a Ritz-Carlton Reserve Residence, is not 
owned, developed or sold by The Ritz-Carlton Hotel Company, L.L.C. or its affi liates 

(“Ritz-Carlton”). George’s Bay Residences Limited uses The Ritz-Carlton marks under 
a license from Ritz-Carlton, which has not confi rmed the accuracy of any of the 

statements or representations made herein.

CAROLINEBAYLIFE.COM



obviously a lot of the char-
ter boat captains and top 
fishermen from around 
the country come into the 
tournament.
Speaking of fun, is your 
day job with Fox as 
enjoyable as it looks?
We have a ball. Terry 
Bradshaw is one of my 
closest friends. We fly out 
to LA and we have three 
TVs set up there in the 
hotel room, so we watch 
college football all day on 
Saturday and then do the 
show on Sunday. Terry 
Bradshaw, Howie Long, 
and I started Fox NFL 
Sunday 23 years ago. Of 
course, I took off four 
years to coach the 
Dolphins, but we’ve been 
doing it a long time. Our 
ratings are through the 
roof. I think we beat the 

competition by almost 
50 percent this year. It’s 
been that kind of domi-
nance ever since we 
started the show.
You were pretty domi-
nant at the University 
of Miami. What’s your 
greatest memory 
from your time coach-
ing at UM?
We had such a great run. I 
think we lost two regular-
season games in four 
years. What people don’t 
realize is that because we 
were independent, during 
my last couple of years I 
think we played 12 teams 
that were in the top 15. 
Nowadays everybody is 
on television, but back 
then you might have one 
big national game. But 
every other week, we were 
on national television play-

ing Florida, Florida State, 
Michigan, Notre Dame, 
Oklahoma, on and on. It 
was a lot of visibility, and 
with the success that we 
had, it brought in good 
players. I’m still a huge fan 
of UM, and I think they’re 
getting better, but that was 
a different era… Even 
Alabama doesn’t have the 
schedule and visibility we 
had back then.
You live in the Keys. 
How much time do you 
spend fishing?
During the football sea-
son, I’ll try to fish once, 
sometimes twice a week. 
In the off-season, I’m on 
the water more—some-
times it’s boating, 
sometimes it’s lobster 
fishing. I do quite a bit of 
entertaining. I can’t count 
the number of NFL own-

ers, general managers, and 
head coaches we’ve had 
come down to visit. Bill 
Belichick comes down 
every off-season and 
spends time with me.
What’s the best way to 
spend a day in the Keys?
It’s all going to involve 
water. First you stop at 
Jimmy Johnson’s Big 
Chill (104000 Overseas 
Hwy., Key Largo, 305-453-
9066; jjsbigchill.com), and 
then you go across the 
street to Pennekamp Coral 

Reef State Park and do 
some snorkeling or diving. 
Then you can go a little 
farther south and grab one 
of the charter boats at 
Holiday Isle or Duck Key 
and do some fishing. It’s 
such a beautiful drive all 
the way to Key West. 
Jimmy Johnson’s Quest for 
the Ring Championship 
Fishing Week takes 
place March 8–11; visit 
jjfishweek.com for a full 
schedule and more 
information.  .

Contender One of 

Contender Boats, a 

presenting sponsor of 

the tournament, and 

Weez in the Keys, the 

2015 champ. TOP RIGHT: 

The University of 

Miami’s then-president, 

Donna Shalala, honors 

Johnson (forming the 

college’s “U” sign) for 

his induction into the 

College Football Hall of 

Fame in 2012. BOTTOM 

RIGHT: Johnson flanked 

by Larry Mullin, COO of 

Seminole Gaming, and 

Henry Pisano, its VP of 

player development.
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CURATED WATERFRONT LIVING
THE ONLY NEW WATERFRONT LUXURY CONDOMINIUM IN COCONUT GROVE

RESIDENCES FROM $1.4 MILLION

On-Site Sales Gallery: By Appointment Only 

3581 East Glencoe Street Miami, Florida 33133    305.521.1719   Thefairchildgrove.com

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING THE REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY SECTION 718.503, FLORIDA STATUTES, TO 

BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. 

THIS OFFERING IS MADE ONLY BY THE PROSPECTUS FOR THE CONDOMINIUM AND NO STATEMENT SHOULD BE RELIED UPON IF NOT MADE IN THE PROSPECTUS. THIS IS NOT AN OFFER TO SELL, OR SOLICITATION OF OFFERS TO BUY, THE CONDOMINIUM UNITS IN STATES WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE AND/OR TO RESIDENTS OF ANY JURISDICTION WHERE SUCH OFFER OR SOLICITATION CANNOT BE MADE OR ARE OTHERWISE PROHIBITED 

BY LAW AND YOUR ELIGIBILITY FOR PURCHASE WILL DEPEND UPON YOUR STATE OF RESIDENCY. THE INFORMATION PROVIDED, INCLUDING PRICING, IS SOLELY FOR INFORMATIONAL PURPOSES AND IS SUBJECT TO CHANGE WITHOUT NOTICE. ROVR DEVELOPMENT (“ROVR”) IS NOT THE DEVELOPER OF THE CONDOMINIUM. THIS CONDOMINIUM IS BEING DEVELOPED BY GROVE BAY PROPERTIES, LLC, A FLORIDA LIMITED LIABILITY COMPANY (“DEVELOPER”), WHICH HAS A LIMITED 

RIGHT TO USE THE NAMES AND LOGOS OF ROVR DEVELOPMENT, LLC, A FLORIDA LIMITED LIABILITY COMPANY (“ROVR”) PURSUANT TO AN AGREEMENT WITH ROVR. ANY AND ALL STATEMENTS, DISCLOSURES AND/OR REPRESENTATIONS SHALL BE DEEMED MADE BY DEVELOPER AND NOT BY ROVR AND YOU AGREE TO LOOK SOLELY TO DEVELOPER (AND NOT TO ROVR AND/OR ANY OF ITS AFFILIATES) WITH RESPECT TO ANY AND ALL MATTERS RELATING TO THE MARKETING 

AND/OR DEVELOPMENT OF THE CONDOMINIUM AND WITH RESPECT TO THE SALES OF UNITS IN THE CONDOMINIUM. THE PROJECT GRAPHICS, RENDERINGS AND TEXT PROVIDED HEREIN ARE COPYRIGHTED WORKS OWNED BY THE DEVELOPER. ALL RIGHTS RESERVED. UNAUTHORIZED REPRODUCTION, DISPLAY OR OTHER DISSEMINATION OF SUCH MATERIALS IS STRICTLY PROHIBITED AND CONSTITUTES COPYRIGHT INFRINGEMENT. NO REAL ESTATE BROKER IS AUTHORIZED TO 

MAKE ANY REPRESENTATIONS OR OTHER STATEMENTS REGARDING THE PROJECTS, AND NO AGREEMENTS WITH, DEPOSITS PAID TO OR OTHER ARRANGEMENTS MADE WITH ANY REAL ESTATE BROKER ARE OR SHALL BE BINDING ON THE DEVELOPER. NEITHER THE DEVELOPER, GROVE BAY PROPERTIES, LLC, A FLORIDA LIMITED LIABILITY COMPANY, NOR THE FAIRCHILD CONDOMINIUM (THE “CONDOMINIUM”), HAVE ANY AFFILIATION, ASSOCIATION OR OTHER INVOLVEMENT WITH 

FAIRCHILD TROPICAL BOTANICAL GARDENS, THE KAMPONG AND/OR DR. DAVID GRANDISON FAIRCHILD (COLLECTIVELY, THE “GARDENS ENTITIES”), NOR DO ANY OF THE GARDENS ENTITIES HAVE ANY AFFILIATION, ASSOCIATION OR OTHER INVOLVEMENT WITH THE DEVELOPER AND/OR THE CONDOMINIUM. THE NAME OF THE CONDOMINIUM AND/OR THE CONDOMINIUM ASSOCIATION MAY BE CHANGED BY THE DEVELOPER, IN ITS SOLE DISCRETION. ALL IMAGES AND DESIGNS 

DEPICTED HEREIN ARE ARTIST’S CONCEPTUAL RENDERINGS, WHICH ARE BASED UPON PRELIMINARY DEVELOPMENT PLANS, AND ARE SUBJECT TO CHANGE WITHOUT NOTICE IN THE MANNER PROVIDED IN THE OFFERING DOCUMENTS. ALL SUCH MATERIALS ARE NOT TO SCALE, ARE SHOWN SOLELY FOR ILLUSTRATIVE PURPOSES AND ARE USED TO DEPICT THE SPIRIT OF THE LIFESTYLE TO BE ACHIEVED RATHER THAN ANY THAT MAY EXIST OR THAT MAY BE PROPOSED. ALL FIXTURES, 

FURNITURE AND ITEMS OF FINISH AND DECORATION OF INTERIORS DEPICTED OR DESCRIBED HEREIN ARE FOR DISPLAY ONLY AND MAY NOT TO BE INCLUDED, UNLESS EXPRESSLY PROVIDED IN THE PURCHASE AGREEMENT.  NO GUARANTEES OR REPRESENTATIONS WHATSOEVER ARE MADE THAT EXISTING OR FUTURE VIEWS OF THE PROJECT AND SURROUNDING AREAS DEPICTED BY ARTIST’S CONCEPTUAL RENDERINGS OR OTHERWISE DESCRIBED HEREIN, WILL BE PROVIDED OR, 

IF PROVIDED, WILL BE AS DEPICTED OR DESCRIBED HEREIN.
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TAG ALONG 
MIAMI NATIVE TYPOE MADE A NAME  

FOR HIMSELF TAGGING WALLS WITH 

GRAFFITI. NOW HE’S GOING GLOBAL, 

EYEING THE FUTURE, AND 

DESIGNING A FURNITURE LINE. 

BY BECKY RANDEL

In 2006, three budding artists took it 
upon themselves to establish an outdoor 
gallery in the then-isolated warehouse 
district known as Wynwood. They 
negotiated with landlords, begged fellow 
artists to contribute, and battled the city 
to make it happen. Typoe Gran was one 
of the three. He, Books Bischof, and 
Cristina Gonzalez called themselves 
Primary Flight. “We hustled day and 
night to get each and every wall—it was  
a full-time job,” says the artist now  
known simply as Typoe. “We had no 
idea that it was going to be a catalyst  
for gentrification.” 

As Wynwood developed into the city’s 
first outdoor museum of street art, 
Typoe’s name became synonymous with 
the movement. But the multidisciplinary 
artist never considered graffiti his 
medium. “For me, it was more like a 
sport,” he says. In reality, he had been 
creating fine art since he was a child 
growing up in Coral Gables.  

Unfortunately, Typoe had some other 
adolescent interests as well: drugs, 
alcohol, and getting into trouble. At 15, 
his parents sent him to the progressive 
Hyde School in Maine, which “pretty 
much saved my life,” he says. He finally 
checked himself into rehab at 20 years 
old and has never looked back. “Going 
sober was my defining moment, when I 
said, ‘Goals—I’m going for it.’” He 
focused on sculpture, learning as he 
went. “I would just use things around me. 
Then I would put it together and make 
sense of it.”

By 2010, the newly christened Miami 
Arts District was the country’s hippest 
neighborhood, the same year that 
Typoe—guided by gallerist Anthony 
Spinello—sold a piece at Art Basel  
Miami Beach titled Confetti Death.

118  OCEANDRIVE.COM

SCENE THE AESTHETE

118  OCEANDRIVE.COM



“MIAMI HAS BEEN  

GOING THROUGH THIS 

RENAISSANCE, AND 

WE’VE BEEN DOING OUR 

BEST TO PUSH IT IN 

EVERY WAY WE CAN.”

—typoe

Typoe at the 

opening reception—

presented by the 

Miami Design 

District boutique 

APT 606 and 

Spinello Projects—

for an exhibition of 

his works.
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It was another life- 
changing moment. 

Since then, the artist has 
had exhibitions in 
Mexico, Cuba, and 
Argentina (at the Faena 
Hotel in Buenos Aires). 
He has designed a line of 
shoes for Del Toro, toured 
with Skrillex as his art 
director, created an 
installation inside the 
Faena Bazaar, and 
designed a collection  
of jackets. 

And today Typoe’s 
career is coming full circle 
as he returns to the 
outdoors. “Right now a 
big focus of mine is public 
art,” he says. “I want 
people to be able to drive 
by my work, or go to a 
park and see it.” Behind 
the scenes, he and his 
partners have retooled 
Primary Flight as Primary, 
an art collective and 
gallery, which he views as 
a way of giving back to the 
city that made him. 
“Miami has been going 
through this renaissance, 

and we’ve been doing our 
best to push it in every 
way we can.”

Also ever-changing is 
the art world and the 
growing role played by 
social media. “A lot of my 
sales happen just because 
of that,” says Typoe of  
his carefully curated 
Instagram feed. “There’s 
nothing wrong with doing 
what you love and making 
money from it… It’s 
artwork—there’s art and 
there’s work. But I stay 
true to who I am. I’m not 
going to sell out and start 
making things that don’t 
make sense.” 

Next up? A furniture 
company, debuting in 
Little Haiti, where he now 
lives. Expect it to reflect 
who Typoe is as a person 
and extend his work as an 
artist. “I always ask myself 
this question: If I die next 
week, if I die tomorrow, 
am I happy with what I’m 
leaving in the world and 
my contribution?”  
@Typoe . P
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“Forms from Life” 

offered a dreamland 

of familiar shapes 

turned surrealistically 

monumental. below: 

The works’ bright 

tropical colors evoke 

Typoe’s hometown  

of Miami.

The artist’s first solo 

exhibition in Latin 

America, “Forms 

from Life,” presented 

his latest body of 

work at the Faena 

Arts Center in 

Buenos Aires.
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DOWNTOWN

ELEVATED

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS 

CORRECTLY STATING REPRESENTATIONS OF THE SELLER. 

FOR CORRECT REPRESENTATIONS, MAKE REFERENCE 

TO THIS BROCHURE AND TO THE DOCUMENTS REQUIRED BY 

SECTION 718.503, FLORIDA STATUTES, TO BE FURNISHED BY 

A SELLER TO A BUYER OR LESSEE. This project has been filed in 

the state of Florida and no other state. This is not an offer to sell or 

solicitation of offers to buy the condominium units in states where 

such o er or solicitation cannot be made. Prices and availability are 

subject to change at any time without notice.

LUXURY RESIDENCES 

FROM THE $800’s

LUXURY RESIDENCES

Beginning at 160 ft.

HYATT CENTRIC HOTEL

GUEST ROOMS

238

121

FORT LAUDERDALE’S 

TALLEST BUILDING

LEVELS

46

499’

SALES GALLERY NOW OPEN

ACCEPTING RESERVATIONS

200 East Las Olas Boulevard, Suite 150, 

Fort Lauderdale, FL 33301

954.800.6263

www.OneHundredLasOlas.com

Artist’s Conceptual Rendering
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“[WE’RE] LOOKING 

AT PROSPERITY 

THROUGH 

DIFFERENT 

LENSES.”

—KAREN GUGGENHEIM

 PURSUIT OF 

HAPPINESS 

THE FIRST WORLD HAPPINESS 

SUMMIT MAKES MIAMI ITS 

HOME THIS MONTH, WHILE 

AIMING TO RAISE THE FEEL-

GOOD QUOTIENT WORLDWIDE.  

BY CARLA TORRES

What if someone told you that, like 
beauty, happiness too lies in the 
eye of the beholder? That’s the case 
that 25 experts will make at the inau-
gural World Happiness Summit. 

“It’s a movement,” says cofounder 
Karen Guggenheim of the global 
effort to study happiness. Featuring 
workshops intended to activate all 
five senses, unlock emotions, develop 
intuition, and manifest positivity, this 
three-day extravaganza of glee aims 
to provide the keys for a healthy mind 
and body. “Happiness is not about 
rainbows and unicorns,” says 
Guggenheim, “but about well-being.”

Your journey to nirvana will include 
panels with joy experts like author 
Shawn Achor, Professor Sonja 
Lyubomirsky, and Tal Ben-Shahar—
creator of the most popular course in 
Harvard’s history, on positive psy-
chology—who will all share practical 
tools for happiness. That’s in addition 
to morning meditation, yoga led by 
a Lululemon global ambassador, a 
farmers market, a “mystical bazaar” 
(featuring books and literature from 
all the speakers), and a closing beach 
party on the sands of Haulover. 

And if three days of good vibes 
aren’t enough, 18 more days of online 
programming will follow. “Our 
goal is to become the new World 
Economic Forum, looking at prosper-
ity through different lenses,” says 
Guggenheim. “Instead of quantifying 
by looking at financials, we’re looking 
at how policies are affecting people’s 
state of well-being.” March 17–19, 
Ice Palace Film Studios, 59 NW 14th 
St., Miami; happinesssummit.world .

With Lululemon as 

its presenting 

partner, the World 

Happiness Summit 

is part of a growing 

global movement 

and will feature 

local yogis, like Amy 

Dannheim (PICTURED 

HERE), leading 

morning yoga 

sessions to get 

attendees happy, 

aware, and in flow.
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© 2016 Morgan Stanley Smith Barney LLC. Member SIPC. CRC394280 7177547 FAS004 07/12

Welcome  
Mijanou Spurdle.  
Your life coach  
for financial  
responsibility.
When it comes to investment advice, you need more 

than pie charts. You need a Financial Advisor who 

understands your specific life situation, and who can give 

you the sound guidance you need in an uncertain world.

Mijanou Spurdle is that Financial Advisor. With more than  

17 years of experience, Mijanou is ready to work with 

you in areas including retirement planning, wealth 

management and all aspects of your financial goals. Meet 

with her, and take control of your financial future today.

Mijanou Spurdle, CFP®, CPM®

Certified Portfolio Manager

First Vice President

Branch Manager, Producing

1691 Michigan Avenue, Suite 550

Miami Beach, FL 33139

305-695-6119

mijanou.spurdle@morganstanley.com

www.morganstanleyfa.com/mijanou.spurdle

Certified Financial Planner Board of Standards Inc. owns the certification marks CFP®, CERTIFIED FINANCIAL PLANNER™ and federally registered 

CFP (with flame design) in the US.
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Seen performing at  

the world-renowned 

Spanish nightclub 

Space Ibiza, where he 

had a residency for 15 

years, Carl Cox is a 

legendary figure in 

EDM, but he always has 

time for a trip to Miami.
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“I would love to come [to Miami] more,” 
says pioneering DJ and music producer 
Carl Cox. “But it’s difficult for me to be 
everywhere at once.” Indeed, at almost 55 
years old, there’s no stopping Cox from 
being the life of the party—especially at 
Ultra—year after year. 

You’ve been playing Ultra Music 
Festival since 2001 and have had your 
signature tent for over a decade.
This year the Carl Cox Megastructure will 
go under the banner of the Resistance—a 
subgroup of Ultra itself—to create this 
underground vibe outside of the realm  
of mainstream [with] a worldwide perspec-
tive. As global ambassador, I’m leading  
that charge. 
What should fans expect? 
I’m going back to raw and to the reason I’m 
here in the first place: to continue to mix as 
much music—whether it’s old-school 
techno, slamming-hard house music, vocals 
in the track, break beats, or bass lines—as I 
can. Things have gotten complacent the last 
couple of years, so it’s all about kapow and 
resetting. Beats go up, it gets louder, and I 
do not quit. 
What new talent will be joining you in 
your tent?
I am giving two girls from the UK called Eli 
& Fur a fantastic stage to perform on for the 
first time with me. Laura Fudonk from 
Liverpool has a very underground Chicago 
sound. I am taking Saeed Younan, who has 
been around for a few years but never been 
able to play at Ultra, under my wing, and a 
Radio 1 presenter from the UK, B. Traits, 
who doesn’t use a computer, just a USB, 
and mixes everything. 
What about old friends?
We have the big boys—Marco Carola, Joseph 
Capriati—and [we’re] bringing back for the 
first time in ages Sasha, John Digweed, and 
a few old surprises. A few young ones. 

What if people can’t make it to Ultra?
I always do a club funk-and-soul afterparty 
on Sunday, and this year that’s at Basement 
[at The Miami Beach Edition], which holds 
500 people, and I take on a whole new style 
of music. Most people follow me to that. 
Longest you’ve ever played? 
The last long set I played was at Space, and 
six and a half hours of that was just vinyl. I 
wanted to show people who have been 
going to Space for the last five years, and 
who have never seen me play vinyl, that I 
still can do that. I’ve done 11 hours a few 
times, but anything after that, your brain is 
fried and you’ve had enough for one day.
So, vinyl over digital?
I’ve got a vinyl collection that’s 150,000 
strong, starting from 1968 and finishing at 
2007, sitting right next to me.
What’s something about you that would 
surprise a lot of people?
Every time I show people what I do on my 
day off—motorcycle sidecar and drag car 
racing—they gasp. The adrenaline rush at 
192 mph is ridiculous. I have over 90 
motorcycles and 22 cars in my collection.  
You’re turning 55 this year and still the 
man. What’s your secret?
I never sat back and watched life pass me 
by. I’ve always loved meeting new people 
and being an adventurer.
Craziest night in Miami? 
It was the moment I became Danny 
Tenaglia’s go-go dancer for a couple of years. 
The place was slammed and Danny wasn’t 
stopping anytime soon, so I got on top of 
the bar and danced from 5 am to close at 10 
am. If you’ve ever danced on a bar before, 
it’s quite a heightening experience. 
Last words before Ultra? 
Put your phone down and enjoy the music. 
These are records you won’t be able to find, 
so forget about recording and dance. 
March 24–26, Bayfront Park, 301 Biscayne 
Blvd., Miami; ultramusicfestival.com .

COXING A TENT

ONE OF THE FOUNDING FATHERS OF TECHNO, CARL COX MAKES HIS ANNUAL 

VISIT TO MIAMI TO HOST HIS EPONYMOUS TENT AT ULTRA MUSIC FESTIVAL.  

BY CARLA TORRES
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L I F E ,  L U X U R Y  A N D  T H E

Luxe Living Realty is an equal-opportunity employer. The property offerings are subject to error, omission, prior sale and withdrawal without notice.  

South of 5th Street Chic 
L I V E ,  D I N E  &  P L AY  I N  T H E  O N L Y  T R U E  N E I G H B O R H O O D  I N  M I A M I  B E A C H

C O N D O M I N I U M S

BREATHTAKING VIEWS OF OCEAN, BAY & MIAMI SKYLINE
RARE CORNER RESIDENCE WITH OPEN FLOORPLAN
Murano #2001
3 Bedrooms + 3.5 Bathrooms + Private Foyer
Bayfront with Wraparound Views
$6,200,000

TURNKEY UNIT BY ARTEFACTO
TRANQUIL DIRECT BEACH VIEWS
Ocean House #301  
4 Bedrooms + 4.5 Bathrooms
Views of Sandy Beaches + Atlantic Ocean
$12,500,000

 OCEAN, SOUTH BEACH & CITY VIEWS
BOUTIQUE BUILDING BY RENE GONZALEZ
Glass #900
3 Bedrooms + 3.5 Bathrooms
Full Floor Unit with 360° Terrace
$9,500,000

#1 REALTOR CONDO SALES MIAMI-DADE COUNTY 2016



P U R S U I T  O F  H A P P I N E S S

 This information is believed to be accurate, but is not warranted, and you should not rely upon it without personal verifi cation.

Premium Estate Collection
V E N E T I A N  I S L A N D S  ~  S A N  M A R I N O  I S L A N D  ~  P A L M  I S L A N D

R E S I D E N C E S

CARIBBEAN CHIC DESIGNED FAMILY HOME
RELAXED RESORT WATERFRONT LIFESTYLE
1021 N Venetian Drive ~ Biscayne Island
7 Bedrooms + 7.5 Bathrooms 
65 feet on Open Bay + Ipe Wood Dock
$9,600,000

CONTEMPORARY WATERFRONT VILLA
SPACE, VOLUME, LIGHT & MAGICAL VIEWS
40 Palm Avenue ~ Palm Island
7 Bedrooms + 8.5 Bathrooms + Powder
100 feet of Bayfront on 3/4 Acre LOT
$24,000,000

connect with me

DORA PUIG
305.613.2118
dora@dorapuig.com
www.dorapuig.com

CHARMING WATERFRONT BEACH BUNGALOW IN WHITE
PRIVATE OASIS IN PRIME LOCATION & MAGICAL SUNSETS
244 W San Marino Drive ~ San Marino Island
4 Bedrooms + 3 Bathrooms + Artist Studio
60 feet of Waterfront + Oversized Dock
$5,750,000

#1 REALTOR OVERALL SALES MIAMI-DADE COUNTY 2016 



TICKETS ARE AVAILABLE AT TICKETMASTER

OR BY CALLING 786 655 5600

COLLINS AVENUE & 32ND STREET

PLAYING AT 
FAENA THEATER 
THURSDAY
TO SATURDAY

/Faena

PRESENTS

A FANTASYLAND OF BEAUTY AND DESIRE



P
H

O
T
O

G
R

A
P

H
Y

 B
Y

 G
A

R
Y

 J
A

M
E

S

ON THE UP 

AND UP

AT NEW YORK TRANSPLANT 

UPLAND, STEPHEN STARR AND 

CHEF JUSTIN SMILLIE ARE 

MAKING MIAMIANS SWOON 

OVER CLASSIC CALIFORNIA 

CUISINE, THE NEXT BLOOMING 

ONION, AND SWEET 

DREAMSICLES.   

BY CARLA TORRES

It’s nearly impossible to walk by 
Upland in the heart of the quaint 
South of Fifth neighborhood and 
not be lured inside. A warm, 
enchanting glow akin to Miami at 
dusk draws you in, as the smell of 
wood with a hint of citrus 
permeates the copper-clad dining 
room bedecked with gargantuan 
jars of preserved lemons. 

On a Friday night, every table 
in the 250-seat restaurant is 
occupied. Zak the Baker eats 
pistachio-topped pizza with the 
same hands he uses to make 
his sourdough. DJ Irie snaps a 
photo before cutting into a 
coal-roasted short rib for two 
crowned with Castelvetrano 
olives, walnuts, and horseradish. 
Even Karolina Kurkova, 
Courtney Love, and Diplo have 
stopped by. But then, would you 
expect anything less from 
a Stephen Starr restaurant 
helmed by a nationally 
acclaimed chef? 

“It was time to bring Upland 
back to its palm tree roots,” says 
chef Justin Smillie, who honed his 
culinary skills working under 
greats like Jonathan Waxman at 
Barbuto and Danny Meyer at 
Gramercy Tavern. A nod to 
his hometown of Upland, 
California, the Golden State-
inspired eatery opened its first 
outpost in New York City,

Upland’s pistachio 

pizza and crispy hen of 

the woods mushroom 

are just a few of the 

knockout dishes at 

Stephen Starr’s 

newest eatery.
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where Pete Wells, food critic for The 
New York Times, dubbed Smillie a 
“vegetable sage” and “pasta savant”—
labels best evidenced by the chef’s 
perfectly al dente and peppery bucatini 
cacio e pepe. “That and the carbonara 
have been with me for 14 years, since 
Barbuto,” Smillie says, which must be 
why he’s perfected them and the short 
rib that goes wherever he goes. Or the 
crispy and tangy duck wings searing 
with heat that beckon for the bones to 
be bared of every last shred of meat. 

“California cuisine is really a melting 
pot,” notes the chef. “Upland touches 
on all those parts while sticking to my 
philosophy of freshness and preserving 
the harvest.” Exhibit A: the Miami-
centric, wood-fired Florida prawns 
erupting with olive oil and lemon. 
There’s also the coal-roasted salmon 
sitting over a bed of farro, bursting with 
acid by way of Florida grapefruits and 
pickled beets. “[The salmon] and the 
branzino are at the top,” Smillie says of 
the smoked and roasted European sea 
bass whirling in fennel leek vinaigrette. 
Whatever you do, don’t forget to order 
the whole crispy hen of the woods 
mushroom, paired with an herb 
Cloumage that’s the equivalent of 
ricotta tzatziki. “It’s our generation’s 
blooming onion,” he says, clarifying 
why every party orders one (or two). 

No California-style meal would 
be complete without fine wine, and 
Upland’s cellar boasts plenty for 
oenophiles to discover, from the 
Golden State to Italy and France. 
Dessert, too, dazzles with a moist and 
dense carrot cake topped with cinna-
mon ice cream; pink grapefruit 
garnished with Campari zest; and 
chocolate mousse dusted with fennel 
pollen. None are as nostalgic, however, 
as Upland’s blood orange and vanilla 
twist Dreamsicle, a grown-up version 
of the childhood classic. 49 Collins Ave., 
Miami Beach, 305-602-9998;  
uplandmiami.com .

“IT WAS TIME TO BRING UPLAND BACK TO 

ITS PALM TREE ROOTS.”

—justin smillie 

Chef Justin Smillie 

helms the kitchen at 

Upland, the eatery 

lovingly named 

after his hometown. 

Upland’s bar. left, from 

top: The little gem salad 

keeps it simply green 

with avocado, cucumber, 

ricotta salata, and 

walnut vinaigrette; 

crispy duck wings are 

doused in lemon, olive 

oil, and yuzu kasha.
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STONE    TILE CONCEPTS|

N A K E D  S T O N E

MIAMI  |   FORT LAUDERDALE  |   JACKSONVILLE  |   WEST PALM BEACH  |   866.432.1726  |   OPUSTONE.COMPIERRE BIANCO    MARBLEFEATURED:



FRESH 

ON THE 

SCENE 

MARCH MADNESS IN 

MIAMI BRINGS NEW 

HOT SPOTS FOR 

BRUNCH, COCKTAILS, 

POKE, AND MEXICAN 

THAT YOU NEED TO 

TRY RIGHT NOW. 

BY CARLA TORRES
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An assortment of 

mouthwatering Parisian 

bistro-style pastries 

from Bakehouse 

Brasserie, one of the 

newest eateries on the 

Magic City’s flourishing 

dining scene.

FOR FRENCH FARE: 

BAKEHOUSE BRASSERIE

Menin Hospitality is at it 
yet again. But don’t expect 
tacos, New York deli-style 
sandwiches, or the loaded 
fries the brand has become 
synonymous with. This 
time, chef Bernie Matz is 
delighting with Parisian 
bistro-type fare with a twist, 
like pastelitos with bacon, 
guava, and chèvre or duck 
confit. And those are just a 
few of the freshly baked 
goods; there’s also brunch 

every day, including crois-
sant French toast, crawfish 
beignets, wild boar chipo-
tle Benedicts, and lemon 
honey Greek yogurt  
with roasted pears. Plus: 
live jazz and bottomless 
mimosas on weekends. 
808 First St., Miami Beach, 
305-434-8249; bakehouse 
southbeach.com 

FOR MEXICAN NIGHT: 

TOCAYA ORGANICA 

You know Chris Paciello 
from either working out at 

his fitness-meets-nightclub 
haven, Anatomy at 1220, 
or partying till sunrise at his 
actual club, Rockwell. 
Now the nightlife veteran is 
bringing tacos from Venice 
and West Hollywood to 
Lincoln Road. This 
insanely popular and  
health-conscious modern 
Mexican shack is dishing 
out vegan chili, chipotle-
dusted tofu, turkey picante, 
and a slew of burritos, 
bowls, quesos, and of 
course tacos. 920 Lincoln 

Road, Miami Beach, 
305-909-0799;  
tocayaorganica.com 

FOR WHISKEY AND TEQUILA: 

SOUTH POINTE TAVERN

South of Fifth may boast 
one of the city’s most  
iconic dive bars (Ted’s 
Hideaway), one of the 
country’s most successful 
megaclubs (Story), and the 
cocktail lounge-meets-
bottle service discotheque 
Craft Social Club. But for 
the largest selection of 

SAVOR GRAND OPENINGS
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Tacos at Tocaya Organica.

A Bloody Mary at 

South Pointe Tavern.

tequila and whiskey, along 
with a cachaça, kale, 
cucumber, and matcha 
cocktail fitting for the 
neighborhood, there’s only 
one new local watering 
hole on the scene: South 
Pointe Tavern. 40 South 
Pointe Dr., Miami Beach,  
305-763-8368;  
southpointetavern.com 

FOR THE PERFECT POKE:  

ONO POKE SHOP 

Love it or hate it, the poke 
craze is in the 305 to stay. 

Not all poke shops are 
created equal, however, 
and the aptly named Ono 
Poke Shop leads the pack. 
With the Hawaiian dish 
fused with Japanese 
ingredients, fresh fish 
delivered daily, and 
Makoto alum Amir  
Anvari doing the slicing 
and dicing, it’s no wonder 
Ono’s bowls draw a line 
out the door during 
lunchtime. Pro tip: Walk 
over to The Salty Donut 
for dessert. 2320 N. Miami 
Ave., Miami, 786-618-
5366; onopokeshop.com 

FOR STARTING THE DAY 

RIGHT: OTL

The last thing you 

expected to happen in 
Miami? The czar of the 
clubs LIV and Story, 
Dave Grutman, serving 
breakfast and coffee (and 
curing the same hang-
over he caused). But at 
his latest venture, in 
partnership with Craig 
Robins and the crew 
behind NYC’s The 
Smile, he’s doing just that 
with manchego and pear 
sandwiches on Zak the 
Baker sourdough bread, 
as well as kiwi, coconut, 
and chia oats that were 
soaking overnight while 
you were partying. 160 
NE 40th St., Miami, 
786-953-7620; miami 
designdistrict.com .
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NOBLE 

PURSUITS

RUN, DON’T WALK. WITH ONLY 560 

BOTTLES IN THE WORLD, CASA NOBLE’S 

ALTA BELLEZA IS MIAMI’S NOT-TO-BE-

MISSED SIP. BY ALDOUS TUCK

Connoisseur’s cup: 
Jose “Pepe” 

Hermosillo, the CEO 
and founding partner 

of Casa Noble, has 
perfected a limited-

edition añejo, Alta 
Belleza, that retails for 

$1,200 a bottle.

With a family history 
of tequila-making that 
reaches back two cen-
turies, Jose “Pepe” 
Hermosillo, Casa Noble’s 
CEO and founding 
partner, has tequila in his 
blood. This legacy just 
went ultra-luxe with a 
limited-edition release of 
an exceptional añejo, the 
Alta Belleza ($1,200). 

Hermosillo shares the 
journey of this outstand-
ing expression. 

How long did it take to 
create Alta Belleza? 
Nearly 16 years—which 
included handpicking 
12-year-old blue agave, 
triple-distilling the añejo 
in small batches, and 
then aging it for three 

years before a six-
month finishing in T5 
Tonnellerie Taransaud 
French oak wine 
barrels [that] formerly 
held Robert Mondavi 
To Kalon Cabernet 
Sauvignon. 
What makes the 
Taransaud barrels 
so special? 
We have worked with 

the Taransaud cooperage 
for years, so it was quite an 
opportunity to access these 
particular barrels, which 
add a singular complexity 
to the taste profile. 
Share the elements of 
that taste profile. 
It is a blend of two places: 
Jalisco, Mexico, and the 
Napa Valley. The complex 
tastes of sweet cooked 

agave, toasted almond, and 
cinnamon, and the aromas 
of green apple and spices 
mingle with finishing notes 
of nuts, green pepper, and 
cinnamon from the wine 
barrels, which also deliver 
a beautiful copper tone. 
Available at Soho Beach 

House, 4385 Collins Ave., 

Miami Beach, 786-507-

7900; sohobeachhouse.com .

“THE WINE 

BARRELS ADD 

COMPLEXITY TO 

THE TASTE PROFILE 

AND DELIVER A 

BEAUTIFUL 

COPPER TONE.”

—JOSE HERMOSILLO

SAVOR CHEERS!



 A P R I L  7 - 9

F I T N E S S .  B E A U T Y .  M I N D F U L N E S S .  N U T R I T I O N .

 W O R L D  C L A S S  W E L L N E S S  P R A C T I T I O N E R S  A N D  B R A N D S

A L L  I N  O N E  P L A C E  F O R  O N E  W E E K E N D

O N LY  AT  F O N TA I N E B L E A U  M I A M I  B E A C H

F O N T A I N E B L E A U . C O M / W E L L N E S S

3 0 5 - 5 3 8 - 2 0 0 0
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ALL JAZZED UP: THE CORNER

What happens at the Corner—
where the city’s cool kids unite for 
jazz, Prohibition-style cocktails,  
4 am Crazy Madames, and 
Cuban-style ice cream sand-
wiches—stays at the Corner. 1035 
N. Miami Ave., Miami, 305-961-
7887; thecornermiami.com 

COMFORT FOOD AT THE CLUB: 

E11EVEN 

You could actually spend all 24 
hours at the city’s only 24/7 show-
club and never go hungry, thanks 
to a hefty menu that includes 
pizza, sliders, and chicken and 
waffles. Craving smoked Gouda 
mac and cheese or serrano ham 
croquettes? Simply take the  
elevator up to the roof. 29 NE 
11th St., Miami, 305-829-2911;  
11miami.com 

SWEET DREAMS: SUGAR  

Be sure to dress the part (no sneak-
ers!) if you’re heading to the rooftop 
drinking oasis Sugar after Ultra. 
Besides ordering the off-menu 
mezcal chili margarita, satisfy your 
sweet tooth with coconut pandan 
and Florida mango leaf crêpes or 
a lychee crème brûlée that’s even 
sweeter than the 40th-floor views. 
788 Brickell Plz., Miami, 786-
805-4655; east-miami.com

THE WHOLE ENCHILADA: BODEGA 

Get your fish-and-chips taco fix 
before and after the pool party, 
and keep the night going with 
smoked horchata mezcal shots. 
No dancing room? Walk over to 
Ricky’s, where loaded fries and 
150-plus whiskeys await. 1220 
16th St., Miami Beach, 305-704-
2145; bodegasouthbeach.com

BURGER AND FRIES: SWEET LIBERTY 

Besides mixing up fantastic liba-
tions, the Spirited Awards’ Best 
New American Cocktail Bar also 
serves the superb Buns of Liberty 
Burger with rosemary shoestring 
fries. And cauliflower nachos. And 
bourbon bread pudding. Plus, Irish 
coffee for the ultimate nightcap. 
237 20th St., Miami Beach, 305-
763-8217; mysweetliberty.com

BASS DROP BRUNCH: NIKKI BEACH

Make Sunday a real fun day with a 
not-so-little brunch at Nikki Beach, 
featuring every food station under 
the sun—raw bar, omelets made to 
order, paella, salad, rotisserie and 
carving, fresh crêpes and Belgian 
waffles, and dessert—followed by 
lots of untz-untz under the sun.  
1 Ocean Dr., Miami Beach, 305-
538-1111; nikkibeach.com 

KARAOKE PIZZA PARTY: BAY CLUB 

At some point during the partying, 
you’ll need kale (but want pizza) 
without breaking your buzz. Kill two 
birds with a visit to Lucali’s secret 
speakeasy, Bay Club, where bar- 
and full-size pies and anything else 
you fancy from Lucali’s menu (kale 
Caesar, anyone?) can be ordered 
with a proper cocktail to wash it 
down. Pro tip: Thursday-night kara-
oke gets lit. 1930 Bay Road, Miami 
Beach, 305-695-4441; lucali.com

LIFESAVER: RADIO BAR

Need to sober up? Radio’s caprese 
pesto grilled cheese will bring you 
back to life for whatever’s next on 
the musical agenda. Before you go, 
wet your whistle and get your anti-
oxidants with the blueberry mule. 
814 First St., Miami Beach, 305-
397-8382;  radiosouthbeach.com .

Asian tapas and a Sweet 

Life cocktail at Sugar.

EAT, RAVE, 
REPEAT 
REVELRY, IMBIBING, AND INDULGING IS 

THE NATURAL PROGRESSION DURING 

MARCH’S MANY MUSIC EVENTS. DO IT 

ALL AT THESE BARS AND CLUBS WHERE 

THE PARTYING, DRINKING, AND EATING 

NEVER STOP. BY CARLA TORRES

SAVOR THE DISH



TWO WORLDS, 
ONE MACALLAN 

Traditional sherry-seasoned casks from 

both sides of the Atlantic. Defined by a 

new, unmistakable American oak style. 

12 YEARS OLD

© 2016 THE MACALLAN DISTILLERS LIMITED, THE MACALLAN® SCOTCH WHISKY, 43% ALC./VOL., IMPORTED BY EDRINGTON AMERICAS, NEW YORK, NY. DEMONSTRATE YOUR DISCERNMENT, ENJOY RESPONSIBLY.





F O R M  F O L L O W S
P E R F E C T I O N .

Is it a Lamp or a Shower? AXOR LampShower designed by Nendo does away with the traditional boundaries between 

spaces in an astounding fashion, bringing a personalized character to the bathroom, and can be combined with shower 

and bathroom products from a range of different collections and styles. Learn more at www.hansgrohe-usa.com/AXOR, 

or your favorite social media channel at /HansgroheUSA  

T: 305 576 0022   F: 305 576 0069

DECORATORSPLUMBING.COM

3612 NE 2ND AVE MIAMI FL 33137

MIAMI DESIGN DISTRICT



On Demand Luxury Rentals 
Wherever You Are

 
305-773-3331

 
rent@miamiartcars.com
wwwww.miamiartcars.com



NOW OPEN
A Coastal American Restaurant 

by Geoffrey Zakarian

Diplomat Beach Resort  

3555 South Ocean Drive, Hollywood, Florida, 33019 

Make Your Reservation Today 

954 602 8750 

www.pointroyal-fl.com

All-Day Cafe & Retai l  Shop

NOW OPEN



We’ve Got You Covered.

The Meltzer Group is a diversifi ed comprehensive insurance 
brokerage and advisory practice specializing in life insurance, 
health and welfare services, retirement plan consulting, property 
and casualty insurance, and wealth management. 

Our experience in estate analysis and non-qualifi ed retirement 
planning ranges from Fortune 500 executives, to family businesses, 
to some of the world’s bestknown athletes and individuals.

Learn more by visiting us at meltzer.com
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BEAUTY QUEEN

FASHION STARLET AND 

BRUNETTE BOMBSHELL 

OLIVIA CULPO HIT THE SANDS OF 

SOUTH BEACH TO REVEL IN HER 

GORGEOUS OCEAN DRIVE COVER.

BY KATIE JACKSON 

No stranger to flashing cameras and 

“followers” (with 1.6 million Instagram 

fans keeping tabs on her every move), 

social media maven and former Miss 

Universe Olivia Culpo caused a frenzied 

commotion when she arrived at Ricky’s 

South Beach to celebrate her stunning 

cover for Ocean Drive’s 24th-anniversary 

issue. “Being on the cover is a really big 

deal to me,” the brown-eyed brunette 

said. “I love so many of the people who 

have [appeared on the cover] before me, 

so it’s really an honor.”

The starlet strutted down the red 

carpet in an ultra-sexy all-white plunging 

Cushnie et Ochs dress, complete with 

Nicholas Kirkwood pumps. Culpo 

posed for photographers (and 

Snapchatters) before stepping inside the 

1980s-inspired bar Ricky’s and re-creating 

her very own Carl’s Jr. moment, biting 

into one of Ricky’s juicy all-American 

sliders and posting the moment on 

Instagram for her followers to see and 

drool over, with the hashtag 

#NotAsEasyAsItLooks. In just three 

weeks, the video got 375,000 views. 

All hail the queen of social media!

Former Miss Universe Olivia 

Culpo lit up the red carpet in an 

all-white plunging Cushnie et 

Ochs dress and Nicholas 

Kirkwood heels while celebrating 

her Ocean Drive January issue 

cover at Ricky’s South Beach. 
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MAGIC CITY 

LIVIN’ 

Supermodel Elle Macpherson made a special 

appearance at Sunset Harbour makeup and skincare 

boutique Gee Beauty to talk about her Super Elixir 

and blend up protein smoothies for adoring fans. 

Further south, Jamie Foxx was spotted partying at LIV 

at the Fontainebleau Miami Beach, while famed DJ 

duo The Chainsmokers turned it up at Story.

 Alonzo and Tracy Mourning, Gary Owen, 

and DJ Irie at the third annual Zo’s 

Comedy Groove at the JW Marriott 

Marquis Miami.

Ludacris at the launch of Antico 

Pizza with Ludacris and Young 

Jeezy at Centro Storico. 

Gino LoPinto and Tyga 

at E11EVEN.

Keith Paciello, Flip Falca, Tommy Cabrerizo, and Alfred 

Spellman at the Lexus Through the Lens event hosted 

by Seth Browarnik at Faena Forum. 

 David Grutman and DJ Khaled at the Heineken 

Save Your Seat campaign in support of 

the restoration of the Miami Marine Stadium 

seat delivery at Komodo. 

Miriam, Stephanie, and Celene Gee with Elle 

Macpherson, Cathy Defrancesco, and Natalie Gee at the 

Gee Beauty Wellness Celebration with Macpherson.

2 Chainz and Justin 

Bieber at LIV at 

the Fontainebleau 

Miami Beach. 

Luther “Uncle Luke” 

Campbell at Rockwell.

Tank and Jamie Foxx at LIV at 

the Fontainebleau Miami Beach.

SHOT ON SITE PHOTOGRAPHY BY SETH BROWARNIK

Andrew Taggart 

and Alex Pall of 

The Chainsmokers 

at Story. 
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presents

ROSÉ SUNDAYS

R O S É  B R U N C H    |    1 1 : 3 0  A M  -  3 : 3 0  P M

1825 COLLINS AVENUE, MIAMI BEACH, FL 33139  |  786.483.2650   |  SIXTYHOTELS.COM

@NAUTILUSSOBE  |  @SIXTYHOTELS

SOUNDS BY CHAING Y SU TROVA ESPIRITÚANA

CONTINUE THE DAY POOLSIDE WITH SOUNDS BY LOCAL DJS

4  P M  -  8  P M



SHOT ON SITE PHOTOGRAPHY BY SETH BROWARNIK

HORSING

AROUND 

Noteworthy Miamians and 

celebrities made their way to 

David Grutman’s Brickell dining 

destination Komodo, while famous 

faces including Juanes, Usher, 

Vanessa Hudgens, Emmanuelle 

Chriqui, and Karolína Kurková 

headed to Gulfstream Park, all to 

witness the highly anticipated 

Pegasus World Cup $12 million 

horse race. 

Gene Simmons and Belinda 

Stronach at the Pegasus World 

Cup at Gulfstream Park.

Craig Robins, Michele King Soffer, and Don Soffer 

at the Pegasus World Cup at Gulfstream Park.

Bob and Jill Baffert with Ashley 

and Kurt Busch at the Pegasus 

World Cup at Gulfstream Park.

Hannah Bronfman and Brendan 

Fallis at the Pegasus magazine 

launch party at Komodo.

Rashard Lewis at the Pegasus 

World Cup at Gulfstream Park.

Aaron Paul and Paulo Cardoso 

at the Pegasus World Cup at 

Gulfstream Park. 

Seth Browarnik, Michael Simkins, 

DJ Cassidy, and Frank Walker at 

the Pegasus World Cup at 

Gulfstream Park. 

Karen Martinez, Juanes, Usher, 

Vanessa Hudgens, Emmanuelle 

Chriqui, and Karolína Kurková at 

the Pegasus World Cup at 

Gulfstream Park. 

Bliss Ellis and Patrick M. Knapp 

Schwarzenegger with John Guerra 

at the Pegasus magazine launch 

party at Komodo. 

 Maria Menounos and Carson 

Kressley at the Pegasus magazine 

launch party at Komodo.
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    TODAY MY 

SHORTNESS 

OF BREATH... 

GONE!

Natassia Nuñez before 

Bariatric Surgery 

Natassia Nuñez before

Bariatric Su

Natassia Nuñez
Lost 163 lbs.

Bariatric Surgery is designed for those with a Body Mass Index equal to or greater than 

40 or equal to or greater than 35 with serious co-morbidities. Actual patient testimony. 

This testimonial reflects results achieved by this patient. As each case must be 

independently evaluated and managed, actual weight loss will vary.

To learn more about our

PROGRAM FOR 
BARIATRIC SURGERY 

or to attend a FREE SEMINAR 

PLEASE CALL 877-712-2402.

Accredited Bariatric Surgery Program by the American College of 

Surgeons, and the only SRC (Surgical Review Corporation) 

certified Bariatric Surgery Center of Excellence in South Florida.

If you find success hard to come by when it 

comes to weight loss. If you’ve tried diets, 

magic pills, miracle work-outs and still 

struggle with obesity, call the 

Bariatric Surgical Weight Loss Program 

at Palmetto General Hospital.

 

Palmetto General Hospital’s Bariatric Surgery 

Program is accredited by the American 

College of Surgeons, and is the only SRC 

(Surgical Review Corporation) certified 

Bariatric Surgery Center of Excellence in 

South Florida, led by our Medical Director, 

Jorge L. Sosa, M.D., F.A.C.S. 

Take the first step toward the healthier, 

happier life you deserve.



SHOT ON SITE PHOTOGRAPHY BY SETH BROWARNIK

Stephanie Gold, Nicole Lozano, Katharine Rubino, 

Pearl Baker-Katz, and Dana Shear at the 2017 Spring 

Trend Report with Fashion Director Ken Downing at 

Neiman Marcus Coral Gables.

Lauren Nepo, Stacey Galbut, 

Lauren Geduld, and Jennia Coba 

at the Isra Shah of Ethan K 

Handbags event hosted by Saks 

Fifth Avenue Bal Harbour.

Peter Tunney and Reina Anise at the Heineken Save Your Seat 

campaign in support of the restoration of the Miami Marine 

Stadium seat delivery at Tunney’s gallery at the Wynwood Walls. 

Dale Talde and Richard Hales at 

The Confidante Miami Beach.

Hello Campos, Soledad Lowe, Darlene Pérez, and 

Lara Meiland-Shaw at the special design 

conversation and exclusive preview of couture 

gowns at the Roberto Cavalli Bal Harbour boutique. 

Brittany Butler and Maria Soler Dubreuil at Roland 

Mouret’s Resort/Spring 2017 runway collection 

presentation at Neiman Marcus Coral Gables.

Laissa Medeiros, Ema Kovac, Stella 

Giraldelle, Zoe Brossy, and Janica 

Compte at the Lenny Neimeyer 2017 

collection preview at Muse.

Jessica and Franklin Sirmans at the 

YoungArts Week Exhibition opening.
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 Madeleine Arison, Lee Brian Schrager, Blaine Trump, 

Micky Arison, and Chris Riley at the God’s Love We 

Deliver book launch hosted by Trump and Schrager at 

The Setai Courtyard. 

Gabe Urrutia and Jeremy Ford at the Wine 

& Dine Series featuring the Jordan Winery 

cocktail reception with Ford at Matador 

Room at The Miami Beach Edition. 

Mark Tamis, Shannon Cruz, and 

Heather Boucher at Hyde at the 

AmericanAirlines Arena.

Maggie Henríquez and Brad Kilgore at 

the Krug Journey with Alter Miami. 

David Cid and Christina Mandich 

at the Golden Hour Art of Rum 

presented by Facundo at Soho 

Beach House.

Tatiana Silva and Martina Navratilova at an 

intimate dinner previewing Forte Dei Marmi 

Restaurant and Arts Club.. 

Meg Daly, Nicolas Lobo, and Agustina 

Woodgate at the Underline UnderArt opening 

celebration by Friends of The Underline. 

Allison Greenfield, Jay Parker, and Gigi Ganatra-Duff 

at an intimate broker celebration at Villa Lissoni hosted 

by Lionheart Capital and Douglas Elliman. 

Brittany and Christian Slater at the Neiman 

Marcus Coral Gables sixth annual Splendor in 

the Garden at Fairchild Tropical Botanic Garden.

Jenny Lopez, Barbara Becker, 

and Melody Le at Louis Vuitton’s 

#MakeAPromise Day launch at 

the Louis Vuitton boutique in the 

Miami Design District. 

Camila Coelho and 

Carole Silverman at 

the Caudalie Boutique 

Spa unveiling at Brickell 

City Centre. 

Sabriane Brandao and Magda 

Von Hanau at the Scenario 

Gallery Holiday Bazaar at a 

private residence.
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SHOT ON SITE PHOTOGRAPHY BY MANNY HERNANDEZ

ENTERTAINMENT

TODAY

Eva Longoria, Bob Saget, Gloria and 

Emilio Estefan, and countless other 

high-profile celebs jetted to Miami for 

the annual National Association of 

Television Program Executives (NATPE) 

Miami Market and Conference, 

held at iconic neighboring hotels 

Fontainebleau Miami Beach and Eden 

Roc Miami Beach.  

The Wilson Slayers at the Garden by Moonlight 

event at Vizcaya Museum & Gardens. 

Gloria and Emilio Estefan at the Martell in 

Miami Foundation luncheon hosted by the 

TJ Martell Foundation and the NATPE Miami 

Market and Conference at the Eden 

Roc Miami Beach.

Mark and Jen Levine at the 

Garden by Moonlight event 

at Vizcaya Museum & Gardens.

Natalie Morales 

at the 14th annual 

Brandon Tartikoff 

Legacy Awards 

reception during 

the NATPE Miami 

Market and 

Conference at the 

Fontainebleau 

Miami Beach. 

Emily Estefan at the Martell in 

Miami Foundation luncheon 

hosted by the TJ Martell Foundation 

and NATPE Miami Market 

and Conference at the 

Eden Roc Miami Beach. 

Bob Saget at the #NATPE17 event during 

the NATPE Miami Market and Conference 

at the Fontainebleau Miami Beach.      

Eva Longoria at the #NATPE17 event during the 

NATPE Miami Market and Conference at the 

Fontainebleau Miami Beach. 

Betsy and Rudy Pérez at the Martell in 

Miami Foundation luncheon hosted by 

the TJ Martell Foundation and the NATPE 

Miami Market and Conference at the 

Eden Roc Miami Beach.

Midori Roth and Frances Alban at 

the Garden by Moonlight event 

at Vizcaya Museum & Gardens. 

Pamela Silva and Tony Dandrades at the 

Three Kings Parade in Little Havana.
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SHOT ON SITE PHOTOGRAPHY BY MANNY HERNANDEZ

BIG

UNVEIL

Dolphins defensive tackle 

Ndamukong Suh stopped by 

Lincoln Road for a first look at the 

brand-new two-story Nike location. 

Across the bridge in downtown, 

theater lovers gathered at the 

Adrienne Arsht Center for the 

Performing Arts for the opening 

night of Miami City Ballet’s 

Program Two: Serenade. 

Douglas Cramer, Hugh Bush, Adrienne bon Haes, and 

Marvin Ross Friedman at the opening night of the Miami 

City Ballet Program Two: Serenade at the Adrienne Arsht 

Center for the Performing Arts. 

Ndamukong Suh at the Nike 

Lincoln Road grand opening.

Consuelo and Sarah 

Baquero at the 

unveiling of the 

Silvia Tcherassi Coral 

Gables boutique. 

Sofia and Silvia Tcherassi at the 

unveiling of Silvia Tcherassi’s 

Coral Gables boutique. 

Roy and Lea Black at 

the Miami City Ballet 

Gala at Faena Forum.

Jon and Nancy Bachelor at 

the Miami City Ballet Gala 

at Faena Forum.

Isabel and Ruben Toledo with Lourdes Lopez at 

the Miami City Ballet Gala at Faena Forum. 

Richard Jay Alexander and Christine Dolen at the 

opening night of the Miami City Ballet Program 

Two: Serenade at the Adrienne Arsht Center for 

the Performing Arts. 

Dashil Hernandez at the 

unveiling of the Silvia Tcherassi 

Coral Gables boutique.
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BENTLEY SOUTH BEACH      GALE SOUTH BEACH      KASKADES SOUTH BEACH

MONDRIAN SOUTH BEACH      RAFFAELLO CHICAGO      SANCTUARY SOUTH BEACH      SHELBORNE SOUTH BEACH

BAKEHOUSE      BODEGA      DRUMBAR      HALVES & WHOLES      PICCIOLO      PIZZA BAR      RADIO BAR      RICKY’S 



A NGEL FACE
Victoria’s Secret’s longest-running Angel and a Miami resident,  

Adriana Lima elegantly balances her roles as single mother, spiritual seeker,  
independent woman, and the world’s most beautiful model.

by CARLA TORRES   photography by RUSSELL JAMES
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Dress, Dolce & Gabbana 

($1,845). Bal Harbour Shops, 

9700 Collins Ave., 305-866-

0503; dolcegabbana.com



to anyone remotely fashion-savvy and you’ll get the same 

instantaneous response: “I love her!” Indeed, what’s not to love 

about the 5-foot-10 blue-eyed brunette and self-proclaimed 

Afro-Brazilian Gemini?

“I’m a one-of-a-kind Gemini, I think,” Lima tells me with the 

same signature head tilt and sexy stare that have been front and 

center on countless magazine covers and in myriad fan fanta-

sies. That’s not even mentioning the annual Victoria’s Secret 

Fashion Show, for which Lima has been an Angel for 17 years. 

She sat it out only in 2009 while pregnant with her oldest daugh-

ter, Valentina (whose father is former NBA star Marko Jaric, 

Lima’s ex-husband). Motherhood didn’t stop her three years 

later, though, when just two months after giving birth to her sec-

ond daughter, Sienna (also with Jaric), Lima made jaws drop by 

reclaiming both her six-pack and the catwalk.

And she’s not stopping at the age of 35. Or as a single mother. 

“My goal is to do the fashion show till I’m 40, at least,” Lima 

confesses in her exotic accent, looking out at the crystal-clear 

horizon and skyline of Miami—the place she calls home. “Or 

[as long as] gravity is on my side,” she adds, not considering the 

obvious: that after being named the second-highest-paid model 

in the world by Forbes in 2016 and Victoria’s Secret’s “most 

valuable Angel” by the analytics firm D’Marie this January, 

she’s got more than gravity and lingerie supporting her. 

Perhaps it was fate that had her enter (and serendipitously 

win) Ford Models’ Supermodel of Brazil contest as a camera-

shy tween doing a favor for a friend who didn’t want to compete 

alone. Though Lima might not agree. “I make my destiny,” she 

says. “Everything is in the power of your mind. If you think 

positive, you attract the things that you want in your life.”

Mental power coupled with unmatched genes must be why 

virtually every guy wants to marry her and every girl wants to 

be her. Linked to the likes of (former fiancé) Lenny Kravitz and 

her current flame, Super Bowl hero Julian Edelman, Lima 

has had countless men (and probably women) fall in love at 

first sight.  

“There are different forms of love—you cannot generalize it,” 

she says. When I ask if she has ever been truly, madly, deeply in 

love, Lima smiles wide with her mouth and eyes. “I’m in love 

every day. I wake up and have two beautiful girls before me 

whose happiness is my happiness.” 

An only child raised by a single mother (her dad left when 

she was just six months old), Lima grew up a devout Roman 

Catholic, going to church every Sunday. As a matter of fact, 

before altering her path and moving from Brazil to New York 

City, where she signed with Elite Model Management, she 

wanted to be a nun—a far cry from the globally recognized 

Angel she’s become. But that doesn’t stop her from bringing a 

Bible to read backstage before shows, praying, or “going to 

church every day,” although she’s not talking about your typi-

cal chapel. “The church is in me—I always connect,” she says. 

“If you’re connected with the divine and always have pure 

intentions with everything you’re doing, you’re protected by 

the angels.” Not lingerie-clad, stiletto-wearing angels, but other-

worldly time-and-space-bending beings. “I’m very spiritual. I 

believe in nature, I believe in energy, I believe in spirits.” 

Something else she believes in: aliens. “I don’t picture them 

as, like, coming to get me or abducting humans,” she says. “I 

imagine they maybe look like us but with a higher intelligence 
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and connection to the universe.” Extraterrestrials aside, she 
also has a place (or more like a shrine) in her bedroom for her 
crystals. “I don’t count, but I have a lot—more than 50.” 
Amethyst, in case you’re wondering, is her favorite. In other 
words, Lima is pretty cosmically connected. But she’s 
grounded, too—even with 9.8 million Instagram followers and 
the distinction of being the only celebrity to ever star in two 
Super Bowl commercials in one game, for Kia Motors and the 
online flower service Teleflora, in 2012. How did she earn such 
an honor? Simply put, consumers want whatever Lima is wear-
ing—or selling. Case in point: Sales of Kia’s Optima reached 
their highest point in the company’s history after it received 
Lima’s stamp of approval. It’s safe to say that anything the 
bankable beauty touches turns to gold. 

So just how does Lima—who has been included in Maxim 
magazine’s Hot 100, AskMen.com’s Most Desirable Women, 
Models.com’s Top Sexiest Models, Complex.com’s 100 Hottest 
Supermodels of All Time, and FHM’s Sexiest Women in the 
World (four times); has won Spike’s Guys Choice award for 
Hottest Girl on the Planet; and is one of Google’s 50 most-
searched-for women on the Web—stay grounded when she’s 

pulling in a reported $10.5 million a year and a regular day at 
the office (like today) involves shooting at a $30 million manse 
with Victoria’s Secret photographer and dear friend Russell 
James? “My meditation is boxing, believe it or not,” she says. “I 
get so into it that no thoughts come in my mind. It’s my Zen 
moment.” Of course, a knockout like Lima trains only with the 
best, and in the ring that’s at the same world-famous Miami 
Beach gym where Muhammad Ali became the greatest, 
Angelo Dundee’s 5th St. Gym. 

“I try to box every day,” Lima says, “but these past few days 
I’ve been bad.” By “bad,” she means she’s been trading her 
gloves for a spoon and molten chocolate cake. “It’s my guilty 
pleasure. If it were up to me, I would have it three times a day.” 
She’s not joking, either: In the middle of her Ocean Drive cover 
shoot, Lima got a hankering for chocolate bars to nibble on 
between outfits. “I eat everything,” she says, “but at the same 
time, I’m super healthy.” Healthy is as easy as cake when you 
have an on-call nutritionist and a personal chef to whip you up 
whatever your heart desires. “The best restaurant in Miami, I 
have to say, is my home.” 

Home for Lima is where she feels closest to her native 

Pullover ($1,275) and 

shorts ($690), Tomas 

Maier. Bal Harbour 

Shops, 9700 Collins 

Ave., 305-351-9560; 

tomasmaier.com
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“I’m in love every day. I wake 

up and have two beautiful 

girls before me whose 

happiness is my happiness.”



Brazil. And for the last five years, that’s been 

the Magic City. “I wanted to find a base where 

it was always summer, always nice and wel-

coming, with warm people and a beautiful 

ocean,” she says. “I just fell in love with Miami. 

Plus, there are so many Brazilians here, too, 

so I feel like I’m in Brazil.” If you’re hoping for 

a supermodel sighting, hit the Arts District. “I 

love to go walk the streets and Wynwood 

Walls and look at art.” 

Good luck recognizing her, though. “I’m 

pretty low-key when I’m walking around—I 

think because people are used to seeing me 

with makeup and hair and in lingerie.” She 

laughs, adding, “I usually don’t wear any 

makeup and [have] my hair up, and I’m always 

in sports clothes, especially with my kids.” At 

least when she’s not rocking Victoria’s Secret’s 

million-dollar Fantasy Bra, an honor she’s had 

not once but twice. 

“It’s a really special thing for an Angel to 

wear the Fantasy Bra,” Lima says. “It’s the 

highlight of the fashion show and a surprise. 

All of us [Angels] are always wondering, Who 

is it going to be this year?” “Kind of like being 

named prom queen?” I ask, forgetting that 

she’s a foreigner. “I’m not sure what a prom 

queen is, because we don’t have that in Brazil, 

so maybe you have to wear the Fantasy Bra 

first before you can say it’s just like that,” she 

answers, sassily and unapologetically. And in 

this moment, I grasp who Adriana Lima really 

is. She’s an independent, second-generation 

badass single mom who has never let the mil-

lions of dollars and accolades she sunbathes in 

cloud her values or stop her from articulating 

her religious and spiritual beliefs. She’s simply 

irresistible while still being innocent yet seduc-

tive. And she’s a true role model to her kids, 

who “understand mommy is a model, but also 

a businesswoman,” she says—an Angel dis-

guised in lingerie who serves “not just girls [I 

work with] but the world we live in. I have a 

lot of energy to expend.” 

Where does she get it all from? Girl power 

runs in her family. “It comes from my mom 

and my grandmother. Even though my 

grandmother was married forever—over 50 

years!—she was still an independent woman, 

and seeing how she carried herself made me 

who I am.” Lucky for us, Lima’s not done pass-

ing on her genes: “I always wanted a lot of 

children. I’m not finished yet.” 

In June she’ll be 36, and this December 

she’ll again walk in the Victoria’s Secret 

Fashion Show, maybe even wearing the 

Fantasy Bra for a third time—that is, unless fate 

intervenes and makes her Mother Lima for a 

third time instead. .

Top ($1,050) and shorts 
($595), Miu Miu. Miami 

Design District, 190 NE 

39th St., 305-341-9342; 

miumiu.com. Strappy 
sandals, Giuseppe  

Zanotti ($1,150). Bal 

Harbour Shops, 9700 

Collins Ave., 305-868-

0133; giuseppezanotti 

design.com
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Top ($2,990) and skirt 
($2,890), Oscar de la 

Renta. Bal Harbour 

Shops, 9700 Collins  

Ave., 305-868-7986; 

oscardelarenta.com

opposite page: Cropped 
tank ($295), pants  
($465), and rope belt 
($395), Sportmax. Miami 

Design District, 109 NE 

39th St., 305-770-6200; 

maxmara.com. Clogs, 
Miu Miu ($990). Miami 

Design District, 190 NE 

39th St., 305-341-9342; 

miumiu.com
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Dress, Fendi ($2,650). 
Miami Design District, 150 

NE 40th St., 786-655-5400; 

fendi.com. Knit panties, 
Dior ($930). Miami Design 

District, 162 NE 39th St., 

305-571-3576; dior.com

opposite page:

Vedette bikini top ($215) 
and bottom ($195), Eres. 

The Webster, 1220  

Collins Ave., Miami Beach, 

305-674-7899;  

thewebster.us. 14k 
rose-gold diamond 
baguette necklace, 

Michelle Farmer 

Collaborate ($1,465). 
michellefarmer.com

Styling by Katherine Lande 
with Creative Management 
Hair by Steven Hoeppner at 
artistsbytimothypriano.com 

Makeup by Taryll Atkins at 
artistsbytimothypriano.com 

Manicure by Isis Antelo at 
artistsbytimothypriano.com 

Shot on location at Casa 
Clara, 212 W. Dilido Dr., 

Miami Beach, 305-673-

4808; elliman.com. 
Catering provided by 

Michael Love at Epicure 
Gourmet Market and Cafe, 

1656 Alton Road,Miami 

Beach, 305-672-1861; 

epicuremarket.com. 

Distinctive design  
executed flawlessly: With 

an uninterrupted view of 
Biscayne Bay and the 

downtown Miami skyline, 
Casa Clara is the perfect 

place to enjoy the vibrant 
sunsets. Architecturally 

significant, this property 
boasts seven beds, nine 

baths, two half baths, 
11,600 square feet, 120 feet 
of water frontage, and a full 

limestone deck. Interiors 
are integrated with 

exteriors through large 
glass doors that disappear 

when open. Custom Henge 
furniture, a Boffi kitchen, 

and Kreon lighting shows 
the home’s individual 

palate. Casa Clara is 
represented by Douglas 

Elliman Florida agents  
Eloy Carmenate and  

Mick Duchon.



“I bel ieve in nature,  

I bel ieve in energy,  

I bel ieve in spirits.”
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OPPOSITE    ATTRACT
Spring’s overriding trend: Modern mash-ups of color, texture, and shape showcase fashion eclecticism at its best.  

The ultimate accessory: Bravado!

photography by RODOLFO MARTINEZ   styling by FAYE POWER

shot on location at The Confidante Miami Beach 

S



this page: 

REBELS WITH 

A CAUSE

MIDCENTURY 
AMERICAN CLASSICS 
SLIM DOWN AND 
DRESS UP!

on him: Short-sleeve 
crew, Vince ($85). Bal 

Harbour Shops, 9700 

Collins Ave., 305-351-

0327; vince.com. 

Trousers, Salvatore 

Ferragamo ($690). Bal 

Harbour Shops, 9700 

Collins Ave., 305-866-

8166; ferragamo.com. on 
her: Floral dress, Dolce & 

Gabbana ($2,995). Bal 

Harbour Shops, 9700 

Collins Ave., 305-866-

0503; dolcegabbana.com

opposite page:

SOMETHING 

IN THE AIR

MODERN ROMANCE 
LIVES IN THE 
ETHEREAL... 
AND EFFORTLESS.

Gold gown ($4,990) and 
belt ($690), Oscar de la 

Renta. Bal Harbour 

Shops, 9700 Collins Ave., 

305-868-7986; 

oscardelarenta.com
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DOGTOWN DAYS

SEXY, DISHEVELED, 
IRREVERENT: THE 

VENICE SKATE VIBE 
MEETS RUNWAY 

GLAMOUR.

on her: Denim jacket 
($4,500), swimsuit top 

($450), Gucci Cube skirt 
($1,890), and high-heel 

sandals ($695), Gucci. Bal 

Harbour Shops, 9700 

Collins Ave., 305-868-

6504; gucci.com. on him: 
Crew neck ($460), 

Margarine pants ($950), 
and leather slides ($980), 

Gucci. see above



FLASH OF 

BRILLIANCE

WHO SAYS 
SHIMMERING 
SEQUINS SHINE 
BRIGHTEST AT NIGHT?

on left: Tank dress, 
Alexander Wang 
($5,995). The Webster, 

1220 Collins Ave., Miami 

Beach, 305-674-7899; 

thewebster.us. Lucia bag, 
Dolce & Gabbana 
($3,595). Bal Harbour 

Shops, 9700 Collins Ave., 

305-866-0503; 

dolcegabbana.com.  
on right: Athens top, 
Wolford ($160). Saks 

Fifth Avenue, Bal Harbour 

Shops, 9700 Collins Ave., 

305-865-1100; saks.com. 

Sequined skirt, Dolce & 

Gabbana (price on 
request). see above. GG 
Supreme top-handle bag, 
Gucci ($4,200). Bal 

Harbour Shops, 9700 

Collins Ave., 305-868-

6504; gucci.com. Mules, 
Max Mara ($785). Miami 

Design District, 109 NE 

39th St., 305-770-6200; 

us.maxmara.com



TO MANNERS 

BORN

WITH A RETRO 
REBOOT, THE 

COUNTRY CLUB GOES 
AU COURANT.

Dress ($3,115) and belt 
($245), Prada. Miami 

Design District, 180 NE 

40th St., 305-438-2280; 

prada.com. Coco 
platform sandals, 

Gianvito Rossi ($825). 
Neiman Marcus, Bal 

Harbour Shops, 9700 

Collins Ave., 305-865-

6161; neimanmarcus.com
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PRAIRIE BEACH

AIRY LACE AND 
BILLOWING 

SILHOUETTES BRING 
THE HEARTLAND TO 

THE SHORE.

on left: Ruffle blouse, 
Zimmermann ($1,600). En 

Avance, 53 NE 40th St., 

Miami, 305-576-0056; 

zimmermannwear.com. 

Swim bikini set, Michael 

Kors Collection ($395). 
Dadeland Mall, Miami, 

305-666-2755; 

michaelkors.com. Cherrish 
rings ($145) and Rylan 

bracelet ($295), Dannijo. 
Intermix, 634 Collins Ave., 

Miami Beach, 305-531-

5950; dannijo.com.  
on right: Robe, Vionnet 

($2,095). vionnet.com. 

Make Love one-piece,  
La Perla ($1,615). Bal 

Harbour Shops, 9700 

Collins Ave., 305-864-

3173; laperla.com



LIGHTEN UP

BOHO-CHIC 
ESSENTIALS TURN 
EASY, BREEZY.

Bralette, She Made Me 

($130). Free People, 650 

Collins Ave., Miami Beach, 

305-604-6012; 

freepeople.com. Organza 
skirt, Fendi ($2,000). 
Miami Design District, 

150 NE 40th St., 

786-655-5400; fendi.com



172  OCEANDRIVE.COM

SEA-WORTHY

YACHT CHIC MAKES A 
CLASSIC COMEBACK 

IN NAUTICAL NAVY 
AND WHITE.

on him: Striped sweater, 
Saint Laurent ($1,150). 
Miami Design District, 

149 NE 40th St., 

305-704-4144; ysl.com. 

Pants, Michael Kors 

($198). Bloomingdale’s, 

Aventura Mall, 19555 

Biscayne Blvd., 305-792-

1000; michaelkors.com. 

on her: Cropped blazer, 
Saint Laurent ($2,450). 

see above. The Anne-
Marie one-piece, Solid & 

Striped ($158). Saks Fifth 

Avenue, Bal Harbour 

Shops, 9700 Collins Ave., 

305-865-1100; saks.com



A PLACE IN THE SUN

FOR BEACH DAYS, 
BRIGHTER AND BOLDER  
IS BETTER.

Top, Fausto Puglisi (price on 
request). Curve, 2000 Collins 

Ave., Miami Beach, 305-532-

6722; shopcurve.com.  

Douglas shorts, Altuzarra 
($695). Neiman Marcus,  

Bal Harbour Shops, 9700  

Collins Ave., 305-865-6161; 

neimanmarcus.com

Hair and grooming by Danny 
Jelaca using Balmain with 
Creative Management

Makeup by Sage using Chanel 
and Dior with Creative 
Management

Models: Olga Bocharova at 
Wilhelmina Miami, Josh 
Knight at Next Management 
Miami, Maxine Schiff at 
Wilhelmina Miami, Kennedi 
Decamillis at Ford Models 
Miami, and Lada Kravchenko 
at Wilhelmina Miami

Shot on location at  
The Confidante Miami Beach,  
4041 Collins Ave., Miami  

Beach, 305-424-1234; 

theconfidantemiamibeach.

hyatt.com

The Confidante is a playful 
oceanfront oasis in Miami 
Beach that combines the 
vibrant glamour of Miami’s past 
with the sophistication and 
amenities of modern day. 
Dining experiences include  
the Southern-inspired Bird & 
Bone, the Asian-American 
Talde, and cocktails at Nina’s 
House, an eclectic, refreshed 
bungalow. The rooftop Spa  
at The Confidante features  
the high-style salon Warren 
Tricomi Studio. Fitness classes 
are offered daily by V Art of 
Wellness.



WELCOME HOME! Carlo Gambino, executive 
vice president of Douglas Elliman Florida, recently 
listed a tri-level penthouse in Miami Beach’s exclu-
sive Apogee building that he calls the “best 
apartment south of New York City.” 

The 8,271-square-foot unit, designed by Miami’s 
PH Design Studio Group—known for their work on 
the Gianni Versace mansion—has five bedrooms, 
seven full baths, one half bath, and a 7,000-square-
foot private rooftop terrace complete with a pool, 
Jacuzzi, cabana, outdoor kitchen, and movie the-
ater. The price for all this opulence? An astounding 
$65 million, which would break the Miami record 
previously set by Douglas Elliman when it sold the 
$60 million penthouse at Faena House in late 2015. 

“It’s the largest and nicest penthouse in the build-
ing,” says Gambino. “I’ve been selling real estate 
for over 22 years in Miami Beach, and it’s the best 
unit I have ever seen.”  

TOP  
DOLLAR  by ROBYN A. FRIEDMAN

The most 
expensive 
condominium on 
Miami Beach gets  
listed for a cool 
$65 million.  
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The formal living room 
area with its 20-foot-high 
ceilings is anchored by a 
magnificent glass spiral 
staircase that cost close to 
$1 million. opposite page: 
Connecting two of the 
three floors of the $65 
million penthouse in the 
sky, the sculptural 
staircase is truly a feat 
of engineering.



Located at 800 South Pointe Drive in Miami Beach’s posh South of Fifth 
neighborhood, Unit 2204 is a contemporary penthouse that was purchased 
new in 2008 for $16.5 million by entrepreneur William Duker, who then 
spent the next five years completing it to perfection. The stone used for the 
floors and walls cost more than $1 million alone, without installation. 

“It took six months to design and then a year to get through the permitting 
process,” Gambino says. “The owner also removed some of the structural 
concrete slabs to create a magnificent glass staircase and corridor. He 
replaced cement with glass, and that process took an extremely long time.”  

The result is a stunning, two-story glass staircase—the focal point of the 
living room. Designed by Faour Glass Technologies, that feature cost 
close to $1 million, says Gambino, who notes that “the entire unit was done 
with the most exquisite taste and attention to detail—and the most expen-
sive materials.”  

Spanning the 22nd, 23rd, and 24th floors, the unit actually has more exte-
rior space than interior, with a total of 13,149 square feet of outside terraces. 

Though technically lived in, the apartment is more like new; according to 
Gambino, Duker resides in upstate New York and did not use the home as 
his primary residence. Now he’s selling the unit, Gambino says, to spend 
time sailing the Caribbean and the Mediterranean on his new 270-foot sail-
ing yacht, Sybaris. 

So what is the buyer pool for a record-breaking unit like this? “Most of the 
sales of similar properties have been to the Northeast market—hedge fund 
managers from New York City,” Gambino says. “That’s the biggest market, 
but I just had a well-known gentleman from Dubai who came to see it, so the 
Middle East would be another source of this type of clientele, as would 
Russia. It’s not a Hollywood buyer. Hollywood can’t afford a $65 million 
unit.” elliman.com  .
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left: A view of the living 

room from the second-floor 

glass walkway. Seen in the 

background are a 

polychromatic metal 

sculpture by Frank Stella, 

the entrance to the formal 

dining room area, and 

unobstructed views of the 

Atlantic. below: Inside the 

master bedroom. opposite 

page: Part of the more than 

13,000 square feet of 

exterior space, the 

third-floor rooftop terrace 

includes a private pool, 

Jacuzzi, outdoor shower, 

fully equipped summer 

kitchen, dining table for 20, 

outdoor movie theater with 

surround sound, and fully 

equipped cabana room.

“THE ENTIRE 

UNIT WAS 

DONE WITH 

THE MOST 

EXQUISITE 

TASTE AND 

ATTENTION TO 

DETAIL—AND 

THE MOST 

EXPENSIVE 

MATERIALS.”

—carlo gambino 
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In a city perpetually brimming with gorgeous inhabitants, it’s no surprise that Miami is 

home base for iconic supermodels, including Elle Macpherson and Adriana Lima. Here, 

Ocean Drive uncovers the next generation of Magic City models on the brink of stardom.

by KATIE JACKSON
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South Florida beauty  
Aliett Buttelman is destined 
to be a star. Only 20, with 
Cosmopolitan already in her 
portfolio, the Wilhelmina 
model launched her high-
fashion career out of Miami 
and now travels back and 
forth between work, play, and 
school at Sarah Lawrence 
College in New York. 

Why did you decide to 

pursue modeling?

I was a ballerina at 15 and always 

loved acting and dancing. 

Modeling was the closest to 

performing, so I begged my 

parents to take me to Miami, 

and I signed with Wilhelmina. 

Favorite shoot to date?

I did a seven-page spread for US 

Cosmopolitan, shot in Colombia. 

Diego Uchitel [was the photogra-

pher]. I wore a beautiful Dolce & 

Gabbana dress and walked around 

the old streets of Cartagena. 

Dream job?

I have always wanted to collabo-

rate with Vogue Italia. The women 

they portray have that classic, 

beautiful, and voluptuous look 

that a lot of magazines don’t really 
[showcase] anymore. 

Fitness routine?

Bikram yoga is a great way to 

detox and stretch. I also love 

reformer Pilates, but the hardest 

workout I’ve ever done is at 

Orange Theory. It beats you up! 

But [it] transformed my body. 

Miami hot spots you frequent?

I love interior design, so I like to 

go window shopping in the 

Design District. I’m so inspired by 

those stores. I also like to stop at 

Mandolin Aegean Bistro (4312 

NE Second Ave., Miami, 305-576-

6066; mandolinmiami.com). I went 

to Greece this past summer, and 

the beautiful atmosphere and 

fresh food takes me right back. 

@aliettbutts

WHY SHE HAS WHAT IT TAKES: 

“Aliett is more than just a fresh face. Her attitude, sense of self, 
style, and smarts are all reasons why she will have a bright 

future in modeling.”—nancy ortiz, wilhelmina models

—THE STYLE SETTER—



Miami native 
Candice Franqui’s 
undeniable charm has landed 
her high-profile gigs, including 
a spread in Seventeen. Now, 
the teenage Ford model is 
using her newfound status 
to promote self-love and 
positivity to her peers.

How were you discovered? 

When I was 14, people would 

come up to me and say, “Your 

legs are so long! Are you a 

model?” It was always a dream 

of mine. One day, my mom and 

I started sending my pictures out, 

and the next thing you know, I 

was signed to Ford Models. 

Who is someone you’d love 

to work with?

Jordan Taylor Wright  

(@taylorcutfilms). He’s an 

amazing photographer who 

collaborates with many different 

celebrities, including Ciara. I’ve 

never seen photos so different 

and unique.  
Favorite Miami restaurant?

Anthony’s [Coal Fired] Pizza 

(2626 Ponce De Leon Blvd., Coral 

Gables, 786-456-9200; acfp.com) 

is so good. I love the meatballs 

there. I’m getting hungry just 

talking about it! I also like Splurge 

Juice Bar & Café (18505 NW 

75th Pl., Hialeah, 786-857-

6969; splurgejuicebar.com). I 

usually get an açai bowl. 

What do your peers think of 

your modeling career?

I’ve always been bullied and was 

never sure why. It’s a traumatic 

thing, especially when you’re 

young and learning how to 

accept and love yourself as you 

are. Bullying is not cool, and I 

love to stand up to people and 

help other girls or anyone who is 

being victimized. Over time, you 

get stronger and you learn to 

love yourself and not care what 

people say. 

Words to live by?

“Every great achievement was 

once considered impossible.”

@candicefranqui 

—THE INSPIRER—
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WHY SHE HAS WHAT IT TAKES:

 “Candice’s multiethnic look coupled with her unique and classic 
beauty is the future of the modeling industry.”  

–steven reider, ford models
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WHY SHE HAS WHAT IT TAKES: 

“Valentina is already a favorite among designers and photographers. 
They love the energy she brings to sets. She’s beyond professional 

and fun.”—suzy schwartz, elite model management
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—THE FREE SPIRIT—

Making it to Miss Universe 
2014’s top 10 and landing 
the cover of  Women’s 

Health Latin America 
are only the beginning for 
former Miss Argentina and 
Elite Model Management 
bombshell Valentina Ferrer. 

Tell us about your experi-

ence on Miss Universe. 

It changed my life; not only 

my career, but my personal life. 

I learned that you really need 

to be confident. If you’re 

confident in yourself and who 

you are, you will not only be 

successful, but you will also 

really enjoy life. 
Favorite shoot to date?

The cover I shot for Harper’s 

Bazaar Mexico. It was a really 

natural shoot, and I love that. 

You’re a former fitness 

trainer. What’s your 

favorite way to stay 

in shape?

I love to dance; I can be 

cooking or cleaning my house 

and just start dancing! But I also 

love Pilates at JetSet or playing 

basketball at Flamingo Park. 

Cheat meal?

The Nutella pizza at Lucali 

(1930 Bay Road, Miami Beach, 

305-695-4441; lucali.com); 

it’s amazing. And sometimes, 

when I’m hungry late at 

night and in my pajamas, I 

go to Bodega (1220 16th St., 

Miami Beach, 305-704-2145; 

bodegasouthbeach.com).

Thoughts on social media?

I try to be authentic. I feel like 

if you try to be too perfect on 

Instagram, it’s not real.

Who inspires you?

My family. I’m the second 

oldest of five siblings; I have 

two brothers and two sisters. 

They’re in Argentina, so if I’m 

shooting in Central or South 

America, I always try to fly  

out and see them afterwards.  

I love them—they’re all  

really nice, crazy people! 

 @valentinaofficial__
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—THE SOCIAL STARLET—

After Next Management discovered 
her through Instagram at just 16, 
Jacksonville-born Katrina Motes 
made the move to the 305, strutting 
down Swim Week runways and 
appearing in campaigns for stylish 
resortwear brands. 

What do you like most about Miami? 

Everyone is doing their own thing and 

is so passionate. I love it.  

Who is someone you want to 

collaborate with?

Mario Testino. One of my goals is to be 

in his Towel Series when I’m older. 
How do you stay in shape? 

I recently did a class at Barre Motion. I 

was dying, but it was a good burn! I do 

ab workouts regularly—a lot of crunches 

and Russian twists. Then I like to 

balance it all out with yoga. I’ve been 
taking classes with my mom since 

middle school. 

Favorite Miami hangout? 

Lincoln Road. I love people-watching. 

You were discovered on Instagram. 

What role does social media play in 

your career now?

A lot of girls message me on Instagram 

and ask for [modeling] advice, so I 

think of it as a great way to connect 

with people. It’s also a place to share 

your personality and who you are, so 

clients can see who they’re going to be 

working with. 

What advice do you give to 

aspiring models?

I always tell people just to be themselves 

and to appreciate every step of the 

journey. It’s hard to get started, but it 

pays off in the end. Do you and work 

hard! @katrinamotes



WHY SHE HAS WHAT IT TAKES: 

“Katrina’s personality and the way she moves her body  
will make her a supermodel.”

—ron gerard, next management
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FOR MORE INFORMATION ABOUT OUR LUXURY SUITES

305.480.2522  |  SUITES@MARLINS.COM

FLEXIBILITY IS THE ULTIMATE LUXURY
A L L - I N C L U S I V E  1 0  G A M E  P L A N S  N O W  A V A I L A B L E



OM IS 

WHERE 

THE 

HEART IS
DEEPA  CHOPRA LENDS  

HIS NAME AND A HOLISTIC 

HAND TO A SKY-RISE IN 

SUNNY ISLES, MERGING 

HIGH LIVING AND 

WELL-BEING.   

BY CARLA TORRES

You’ve likely read at least one 
of his 80-some books (22 are 
New York Times best sellers) and 
put his mindfulness techniques 
into practice, but come 2018, 
you’ll be able to eat, breathe, 
and sleep in Deepak Chopra-
approved, health-centric 
condos when Muse Residences 
comes to rise in Sunny Isles. 

“We need to look at the 
environment as something that 
is a part of us, not separate from 
us,” says Chopra. “We should 
think of it as our extended 
body; wellness real estate 
essentially removes the schism 
between nature and nurture.”

The state-of-the-art resi-
dences—a collaboration 
between PMG (the group 
behind Echo Brickell and 
developments in Chicago  
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“WE NEED TO 

LOOK AT THE 

ENVIRONMENT AS 

SOMETHING THAT 

IS A PART OF US, 

NOT SEPARATE 

FROM US.” 

—deepak chopra

Muse Residences in 

Sunny Isles. left: “PMG is 

one of the premier real 

estate investment and 

development firms,” says 

Deepak Chopra. “I was 

immediately intrigued 

when they approached me 

because they are fully 

invested in creating 

sustainable spaces that 

enhance resident health in 

a meaningful way.”
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and New York), wellness 
real-estate pioneer Delos, and 
Chopra—Muse is the New Age 
guru’s debut foray into home 
design and the South Florida 
luxury condo market. “How do 
you change someone’s life?” asks 
Ryan Shear, principal at PGM. 
“The simple answer: Enhance the 
quality or extend it. We chose the 
modern-day health guru, formed 
a partnership, and incorporated 

his 40 years of research into  
the building.”

With just one residence on 
each floor—featuring expansive 
outdoor living spaces with 
summer kitchens overlooking 
the Atlantic and water-resistant 
entertainment systems—Muse 
is one step ahead of the above-
average smart home. Every unit 
incorporates four core wellness 
principles—air, water, light, and 

sleep‚—right into its living 
quarters. Case in point: unparal-
leled air-purification and 
water-filtration systems for 
ultra-crisp air and the cleanest 
possible H2O. And forget mood 
lighting—circadian lighting 
aligns with the body’s natural 
24-hour rhythm to optimize 
energy, productivity, and sleep, 
and improve your mood. 

“Biological sustainability is the 

next frontier in housing,” says 
Chopra, who envisions that 
smart homes of the future will 
“provide behavioral and 
personalized suggestions to 
improve overall wellness.”  

With the Deepak Chopra 
touch, it’s safe to say there will be 
no place like home—or rather, like 
Muse Residences. 17100 Collins 

Ave., Miami Beach, 305-974-

0107; museresidences.com .
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Advanced water-filtration 

and air-purification 

technologies appeal to 

buyers looking to bring 

their healthy lifestyles 

home. “People ask me, 

‘Will you feel healthier and 

live longer?’” says Ryan 

Shear. “Probably. Betting 

on health versus another 

brand is something we feel 

strongly about.” Here, a 

Muse kitchen.

Living spaces use 

circadian lighting to 

enhance residents’ sleep 

and sense of well-being, 

plus Chopra-selected 

paint colors designed  

to have a positive  

impact on mood.

SPACE GOLD COAST REPORT



1 5 8 0  S H O R E L A N D S  D R I V E ,  V E R O  B E A C H  F L

CINDY O’DARE | 772.713.5899

LOT: 47,916 SQ. FT.

BEDROOMS: 4 BATHROOMS: 3 FULL LIVING SPACE: 4,051± SQ. FT.

ACRES: 1.1 LOT SIZE: 133 X 360

Vero Beach  

The Hamptons of the South

The #1 Team  
in Vero Beach

A stunning oceanfront property on 1.1 acres with  

4,051± square feet of completely renovated living space.

CLARK FRENCH

Clark@PremierEstateProperties.com Cindy@PremierEstateProperties.com

MLS# 148874 | List Price: $2,775,000
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THE RELATED GROUP’S  

CARLOS ROSSO LOOKS TO THE 

MIAMI SKYLINE AND BEYOND FOR 

THE NEXT DEVELOPMENT BOOM.

BY ROBYN A. FRIEDMAN

Since joining The Related Group 15 
years ago, Carlos Rosso has been 
responsible for a broad cross-section 
of the company’s operations. As 
president of the firm’s Condominium 
Development Division, he’s devel-
oped more than 16,000 condo units in 
his career and helped Related grow 
into South Florida’s multifamily 
powerhouse, while now leading the 
firm’s expansion into Mexico—and all 
over the globe. But in a tumultuous 
world economy and unstable future, 
how do Miami and its international 
ties continue to prosper? Rosso gives 
Ocean Drive the scoop:

How is the condo market in South 
Florida right now?    
The condo market is very healthy. 
We started closings at SLS Brickell, 
and we closed more than 60 percent 
of the building in less than 60 days, so 
that’s very positive. 
Have things picked up since  
the election? 
Yes. People were waiting to see what 
would happen with the election, but 
the rebound in the stock market is a 
good sign for the real estate market. 
As all the financial guys in New 
York start making serious money, 
they’ll come back to Florida to buy 
more properties. 
Are the international buyers back?   
The international buyers are seeing 
the strengthening of the dollar, so 
they’re thinking more and more of 
putting their savings into dollar-
denominated goods, and real estate 
in Miami is one of them. New 
Yorkers, particularly in the financial 
sector, are making more money and 
are coming to South Florida to buy 
condos. Prices are very cheap here 
compared to New York. 

Carlos Rosso 

on the roof at 

Brickell Heights. 

The president of 

Related’s 

Condominium 

Development 

Division is seeing 

a solid real estate 

market for 2017. 

SPACE PROFILE
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Are you seeing any trends  
in the market? 
I think it’s been confirmed that the idea 
of mixing hotels and condos is a good 
one. The opening of SLS Brickell, with 
the residences on top, has proven that. 
Also, people are more interested in 
urban locations, like Brickell. 
How do you think President  
Trump will affect the local  
real estate market?  
We are in a wait-and-see situation.  
To have a developer in the White 
House is good for us, but at the same 
time, we want to see what his policies 
are going to be. 
What does Related have in store 
for us this year?
We are going to deliver seven projects, 
starting with Hyde Resort. Then we 
have two Brickell Heights towers, SLS 
Lux, Hyde Midtown, and two towers 
at Paraiso.
What about new launches in 2017?
We are going to launch a new develop-
ment in Wynwood, which will be 182 
units. We are also doing more interna-
tional projects—our second phase at 
SLS in Cancun, and we are looking at 
some projects in Argentina. 
Where do you see the real estate 
market going in 2017?
It’s still going to go at a steady pace, 
maybe not as fast as 2015 or 2016,  
but I think that’s good. We are in a very 
solid market. relatedgroup.com .

“AS ALL THE 

FINANCIAL GUYS 

IN NEW YORK 

START MAKING 

SERIOUS MONEY, 

THEY’LL COME 

BACK TO FLORIDA 

TO BUY MORE 

PROPERTIES.”

—carlos rosso

SLS Lux and Brickell 

Heights are among 

seven projects 

Related will deliver 

this year. below: A 

master suite in 

Edgewater’s Gran 

Paraiso tower.
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SPACE LAUNCH

Eleven years ago, Jack Ryde, 
the late fourth-generation 
owner of Swedish bed 
manufacturer Hästens, set 
out to create the greatest bed 
in the world. That sweet 
dream came true with the 
company’s blue-checked 
masterpiece: Vividus. 

“When we launched 
Vividus, we never intended 
for it to be a bed that stops 
evolving,” says Jan Ryde, 
Jack’s son and Hästens’s 
current owner and executive 
chairman. The company—
which is set to open a 
2,000-square-foot shop-in-
shop at Brickell Mattress this 
month—recently relaunched 
its flagship bed, whose 
construction requires 320 
hours of work from four 
certified craftsmen focused 

on every detail, from the 
northern Swedish redwood 
frame to the hand-sewn layers 
of horsehair, cotton, and 
wool in the body-contouring 
mattress. The piece is literally 
fit for a king—Hästens was 
appointed Purveyor to H.M. 
the King of Sweden in 1952 
and has served as official 
supplier to the Swedish Royal 
Court ever since—and carries 
a stately $140,000 price tag. 

For many, though, getting 
the world’s greatest sleep 
every night is worth the price. 
“My first night in the new 
Vividus was like rediscovering 
sleep, which was profound 
even for me,” says Ryde. “It’s 
the finest bed we’ve ever 
made.” 1030 SW Eighth St., 
Miami, 305-326-4000; 
hastens.com .

BEDTIME 

STORY

WITH ITS LATEST LAUNCH AND NEW 

MAGIC CITY SHOP, ULTRA-LUXE BED 

BRAND HÄSTENS HAS CLIENTS 

SLEEPING LIKE SWEDISH ROYALTY.

BY LAUREN EPSTEIN 

Fit for a king: Hästens’s 

signature bed and 

limited-edition models 

are crafted of 

traditional hand-sewn 

layers of horsehair, 

cotton, and wool 

(bottom). inset below: 

Fifth-generation 

owner Jan Ryde.
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“WHEN WE 

LAUNCHED 

VIVIDUS, WE 

NEVER INTENDED 

FOR IT TO BE A 

BED THAT STOPS 

EVOLVING.” 

—jan ryde
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march 20 – april 2, 2017
miamiopen.com

  



Itaú bank. 
Proud to be 
the presenting 
sponsor of the 
Miami Open.
Learn about us: itau.com
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Welcome to the 2017 Miami Open

On behalf of the entire tournament staff I want to 

welcome you to the 2017 Miami Open presented 

by Itaú.

We hope you take the time to experience 

everything we have to offer. Located in one of the 

most beautiful cities in the world, with multicultural 

population and glamorous reputation the Miami 

Open has an energy and excitement that is 

uniquely Miami.

Make sure you venture out to the Miami Open 

Experience on the west side of the stadium. We have 

brought back the beach, but this year it includes 

multiple shade structures and interactive games 

for you to enjoy. This is the perfect place to hang 

out in-between matches to enjoy a cold beverage, 

or grab a quick bite from one the gourmet food 

trucks on hand, while sitting on one the many 

Adirondack chairs and watching live action on the 

large video board. 

I want to thank our presenting sponsor Itaú for 

their incredible energy and dedication to help 

make our event the best in the world. Their vision 

for the future of the tournament fits perfectly in 

line with our philosophy of providing our guests 

with a world class experience in all aspects of the 

event.

Make sure to visit the Itaú booth to view the 

tournament’s championship trophy and get player 

autographs during the daily autograph sessions.

We are also happy to welcome back Lacoste as 

our apparel and eyewear sponsor. The quality and 

look of the merchandise, along with the wonderful 

shopping experience they provide definitely takes 

the event to an even higher level. Make sure to 

check out their retail store and peruse their entire 

line of men’s and women’s apparel and eyewear.

When coming out to the event make sure to bring 

your MasterCard, the preferred card of the Miami 

Open. Show your MasterCard at the front gate and 

receive early access to the site, 30 minutes before 

the general public for your ticketed session.

We are fortunate to have an amazing group of 

global brands affiliated with our event. Make sure 

to stop by their booths and let them know you 

appreciate their support of the Miami Open as 

much as we do.

Don’t forget, if you are looking for a place to relax 

you can visit one of our many restaurants, bars, or 

coffee shops including The Eatery by The Knife, 

formerly the Taste of the Miami Open.

Assembling this event requires thousands of hours 

of preparation and execution by a wide variety 

of people. Our tireless staff, sponsors, vendors, 

volunteers, ball people, the ATP World Tour, the 

WTA, Miami-Dade County, and tennis’ top players 

have come together to make this global event the 

best of its kind in the world. 

We would like to thank Miami-Dade County 

Mayor Carlos A. Gimenez and the Board of County 

Commissioners for hosting our tournament on this 

wonderful site. We would also like to recognize 

the great efforts of George Navarrete, Director 

of the Miami-Dade Parks, Recreation and Open 

Spaces Department, for all he and his staff does 

in preparing this facility for the Miami Open each 

year. 

As always, if you have any questions or would like 

to give us your feedback, stop by our Guest Service 

Center where our multilingual staff will be happy to 

assist you. You can also ‘Like’ us on Facebook, follow 

us on Twitter, or download our official tournament 

mobile application to find out about special events 

and promotions happening on site. 

Once again I would like to thank you for your 

patronage.

Sincerely,

Adam Barrett

Tournament Director
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Presenting Sponsor

Site Sponsor

Acordis

Bacardi U.S.A

Baptist Health South Florida

British Virgin Islands

Claro

Emirates

FedEx

Head Penn Racquet Sports

Juan Valdez Café 

LACOSTE

Lenox

MasterCard

Miami Herald / El Nuevo Herald

Peugeot

Rolex

SAP

Stella Artois 

Steve Furgal’s International 
Tennis Tours

Host Sponsors

AT&T

Cambria 

Faberg Tour Experience

Greater Miami Convention and 
Visitors Bureau

Great Performances

Grey Goose

IMG Academy

Laykold Tennis Surfaces

Moët & Chandon

Ocean Drive Magazine

Stearns Weaver Miller Weissler 
Alhadeff  & Sitterson, P.A.

SunPass

Tennis Plaza

Terrazas

Gold Sponsors

As of 2/10/17
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March 20 - April 2, 2017

Greetings! 

As Mayor of Miami-Dade County and on behalf of our 2.7 million residents, it is my 

pleasure to welcome you to the 2017 Miami Open at the Crandon Park Tennis Center. 

Sports are an important part of the Miami-Dade County tradition and we are honored 

to host the Miami Open tournament and festivities, which draw visitors from every 

corner of the globe. These events not only impact our economy, but give us an 

opportunity to introduce visitors and viewers around the world to our world-class 

community. 

Miami-Dade County is a vibrant and diverse community and we are proud to host 

this world-renowned annual event.  If you are visiting us, I encourage you to take 

advantage of our beautiful beaches, hotels, restaurants, shopping, attractions, arts 

and culture, and recreational offerings. 

I wish all event organizers and participating players every success and an enjoyable 

experience. 

Sincerely,

STEPHEN P. CLARK CENTER   •   111 N.W. FIRST STREET   •   29TH FLOOR   •   MIAMI, FLORIDA   •   33128-1930   •   (305) 375-1880   •   FAX (305) 375-1262

CARLOS A. GIMENEZ

MAYOR

MIAMI-DADE COUNTY



SERENA
WILLIAMS

AGNIESZKA
RADWANSKA

ANGELIQUE
KERBER

THE BEST PLAYERS
I N  T H E  W O R L D  A R E  H E R E  I N  M I A M I

FOLLOW THE ACTION ALL WEEK LONG ON

ESPN2 | ESPN3 | TENNIS CHANNEL | WTATENNIS.COM

Photo Credit Getty Images
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—STEPHANIE SAYFIE AAGAARD

Sexiness, sweat and sun! You know what I’m speaking 

about-only the most anticipated 2-week bash right here in 

South Florida! Where else can you sip the bubbly, mingle 

with the hottest looking peeps in the world and witness 

greatness on the purple courts? The Miami Open presented 

by Itaú, of course!!!!  HELLO, got your attention, I am giving 

you the inside 411 on the most glamorous tennis tourney in 

the world. This star-studded tennis tourney slams into our 

city starting March 20th and will ensure your social calendar 

is packed with non-stop action through April 2nd. Love it.

The moment you step on the Tennis 

Center site, the energy of the Miami 

Open conquers your work thoughts 

and turns them into playtime! It’s 

that time of year. Who needs a 

massage or a spa day? Visit the tennis 

venue, grab a glass of champagne 

and feast on Sushi Maki’s signature 

sushi rolls at the Moët and Chandon 

Champagne and Sushi Lounge! OMG, 

did I mention that the little famous 

crocodile is gracing our tourney! 

Lacoste is back again on to deck us 

all out in the most fab designs this 

year at two Lacoste stores. Looking 

stunning and ready to dine!

After that last match, you are feeling 

a little famished and that cute guy 

from Europe wants to hook up for 

a little bite! Don’t fret, the Miami 

Open serves up the most divine 

bites including the new restaurant, 

The Eatery by The Knife or visit the 

new Juan Valdez Café to fill up on 

caffeine. Also new this year is the 

Burrito Factory where you can spice 

up your life with a little fiesta dining. 

OMG is that, no, it can’t be! Yes, it is! 

Your fav tennis stars will be in the Itaú 

booth for daily autograph signings. 

Get up close and personal with the 

slamming worldwide tennis players. 

After meeting your heroes, if you are 

inspired to get active yourself, there’s 

no better place to get your groove 

on than the Miami Open Experience 

beach area for scintillating games 

and activities! Check it out!!!

AAAHHHH, still wanting more? 

Sounds like you’re craving the 

VIP treatment! If you are a Patron 

Sponsor the Patron Lounge is calling 

you and get this- it has moved to a 

new premium lounge space over-

looking stadium court so you can sit 

back, relax and order up the best of 

the best in this luxurious setting. 

WOW! VIP, yes, MasterCard has 

returned to our team. If you whip out 

your MasterCard at the front gate 

you can receive early access to the 

site, 30 minutes before the general 

public for your ticketed session! Can 

you say Special treatment? I think so!

Steph Sez… So, you have just one 

thing left to do! Run, don’t walk and 

get your tickets today!!!! Carpe Diem 

here at The Miami Open presented 

by Itaú. 

Steph Sez…For the latest scoop-check out-  

www.facebook.com/miamiopen and follow us on  

www.twitter.com/MiamiOpen and if you are eager to know 

who won an earlier match and you have the evening session, 

no sweat just download the mobile app. 

Whether you like tuna, 

shrimp or just veggies, 

dig into delicious sushi 

rolls at Sushi Maki.

6-time Miami Open  

champion Novak Djokovic

Looking for something 

to do in between 

matches? Visit the  

Miami Open  

Experience!
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When you think of the sport of 
tennis does a smiling crocodile 
come to mind? Ahhhh! Of course, 
the green reptile with a bright red 
mouth baring those famous teeth 
is the iconic fashion brand symbol 
for LACOSTE. Do you have any idea 
why this designer house chose this 
scaly, fierce fighter to be their formal 
emblem? I am so thrilled you asked!

Well, a long, long time ago, on the courts of this fab 

game of tennis, men and women donned all kinds of 

different sportswear. Tennis champion René Lacoste, 

who won ten Grand Slam titles at Wimbledon, Forest 

Hills and The French Open in his day, wanted more, 

yes, a more breathable, airy shirt to hit the courts 

while serving up an ace! Lacoste invented the short-

sleeved polo shirt (inspired by watching the polo 

players in London) with more moveable freedom 

for his arms to slam those winners in the back court. 

LACOSTE was also the first brand to put a logo on 

the outside of clothing. 

Speaking of, let’s circle back to the croc! You see, 

here’s the deal…way back when, an American 

reporter nicknamed René Lacoste the alligator after 

Lacoste made a bet about his Davis Cup match and 

the prize…you got it, an alligator suitcase. Lacoste 

also dubbed the gator for his dogged persistence and 

determination when playing the game. Later, when 

Lacoste created the brand, the alligator moniker 

transformed to the good, ole crocodile which then 

became the famous logo. 

René Lacoste dubbed himself the inventor and 

was always a forward thinker, creating not only 

the innovative sportswear line but the tennis ball 

machine which is still used today to enhance 

practices. Lacoste also published Tennis, about his 

tennis techniques to teach the next generation of 

up and comers. This man really had insight into 

bettering the sport of tennis from designing the shirt 

collar to blocking the sun off your neck to revolu-

tionizing the tennis racket with a steel frame.
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The recognizable croc is returning for the third year 

as the official partner and outfitter of the Miami 

Open Presented by Itaú. LACOSTE continues 

its Miami connection, starting with dressing the 

tournament staff in the brand’s signature sporting 

elegance and welcoming tennis fans to stop, shop 

and indulge by donning the latest looks of the 

LACOSTE 2017 Spring/Summer Sport Collection 

—STEPHANIE SAYFIE AAGAARD

at its onsite boutique at Crandon Park. And get 

this…the French brand will also offer an exclusive 

co-branded Miami Open Collection so you get 

the best of both.

Here’s the skinny-The 2017 Miami Open collection 

is for everyone: the ladies, gents and even your 

kiddies will look absolutely fab in the latest trend 

in tennis and athletic leisure wear! The innovative 

designs mix lifestyle and the practical factor in 

this line. Gear up- literally, on the fresh batch of 

polos, tees, windbreaker jackets, shorts, tennis 

skirts, hats and handbags. The apparel is designed 

perfectly for our sunny, humid but lovely Miami 

weather. The run-resistant, ultra-dry pique knits 

and technical jersey fabric keep you dry and are 

oh so flexible whether you are playing the game or 

sipping a delish Miami Open libation courtside!  

You will witness these sharp, mod ensembles 

on LACOSTE- sponsored players, including 

Dominika Cibulková,  Alizé Cornet, Christina 

McHale, Roberto Bautista-Agut, Jérémy Chardy, 

Benoît Paire, Pablo Cuevas, Heyon Chung and 

Nicolas Mahut.

From tennis shoes to sunglasses to the classic 

polo, LACOSTE brings it all to the table with the 

high quality fabric, elegant sporty looks and the 

unmistakable brand recognition of thwat smiling 

croc!

STEPH SEZ…The Miami Open is serving it up 

this year so come and dress to impress wearing 

your fav LACOSTE!
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*Rankings as of January 9, 2017

Top Ten Women

ANGELIQUE KERBER 

Age: 29 (18.01.1988)

Residence: Puszczykowo, Poland

Birthplace: Bremen, Germany

Height: 5’8” (173 cm)

Weight: 150 lbs (68 kg)

Plays: Left-handed

Kerber recorded a career-year in 2016 claiming her first two 

Grand Slam titles at the Australian and the US Open and 

ended the year ranked No.1 in the world. Kerber was named 

the female ITF World Champion last year. She has secured 

ten total career WTA singles titles and will be one of the top 

contenders in Miami. Kerber lost to Victoria Azarenka in the 

2016 semifinals but will look to defend her top ranking in 

2017. 

SERENA WILLIAMS 

Age: 35 (26.09.1981)

Residence: Palm Beach Gardens, Florida, USA

Birthplace: Saginaw, Michigan, USA

Height: 5’9” (175 cm)

Weight: 155 lbs (70 kg)

Plays: Right-handed

Already considered one of the greatest players of all-time, 

Serena Williams ended 2016 ranked No. 2 in the world having 

claimed her 22nd Grand Slam singles title at Wimbledon 

while also reaching the finals at the Australian Open and 

Roland Garros. She returns to Miami looking to claim her 

ninth title on Key Biscayne. The future Hall of Famer may 

have exited the Miami Open in the 4th round last year but 

she will certainly be among the favorites heading into 2017 

having won the tournament more than any other player in 

history, male or female.
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AGNIESZKA RADWAŃSKA 

Age: 28 (06.03.1989)

Residence: Krakow, Poland

Birthplace: Krakow, Poland

Height: 5’8” (173 cm)

Weight: 123lbs (56 kg)

Plays: Right-handed

Coming off of her fourth top 5 season in the last five years, 

Radwańska enters the 2017 season ranked No. 3. Her best 

result in 2016 came when she reached the semifinals of the 

Australian Open. She represented Poland at the Summer 

Olympics in Brazil and reached the fourth round at the 

French, Wimbledon and US Open. Radwańska won the 

Miami title in 2012, but fell in the fourth round in 2016. 

Holding 20 total career WTA titles, Radwańska will seek her 

second title on Key Biscayne in 2017.

SIMONA HALEP  

Age: 25 (27.09.1991)

Residence: Constanta, Romania

Birthplace: Constanta, Romania

Height: 5’6” (168 cm)

Weight: 132lbs (60 kg)

Plays: Right-handed

Halep ended the year ranked No. 4 by adding three WTA 

titles to her total of 14. She claimed her first win of 2016 

in Madrid before making quarterfinal appearances at both 

Wimbledon and the US Open, followed by back- to- back 

WTA titles in Montreal and Bucharest. Halep represented 

Romania in the Fed Cup for a fifth year and posted a 2-2 

record. Her best finish in Miami came in 2015 with a trip to 

the semifinals. Halep fell in the quarterfinals last year and 

looks to make a run in the event in 2017. 
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KAROLINA PLISKOVA  

Age: 25 (21.03.1992)

Residence: Monte Carlo, Monaco

Birthplace: Louny, Czech Republic

Height: 6‘1“ (186 cm)

Weight: 159lbs (72 kg)

Plays: Right-handed

Pliskova produced her best year of tennis in 2016, ending 

the year with a career-high ranking of No. 5 and adding two 

of her seven career WTA titles in Nottingham and Cincinnati. 

She fell in the finals of the US Open, marking her best all-

time finish in a Grand Slam. Pliskova also assisted the Czech 

Republic to the 2016 Fed Cup crown. She has already started 

off 2017 with a title at the Brisbane International. Pliskova’s 

game is on the rise, and she should be a player to watch at 

this year’s Miami Open. Pliskova first played on Key Biscayne 

in 2013 as a qualifier and has since had her best result in 2015 

when she reached the quarterfinals.

DOMINIKA CIBULKOVA

Age: 27 (06.05.1989)

Residence: Bratislava, Slovakia

Birthplace: Bratislava, Slovakia

Height: 5‘3“ (160 cm)

Weight: 121lbs (55 kg)

Plays: Right-handed

Cibulkova’s 2016 season produced record-breaking efforts 

with four of her eight career titles coming last year. She won 

events in Katowice and Eastbourne before rounding out the 

season as champion in the Generali Ladies Linz and WTA 

Finals. She ended the year with a win over No. 1 Angelique 

Kerber in Singapore and ranked No. 5, marking her highest 

WTA ranking to date. Cibulkova’s 2016 run in Miami ended 

in the second round, but, with her recent performances, she 

should not be overlooked in this year’s tournament.



DON’T MISS A POINT!
LIVE RESULTS & HIGHLIGHTS

EXCLUSIVE OFF-COURT CONTENT

BEHIND-THE-SCENES LIVE STREAMING

EXPERIENCE THE NEW WTATENNIS.COM

Photo Credit Getty Images
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GARBIÑE MUGURUZA

Age: 23 (08.10.1993)

Residence: Geneva, Switzerland

Birthplace: Caracas, Venezuela

Height: 6‘0” (183 cm)

Weight: 161lbs (73 kg)

Plays: Right-handed

Muguruza continues to raise her game after she reached 

a career- high No. 2 ranking mid-year in 2016, due to her 

fi rst Grand Slam win at the French Open. She added to her 

total of three WTA career titles and ended the season at 

No. 7. Competing for Spain in the 2016 Summer Olympics 

in Brazil, Muguruza fell to eventual champion Monica Puig 

in the round of 16. She represented her country in Fed 

Cup and improved her singles record to 6-0 on the team 

last year. Searching for a fourth career title and her fi rst in 

Miami, Muguruza will be hopeful to surpass her round of 16 

appearance at last year’s tournament. 

MADISON KEYS 

Age: 22 (17.02.1995)

Residence: Boca Raton, Florida, USA

Birthplace: Rock Island, Illinois, USA

Height: 5‘10“ (177.5 cm)

Weight: 145lbs (66 kg)

Plays: Right-handed

Keys represents one of the on-the-rise American women 

who reached new heights in 2016 by grabbing her second 

WTA career title at the Aegon Classic Birmingham and 

reaching the fi nal at the Rogers Cup. She rose to a career 

high ranking late in 2016 at No. 7 and ended the season 

at No. 8 after reaching the fourth round of all four Grand 

Slams. Keys played for the USA in both Fed Cup and in 

the Summer Olympics, where she fell in the semifi nals 

to Angelique Kerber. Her 2016 Miami Open quarterfi nal 

appearance proved her best to date. This year, a title in Key 

Biscayne could be just within reach for Keys.
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SVETLANA KUZNETSOVA 

Age: 31 (27.06.1985)

Residence: Moscow, Russia

Birthplace: St. Petersburg, Russia

Height: 5‘8 1/2“ (173.99 cm)

Weight: 161lbs (73 kg)

Plays: Right-handed

Kuznetsova’s best year-end ranking in seven years came in 

2016 when she added two career titles to her total of 17 and 

rose from No. 25 in 2015 to No. 9 at the end of last season. 

She enters 2017 with renewed confidence after securing 

wins in both Sydney and Moscow to begin and end 2016. 

She advanced to the finals in Miami last year, where she fell 

to Victoria Azarenka. Kuznetsova’s fourth round appearances 

in the French and Wimbledon were some of her best Grand 

Slam results since 2014, when she reached the quarterfinals 

at Roland Garros. She saw her third Olympics as a member 

of the Russian team and won two rounds in Brazil before 

dropping in the round of 16 in three sets. She will play for a 

second title in Miami, her most recent coming in 2006. 

JOHANNA KONTA 

Age: 25 (17.05.1991)

Residence: Eastbourne, England

Birthplace: Sydney, Austrailia

Height: 5‘11“ (180.34 cm)

Weight: 154lbs (70 kg)

Plays: Right-handed

Konta made a huge leap in the rankings in 2016 jumping 

more than 25 slots when she reached a career-high No. 9 

before ending the year at No. 10. Her first WTA title came 

in 2016 with a victory over Venus Williams at the Bank of 

the West Classic. Konta surpassed her best grand slam 

appearances to date when she saw the semifinals of the 

Australian Open and the fourth round of the US Open. 

She fell in the quarterfinals to Angelique Kerber while 

representing the British Olympic team in Brazil. During her 

first debut in Miami, Konta advanced to the quarterfinals in 

2016 and looks to emerge as a contender for the title.
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THE PENN CHAMPIONSHIP TENNIS BALL.

Penn Championship tennis balls represent the standard by
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Past Champions
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—STEPHANIE SAYFIE AAGAARD

Practice, practice, practice! Morning, 

noon and night! Yes- passion, skilled 

talents, obsession, determination, 

perseverance, and a heavy dose of 

competitive spirit lives within each 

of these tennis notables dubbed the 

“Next Generation of Tennis Stars” to 

watch in 2017. Turning their dreams 

to reality…watching Chris Evert, 

Pete Sampras, Martina Navratilova, 

Serena Williams, John McEnroe, Roger 

Federer, Billie Jean King and numerous 

icons of tennis pour their hearts and 

souls into every shot, serve and match 

inspired this select crew of tennis leads 

to take their turn on the courts. This 

will be their time to shine. Whether 

the courts shout green, blue or even 

purple color under their swift-moving 

shoes, there’s no doubt, tennis aficio-

nados from around the globe will be 

getting a close-up of this new breed of 

athletic go-getters.

Meet the “Next Generation of Tennis 

Stars” at the Miami Open presented by 

Itaú. Sitting on the edge of your seat as 

that bright yellow ball bounces from 

one side of the court to the next, back 

and forth as “oohs and aahs” are heard 

throughout the stadium and take a 

gander at these sensational athletes 

who will leave you wanting more!!!

Traveling across the globe, from Paris to Singapore to London, 

is just part of the job for a rockin’ tennis player but this 

NextGen star doesn’t have to journey too far for the Miami 

Open, since she calls Miami home. Puerto 

Rican- born, Monica Puig tends to 

favor hard courts and surely showed 

us her stuff this summer in Rio! 

Puig conquered the courts to 

take home the Gold at the 

2016 Summer Olympics and 

became the first athlete to 

win an Olympic gold medal 

while representing Puerto 

Rico and the ninth overall 

medalist for that delegation. 

Get this-Puig also is the first 

Latin American player to win the 

women’s singles tournament. This 

dynamic lady defeated two top-5 oppo-

nents and even took down second ranked Angelique Kerber 

in the final. AND…Puig is the only unseeded female player to 

win gold since the reintroduction of tennis to the Olympics 

in 1988. Keep your eyes peeled for more jaw-dropping news 

with this sensational star.

N E X T  G E N E R AT I O N  O F  S TA R S

Ranked number 7, Garbiñe Muguruza took Paris by storm, and we don’t mean 

at the stores on Champs Elysee. The venue- Roland-Garros. The event- Women’s 

Finals. Yes, Muguruza sealed the deal with her breakthrough win of 7-5, 6-4 

triumph over Serena Williams to become the champion at the French Open! This 

6’ foot achiever worked it until clinching the trophy in the fifth match point! At 

22-years-old, she became the first Spanish woman to win a Grand Slam since 

Arantxa Sanchez at the 1998 French Open. Did I mention what a huge accomplish-

ment this was to defeat Williams since Serena was a fav of Muguruza’s growing 

up? Dreams coming true right before our eyes. Miami Open tennis fans- you want 

to check out Garbiñe Muguruza kicking it on the court and taking names.

GARBIÑE MUGURUZA

MONICA PUIG
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Can you say powerhouse? Madison Keys’ domi-

nant groundstrokes and forceful serves ensure 

her place in the top 10 and can only mean one 

thing-there are more trophies in the near future! 

Currently ranked at number 8, her potent right-

handed forehand and dogged 

determination helped Keys 

win her first singles title 

at the Premier event 

in Eastbourne, 

beating two top 

ten players, first 

Jelena Janković 

and then An-

gelique Kerber in 

a three set final. 

2016 was a terrific 

year for this outgoing 

player when she ad-

vanced to the late- rounds 

in two huge tourneys, the French 

and US Open. After recovering from a wrist injury, 

Keys is expected to burst back out into the tennis 

scene mid-2017. Keys is used to shaking it up, in 

fact, one of her most memorable experiences is 

playing a match during an earthquake in Costa 

Rica. Wow! If Madison Keys can handle the earth 

moving while sizzling on the court, then anything 

is possible!

Catherine Bellis aka CiCi, exudes energy indeed; the 17-year old dynamo born in the good, ole US of A, 

swung her way to her third round match at the US OPEN this past September in front of a roaring crowd.  

The red, white and blue home- grown fans gave Bellis a warm welcome when she entered the match. As the 

youngest player ranked in the WTA top 100 at the end of 2016, she is revving up for the new year and already 

has one singles title on the WTA tour and six singles and two doubles titles on the ITF tour in her career. This 

American NextGen player is even up on the hottest trends off the court, including a video with her friends 

taking the mannequin challenge decked out in their tennis gear on the court. A-mazing! You must check 

it out. Bellis is definitely one to watch in the singles rounds, and she continues to pursue her climb in the 

rankings in the doubles matches as well. Way to go!

You are not staring at the cover of a fashion maga-

zine (though he was featured in Vogue,) but if 

good looks won tourneys, Alexander Zverev 

would be racking them up easily! Zverev, 

who’s nicknamed Sascha, was born with 

the sport of tennis pumping through his 

veins considering his family breathes 

the sport.  With his father as his coach, 

Zverev’s mother, also a tennis coach and 

his brother on the tennis circuit too, this 

sport was a no-brainer for the super tall 

tennis ace who began playing at the age of 

5. Zverev claimed his first ATP title at the St. 

Petersburg Open against US Open Champ Stan 

Wawrinka during the finals which lasted two hours 

and 23 minutes. The 19-year-old, ranked 24, became 

the youngest player to win an ATP World Tour title since 2008. 

Stay tuned for more to come from this 6’6 winner!

Kyle Edmund may appear baby faced and 

young on the outside, but this British 

player has the fire of a seasoned player. 

He took Great Britain to the seminfinals 

of the Davis Cup with an intense win 

over Serbia and then ended up on the 

Davis Cup winning team in 2015. Con-

grats! The South African- born Edmund, 

who’s nicknamed “Kedders,” is currently 

ranked 45 on the ATP World Tour, but if he 

wasn’t playing the game, this tennis- notable 

would enjoy being a Formula One driver. Speed is 

obviously in his blood!!! 

MADISON KEYS

ALEXANDER ZVEREV

KYLE EDMUND

CATHERINE BELLIS



Not a bad way to end 2016…American 

tennis talent Taylor Fritz was honored 

with the ATP Star of Tomorrow pre-

sented by Emirates at the Barclays 

ATP World Tour Finals Official 

Launch in London. The teenager 

was recognized with this award 

which is given to the youngest 

player in the Top 100 of Emir-

ates ATP Rankings. Yowzer! The 

Californian, ranked 91 on the ATP 

Tour, started his tennis career at the 

age of 2 with parents who were both 

pros. Fritz’s major weapon on the court is his 

seismic serve. In fact, at Wimbledon this summer, 

this teenager’s fastest serve tracked at 135 mph! Whoosh! Can we 

even see that fly by with a blind eye? The intensity and growth of 

Fritz will surely bring a lot more exciting things to come in 2017!

Don’t miss a match with this Aussie young gun who has the media talking 

and the fans watching his every move. Nick Kyrgios 

lets his feeling be known on and off the court 

about his tennis game, and even American 

politics. The outgoing athlete won his first 

ATP title in Marseille where he defeated 

Top 10 players in two of his victories. 

Wait, there’s more… he did not drop his 

serve during the entire event, making 

this the first time that an inaugural 

winner has performed this accomplish-

ment in a tour-level event. Can you say 

wow?! But this was just the beginning, 

Kyrgios continued his run to grab two more 

titles including winning the ATP 500 in Tokyo. 

Here in Miami last year, Kyrgios reached his first 

ATP World Tour Masters 1000 semi-final. Get ready for a 

wild ride, and don’t miss this energetic machine hit the courts back here 

at The Miami Open!

Literally, I know you are online right now getting your seats for The Miami Open presented by Itaú to witness all of 

the slamming, high energy tennis of this Next Gen of tennis talents. You won’t want to miss the opp to watch the 

spine-tingling action on the courts as they step foot onto our famous Miami courts! See you at the Miami Open!

TAYLOR FRITZ

NICK KYRGIOS

O F F I C I A L  E Y E W E A R  P R O V I D E R



 Broadcast Schedule

SUNDAY MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY

March

April

19 20 21 22 23 24 25

26 27 28 29 30 31 1

2

Tennis Channel 

11am-9pm

Tennis Channel 

11am-11pm

ESPN 2

1pm – 5pm

7pm – 11pm 

Tennis Channel

1pm-5pm

7pm-11pm

Tennis Channel 

11am-11pm

Tennis Channel 

11am-11:30pm

Tennis Channel 

11am-11:30pm

Tennis Channel 

11am-11:30pm

Tennis Channel 

11am-11:30pm

Tennis Channel 

11am-11:30pm

ESPN 2

1pm – 5pm

7pm – 11pm 

Tennis Channel

1pm-2:30pm

5pm-6:30pm

ESPN 2

1pm – 3pm

ESPN News

7pm – 9pm 

ESPN 2

1pm – 3:30pm

Tennis Channel

3pm-4:30pm

ESPN 2

1pm – 3:30pm

OFFICIAL CATERER OF THE MIAMI OPEN

greatperformances.com  |  @gpfood  |  212.727.2424
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*Rankings as of January 9, 2017

ANDY MURRAY 

Age: 29 (15.05.1987)

Residence: London, England

Birthplace: Glasgow, Scotland

Height: 6’3” (191 cm)

Weight: 185 lbs (84 kg)

Plays: Right-handed

Murray ended the 2016 season by reaching a career-high ATP 

ranking of No. 1 and winning all of his last five tournaments, 

including the Barclays ATP World Tour Finals, where he 

defeated No. 2 Djokovic in the finals. Earning his second 

gold medal during the Rio de Janeiro Summer Olympics and 

his second Wimbledon crown, Murray should have another 

successful season ahead. The two-time champion, Murray 

won his last title in Miami in 2013 and will be one of the 

favorites as he seeks his third in 2017. 

NOVAK DJOKOVIC 

Age: 29 (22.05.1987)

Residence: Monte Carlo, Monaco

Birthplace: Belgrade, Serbia

Height: 6’2” (188 cm)

Weight: 165 lbs (75 kg)

Plays: Right-handed

Defending Miami Open Champion Djokovic ended 2016 

ranked No. 2 and completed the career grand slam with his 

2016 victory at Roland Garros. He earned his sixth Australian 

Open crown and reached the final of the US Open. He always 

seems to play his best tennis in Miami having won the event 

six times (07, 11-12, 14-16). As the reigning champion, he 

looks to defend his title and claim a record fourth consecutive 

Miami crown. He recently started off the season with a title 

in Doha, where he defeated No. 1 Andy Murray to claim the 

Qatar ExxonMobil Open. His early momentum shows he will 

once again be one of the strongest men on Key Biscayne.

Top Ten Men



30          2017 Miami Open Official Tournament Program

MILOS RAONIC 

Age: 26 (27.12.1990)

Residence: Monte Carlo, Monaco

Birthplace: Podgorica, Montenegro

Height: 6’5” (196 cm)

Weight: 216 lbs (98 kg)

Plays: Right-handed

Raonic battled some mid-season injuries en route to his best 

year-end ranking to date, holding the No. 3 spot on the ATP 

tour. He recorded his sixth straight season of over thirty wins 

(2011-2016), with a career-high of 52 coming in 2016. Those 

wins can be attributed to a semifinal appearance at the 

Australian Open, a finalist finish at Wimbledon, and a title in 

Brisbane where he defeated Roger Federer. He also reached 

the finals of London/ Queen’s Club and Indian Wells, falling 

to Novak Djokovic. Raonic entered 2017 with eight total ATP 

titles and is searching for his first in Miami. His best showing 

on Key Biscayne came in 2014 and 2016, when his run ended 

in the quarterfinals. 

STAN WAWRINKA 

Age: 31(28.03.1985)

Residence: St. Barthelemy, Switzerland

Birthplace: Lausanne, Switzerland

Height: 6’0”(183 cm)

Weight: 179 lbs (81 kg)

Plays: Right-handed

Wawrinka ended his third straight year at No. 4, following 

his US Open victory and his semifinal showing at the French 

Open. He produced his 400th career win in 2016 and claimed 

four ATP titles, adding to his total of 15. Reaching a career-

high ranking of No. 3 mid season, Wawrinka captured titles in 

Dubai, Chennai and Geneva during the 2016 season and was 

a finalist in St. Petersburg. His history in Miami allows for two 

fourth round appearances in 2009 and 2014, falling in the 

second round last year. In his first event of 2017 he reached 

the semifinals of the Brisbane International and should be in 

contention for his best tournament yet on Key Biscayne.
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KEI NISHIKORI 

Age: 27 (29.12.1989)

Residence: Bradenton, Florida, USA

Birthplace: Shimane, Japan

Height: 5’10” (178 cm)

Weight: 165 lbs (75 kg)

Plays: Right-handed 

As a 2016 finalist in Miami, Nishikori enters the 2017 season 

ranked No. 5 and searching for his first title on Key Biscayne. 

He added one title to his total of 11 last year with his 

fourth straight win in Memphis. Despite hip and rib injuries, 

Nishikori ended the year at No. 5, reaching finals in Basel, the 

ATP World Tour Masters 1000 Canada, Barcelona, and Miami. 

He represented Japan in the Summer Olympics and brought 

home Bronze with a decisive win over Rafael Nadal to claim 

the medal. Nishikori secured his 300th career win last year, 

reaching the semifinals of the US Open and the quarterfinals 

in Australia. 

GAEL MONFILS

Age: 30 (01.09.1986)

Residence: Switzerland

Birthplace: Paris, France

Height: 6’4” (193 cm)

Weight: 177 lbs (80 kg)

Plays: Right-handed

Monfils, one of the most entertaining players on the ATP tour, 

recorded his first top 10 year-end ranking in 2016 finishing at 

a career-high No. 6. Entering 2016 at No. 24, the Frenchman 

earned the biggest title of his career in Washington at 

the ATP World Tour 500, bringing his total to six. Monfils 

produced his second ever Grand Slam semifinal appearance 

at the US Open and his first Australian quarterfinal finish last 

year. Having advanced to his first ATP Masters 1000 final in 

Monte Carlo last year, Monfils could see his first ATP Masters 

1000 title in Miami in 2017. His best finish in the tournament 

came last year when he reached the quarterfinals. 
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MARIN CILIC 

Age: 28 (28.09.1988)

Residence: Monte Carlo, Monaco

Birthplace: Medjugorje, Bosnia-Herzegovina

Height: 6’6” (198 cm)

Weight: 196 lbs (89 kg)

Plays: Right-handed

Cilic ended 2016 with his best ranking to date at No. 6. 

Ranked No. 7 prior to the 2017 Australian Open, he is seeking 

his first title in Miami after a second round defeat last year. 

His best finish in Miami came in 2013 when he reached the 

quarterfinals. Cilic continued his streak of claiming at least 

one title for nine straight years (2008-2016) when he won 

his first ATP Masters 1000 title in Cincinnati and claimed his 

first ATP World Tour 500 title in Basel. As a recipient of the 

2016 Arthur Ashe Humanitarian Award, Cilic’s stunning year 

also produced his third straight Wimbledon quarterfinal 

appearance and his second run in the ATP finals. Cilic led 

the Croatia Davis Cup team to the final and emerges in 2017 

eager to make a run for a crown in Miami. 

DOMINIC THIEM 

Age: 23 (03.09.1993)

Residence: Lichtenwörth, Austria

Birthplace: Wiener Neustadt, Austria

Height: 6’1” (185 cm)

Weight: 180 lbs (82 kg)

Plays: Right-handed 

Thiem continues his climb up the ATP tour rankings. He has 

improved his ranking for six straight seasons and ended 2016 

at No. 8, the youngest player in the top 10 since 2003. Four of 

his seven career titles came last year with wins in Stuttgart, 

Nice, Acapulco, and Buenos Aires. His year of firsts continued 

with an all-time high of 58 wins in 2016 and reaching his first 

ever quarterfinal and semifinal of a grand slam at Roland 

Garros. Thiem’s top win of his career by ranking came against 

Roger Federer at the ATP Masters 1000 event in Rome. He 

also secured his first three Davis Cup victories in 2016 for 

Austria. Thiem’s run in Miami ended last year in the fourth 

round to the eventual champion, Novak Djokovic, but he 

seeks the spotlight in 2017 for his first ATP Masters 1000 

crown and to continue his rise on the tour.
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RAFAEL NADAL 

Age: 30 (03.06.1986)

Residence: Manacor, Mallorca, Spain

Birthplace: Manacor, Mallorca, Spain

Height: 6’1” (185 cm)

Weight: 188 lbs (85 kg)

Plays: Left-handed

Former No. 1 Nadal battled a left wrist injury in 2016, dropping 

him from No. 5 at the beginning of the season to No. 9 to finish 

out the year. He still added to his total of 69 career titles with his 

ninth win in Monte Carlo, marking his 28th ATP Masters 1000 

title, and his ninth crown in Barcelona. The win in Barcelona 

marked his 49th career clay court title, tying Vilas for the lead 

in the open era. He’s the eighth man in history with over 200 

Grand Slam singles matches, with his best 2016 Grand Slam 

finish being the round of 16 at the US Open. Nadal competed 

for Spain in the 2016 Summer Olympics in Brazil, capturing the 

second gold medal of his career in doubles with Marc Lopez. He 

looks to add to his 800+ career wins in Miami. Nadal has reached 

the Miami final four times (05, 08, 11, 14) and will play for his first 

Key Biscayne crown in his thirteenth appearance in 2017.

TOMAS BERDYCH 

Age: 31 (17.09.1985)

Residence: Monte Carlo, Monaco

Birthplace: Valasske, Mezirici, CZE

Height: 6’5” (196 cm)

Weight: 200 lbs (91 kg)

Plays: Right-handed

Berdych has competed in 59 straight ATP Masters 1000 

events since 2010 and will pursue his first title in Miami after 

a quarterfinal loss in 2016 to Novak Djokovic. After finishing 

the year ranked No. 10, he secured his seventh straight 

season inside the top 10 and 11th straight in the top 20 

(06-16). With a win in Shenzhen last year, Berdych notched 

his 13th career singles title. In addition, he advanced to 

the semifinals of Wimbledon and quarterfinals of both the 

Australian and the French. He was a member of the 2016 

Czech Republic Davis Cup team and earned his 50th career 

win for his country. Berdych hopes to capture his 2nd career 

ATP Masters 1000 title this year in Miami. 
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Mastercard® is a proud sponsor of
the Miami Open Tennis Tournament 

Key Biscayne, March 20 – April 2, 2017

Experience exclusive access just for being a
Mastercard cardholder. Enter the tournament
30 minutes* before official gate opening for
both day and night sessions. Just show your
Mastercard and session ticket for early entry.

Get access to one-of-a-kind experiences,
and more with your Mastercard.®

Sign up at www.priceless.com/miami

*Early access limited to 15 minutes before official gate opening during finals weekend

OPENING THE TOURNAMENT GATES EARLY
WITH YOUR MASTERCARD: PRICELESS



38          2017 Miami Open Offi  cial Tournament Program

tournament throwbacks2016
1 2 3

65

4

7 8

9



2017 Miami Open Official Tournament Program          39

Manny the Frenchie seemed to enjoy his Moët Moment 

in Miami.

Two fans enjoy their MasterCard Priceless Experience 

participating in the pre-match coin toss with Novak 

Djokovic and Dominic Thiem.

Hanging out with the Bryan Brothers on Kids Day!

Max Mirnyi and Treat Huey participate in a mixology 

session at the Grey Goose Lounge. 

Jonathan Huberdeau and members of the NHL Florida 

Panthers took in an evening match at the 2016 Miami 

Open. 

Novak Djokovic poses with the ball kids following his 

2016 Miami Open title. 

 Serena Williams shows her passion on Key Biscayne.

Monica Puig “monkeying” around at Jungle Island. 

Picture perfect moment! Sloane Stephens takes a selfie 

with fans at Kids Day. 

Kyle Edmund, Hyeon Chung and Elias Ymer posed at 

Wynwood Walls.

Andy Murray smiles for an up-close shot with one of his 

fans.

Ana Ivanovic visited the Patron Lounge for a meet and 

greet and autographs. 

Gabrielle Union and other Miami Open fans enjoying 

the beautiful sunshine.

Victoria Azarenka posed for photos at the beach with 

her championship trophy. 

Jo Wilfried Tsonga hung out with countryman Evan 

Fournier of the Orlando Magic prior to their game 

against the Miami Heat. 

Jack Sock visits with the U.S. Men’s Soccer Team during 

their visit to the Miami Open.
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BVIT

TO OURSELVES

LET’S KEEP THIS 

T VES

LET’S KEEP THIS

TO OURSELVES

The British Virgin Islands is nature’s little secret. Hidden 

throughout her 60 bejeweled islands are pristine beaches, 

ancient shipwrecks, lush mountain trails, and cave explorations 

that quench the most profound wanderlust. These are everlasting 

moments. The ones we keep to ourselves. 

THE CHANCE T O THE BVI

OR

O WIN A TRIP TO THE BVI

COME VISIT OUR BOOTH FOR 

THE CHANCE TO WIN A TRIP TO THE BVI
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If I were ________________, 

I would have started my 

own tennis academy in 

2016.

If I were ________________, 

I would be so happy that 

the Cubs won the 2016 

World Series!

If I were ________________, 

I had an airline display my 

photo on their planes.

If I were ________________, 

I tend to enjoy posting  

photos with my pups, Rusty 

and Maggie May.

If I were ________________, 

I would often be known as 

an entertainer on the court 

because of my flexibility 

and unique shots.

If I were ________________, 

I celebrated my birthday at 

the Australian Open.

If I were ________________, 

soccer would be my second  

favorite sport to watch and 

play (after tennis!)

If I were ________________, 

I have a famous shot from the 

2013 Miami Open even named 

“Shot of the Year!” (hint: it’s 

a “backhand”)

If I were ________________, 

I answered “yes” to quite an 

important question at the 

end of 2016.

If I were ________________, 

I love posting photos of my 

tasty treats, almost as much 

as I enjoy eating them!
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KEY: 1. Rafael Nadal 2. Angelique Kerber 3. Madison Keys 4. Dominic Thiem 5. Kai Nishikori 6. Agnieszka Radwanska 7. Andy Murray 8. Serena Williams 9. Gael Monfils 20. Garbiñe Muguruza
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www.lenox.com

For more informat ion contact 

Bob Lupica    267• 525• 5118

bob_lupica@lenox.com
 

Kathy Scull   267• 525• 5339

 kathy_scull@lenox.com

Trophy Design by Itaú

Exclusive
Crystal Trophy 

Sponsor
of 

The Miami Open 
presented by 

Itaú 
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THE PLAYERS.

THE POWER.

THE PASSION.

You’ll find it all in Miami Herald and  

el Nuevo Herald Sports, South Florida’s  

most in-depth and exciting sports  

coverage. In print, online and mobile.  

Subscribe today.   

Visit miamiherald.com/subscribe  

or call 1-800 THE HERALD.



Whether it’s tennis or any other sport, our team
can get you back to what you love. So don’t let
an injury stand in your way, go where the pros go
and get back to hitting winners.

 THE COURT

 MISSES YOU.

Providing Sports Medicine Services for

A not-for-profit organization supported by philanthropy and committed to our faith-based charitable mission of medical excellence. 

For giving opportunities, visit BaptistHealth.net/Foundation

BaptistHealth.net/Ortho  |  786-308-2888   



SAP HANA® powers SAP® Tennis Analytics for Coaches 

to help the WTA provide match-winning tips in real time. 

Using every ounce of data in play. That’s running simple. 

For more, go to sap.com/sponsorships-sports

HOW DO YOU GET AN ADVANTAGE 

BEFORE PLAYING A POINT?

IT’S SIMPLE. THE ANSWER IS SAP HANA.
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Site 
Tennis Center at Crandon Park in Key Biscayne 

Stadium Capacity: 13,800 

Grandstand Capacity: 4,200

Parking 
General admission ticket holders may park on Virginia Key (one mile North 

of the Tennis Center), with free shuttle bus service to the parking area 

at Crandon Park. Directional signs will lead you to the General Parking 

Lot on Virginia Key once across the Rickenbacker Causeway. Miami-

Dade County will provide Virginia Key parking for $15 per vehicle.  

Directions 
From the South: Take US1 (South Dixie Highway) to the Brickell Avenue exit. 

Stay right and follow the Rickenbacker Causeway toward Key Biscayne. Look 

for the parking signs.   

From the North: Take Interstate 95 South to the Key Biscayne exit. Follow the 

Rickenbacker Causeway toward Key Biscayne. Look for the parking signs. 

Transit 
Bus service via the popular Route B Bus, also referenced as Route 102, 

covering the Brickell Metrorail Station, Brickell Business District, Rickenbacker 

Causeway, Miami Seaquarium, Crandon Park, City of Key Biscayne, and 

Cape Florida State Park, will make regular stops at the main entrance of 

the Tournament when heading toward the Village of Key Biscayne.  It will 

also make regular stops across the street from the main entrance, along 

the east side of Crandon Boulevard, on its return route to Brickell.  Public 

transportation information, including bus schedules, routes and fares, can 

be found at http://www.miamidade.gov/transit/ or by calling 311.  

Prohibited Items Policy  
The following items are prohibited and MAY NOT be brought 

onto the grounds: Sealed packages of any kind; briefcases; 

hard coolers or like containers; glass bottles or cans; 

aerosol cans or noisemaking devices; alcoholic beverages; 

commercial video cameras or recording devices; 

computers or laptops; food (except in limited quantities, 

or for medical, dietary or infant purposes); weapons 

(regardless of permit); pets (unless a service animal); flags, 

banners, signs or laser pointing devices; tennis racquets; 

bicycles; scooters of any type; in-line skates; roller skates; 

skateboards; selfie sticks; camera lenses over 18 inches; 

and any other items deemed unlawful or dangerous by the 

management of the Miami Open, in its sole discretion.

Gambling & Data Distribution 
No ticket holder may continually collect, disseminate, 

transmit, publish or release from the grounds of the 

Tournament any match scores or related statistical 

data during match play (from the commencement of 

a match through its conclusion for any commercial, 

betting or gambling purpose). The continual use 

of laptop computers or other handheld electronic 

devices within the confines (spectator area) of 

the tournament match courts is prohibited. The 

exception to this provision is properly credentialed 

media, tournament vendors and tournament staff 

when used in the performance of their duties.

Security Policy 
For your safety, we continue to enhance our security 

efforts at the Miami Open. Any handbag, diaper 

bag, knapsack, backpack, duffel bag, package or 

camera bag may be searched prior to entering 

the grounds. All persons entering the grounds 

will also be subject to search. Please leave any 

unnecessary items at home or in your vehicle. 

Guest Services 
Lost? Need information or want to purchase 

tickets for future sessions at the Miami Open? The 

Guest Services Center is located next to Gate C. 

Multi-lingual personnel are available to answer 

questions, make recommendations or listen to 

suggestions. Included in the Guest Services Center 

is the Advanced Ticket Window where you can 

purchase tickets to upcoming sessions.   

ATM 
Two full-service ATMs are available adjacent to 

the Guest Services Center.  Additional ATM’s are 

located in the stadium for your convenience

Will Call 
Tickets will not be accepted for will call at the 

Box Office throughout the tournament. All 

guests should make prior arrangements in 

order to distribute tickets in advance.   

Quick Facts

HAVE YOU EVER 
DREAMED OF PLAYING 

CENTER COURT?
NOW YOU CAN.

The world’s top players have made history on the 

courts of the Crandon Park Tennis Center. 

You’re invited to take your best shot at the home of the 

world-famous Miami Open.

	 • Lighted courts

	 • Full service pro shop

	 • Tournaments

	 • Clay and hard courts

	 • Cliff Drysdale Tennis® adult and junior programs

CALL OR STOP BY TODAY!

305.365.2300 • WWW.MIAMIDADE.GOV/PARKS

7300 CRANDON BOULEVARD, KEY BISCAYNE, FL

To request material in accessible format, information on access for persons with dis-

abilities, or sign language interpreter services (7 days in advance), call (305) 755-7848.

CRANDON PARK TENNIS CENTER 
HOME OF THE MIAMI OPEN
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V E N E T I A N  I S L A N D S  HOME

5 Bedrooms • 7.5 Bathrooms • 7,100 SF

Price Upon Request S E TA I  #TH-A

4 Bedrooms • 4 Bathrooms • 3,627 SF Jeff Miller (305) 610-4509Jeff Miller (305) 610-4509

$14,900,000

P O R T O F I N O  T O W E R  #PH4003

4 Bedrooms • 3.5 Bathrooms • 4,300 SF

$13,950,000 P O R T O F I N O  T O W E R  #PH4004

4 Bedrooms • 4 Bathrooms • 4,100 SF Pamela Bahouth (305) 469-3100Pamela Bahouth (305) 469-3100

$8,490,000

A K O YA  #2101

3 Bedrooms • 2.5 Bathrooms • 1,761 SF

$1,650,000 A B S O L U T  L O F T S  #LP-5

3 Bedrooms • 3 Bathrooms • 1,798 SF Pamela Bahouth (305) 469-3100Florence Saade (305) 790-7711

$1,095,000

5TH & ALTON OFFICE 1129 5TH Street, Miami Beach, FL 33139 t: 305.726.0100

CONTINUUM OFFICE 40 S Pointe Dr, Suite 110, Miami Beach, FL 33139 t: 305.695.1111

THE OCEAN CLUB 755 Crandon Boulevard, Key Biscayne, FL 33149 t: 305.361.6666

COCONUT GROVE 2665 S Bayshore Dr, Suite 100, Miami, FL 33133 t: 305.666.1800

SOUTH MIAMI 7500 Red Road, Suite A, South Miami, FL 33143 t: 305.662.9975

AVATAR REAL ESTATE SERVICES IS NOW PART OF THE BROWN HARRIS STEVENS FAMILY

LEARN MORE AT BROWNHARRISSTEVENS.COM/AVATAR
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SLS South Beach’s 

Tower Penthouse, 

envisioned by Lenny 

Kravitz, is a suite fit 

for a rock star who 

also happens to have 

exquisite taste. It 

features a kitchen 

and wet bar, an 

oversize soaking tub, 

a private rooftop 

terrace, and daily 

breakfast for two.



LAP OF LUXURY: 1 HOTEL SOUTH BEACH

Nestled in the heart of (and overlook-
ing) Miami Beach, the 3,500-square-
foot Presidential Suite features two king 
bedrooms, two and a half baths (with 
a Boffi freestanding tub in the master), 
a kitchen straight out of a design 
magazine, a dining area, a living room, 
a state-of-the-art media room, and a 
pool table. There’s also a sizable 
private balcony with a daybed for 
alfresco entertaining. You’ll probably 
never want to leave, but you should at 
least take an elevator ride to the ground 
level and sweat it out at SoulCycle or 

grab a bite at Tom Colicchio’s 
Beachcraft. Rates start at $15,000 per 
night. 2341 Collins Ave., Miami Beach, 
866-615-1111; 1hotels.com 

OCEANFRONT OASIS:  

ACQUALINA RESORT & SPA

The Italian restaurant Il Mulino, a 
20,000-square-foot ESPA Spa, health 
and wellness coaches on demand,  
and not one but two Deluxe Three-
Bedroom Oceanfront Suites await on 
the 31st and 35th floors of this Sunny 
Isles resort. Each suite boasts a large 
living room, a full gourmet kitchen 

with Sub-Zero appliances, a master 
bedroom, and two additional bed-
rooms with spacious private balconies. 
The rate for the 2,376-square-foot 
suites, which can accommodate eight 
adults or six adults and three children, 
is $5,200 per night. 17875 Collins Ave., 
Sunny Isles Beach, 305-918-8000; 
acqualina.com  

INDOOR PLAYGROUND:  

FONTAINEBLEAU MIAMI BEACH

Want to party like Frank Sinatra? 
Enter the iconic Fontainebleau, where 
one of the country’s highest-grossing

MOVING ON UP

EIGHT STUNNING MIAMI-AREA HOTEL PENTHOUSES OFFER MORE THAN JUST  

FIVE-STAR VIEWS. THEY MAKE THE HIGH LIFE WORTH LIVING. 

BY ROBYN A. FRIEDMAN
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The new Signature 

Suites at the St. Regis 

Bal Harbour combine 

the spaciousness of a 

private luxury home 

with the service and 

amenities of a 

high-end resort.
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SPACE CHECKING IN

nightclubs, LIV, welcomes a rotating roster of celebrities 
and DJs. If you happen to be staying in the five-bedroom, 
two-level Sorrento Penthouse—which provides nearly 
10,000 square feet of luxury, sweeping views of the Atlantic, 
and a 4,400-square-foot balcony complete with a private 
pool and Jacuzzi—you’ll certainly feel like Sinatra. Rates 
start at $7,500 per night. 4441 Collins Ave., Miami Beach, 
305-538-2000; fontainebleau.com

NAUTICAL NEVERLAND: NAUTILUS SOUTH BEACH

The 1,495-square-foot penthouse greets guests with  
walnut flooring and three porthole windows, part of the 
understated nautical theme of the space. The private, 
427-square-foot ipe-wood sundeck is just one of the 
penthouse’s special features, along with a kitchenette, 
living room, and den. The master bedroom has 16-foot 
ceilings and, in keeping with the maritime motif, a white-
washed rattan headboard for the king-size bed. Downstairs, 
indulge in Sunday rosé pool parties or dinner from top  
chef Alex Guarnaschelli at Driftwood Room, or just take a 
walk on always-buzzing Collins Avenue (head to the 
oceanfront boardwalk if you’re looking for a little more 
peace and quiet). Rates start at $1,750 and rise to $8,750 
during high-demand periods. 1825 Collins Ave., Miami 
Beach, 305-503-5700; sixtyhotels.com

JACKPOT: SEMINOLE HARD ROCK HOTEL & CASINO

You’ll spend barely any time in it thanks to the concerts, 
gambling, pools, bars, and restaurants that make Seminole 
Hard Rock an epic stay, but the South Penthouse is a 
luxurious 2,700-square-foot space with two bedrooms and 
two and a half baths. It features teakwood ceilings and 
walls, marble floors, a 1,400-square-foot living area with 
Tibetan carpeting, and a kitchen with Sub-Zero appliances. 
The 850-square-foot master bedroom includes a private 
balcony and a stone and marble bath with Italian glass
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The penthouse at 

Nautilus South 

Beach comes with  

a private terrace 

roomy enough for  

a large party. below: 

Natural materials 

and cutting-edge 

design mark the 

Presidential Suite at 

1 Hotel South Beach.



With 19 South Florida of f ices and 6,000+ agents nationwide plus,

the international scale and scope of Knight Frank Residential,

Douglas Ell iman’s network reaches across 488 of f ices, 59 countries and 6 continents.

Chances are, your buyer has worked with us before.

1111 LINCOLN ROAD, 805, MIAMI BEACH FL, 33139. 305.695.6300
 © 2017 DOUGLAS ELLIMAN REAL ESTATE.   EQUAL HOUSING OPPORTUNITY. 

For more locations, visit: elliman.com/offices

WE ARE EVERYWHERE

YOU WANT TO BE

MIAMI BEACH

1111 Lincoln Road, 805

Miami Beach, FL 33139

305.695.6300

1000 South Pointe Drive, 100

Miami Beach, FL 33139

305.695.6007

1451 Ocean Drive

Miami Beach, FL 33139

305.695.6075

MIAMI

801 Brickell Avenue, 210 & Lobby

Miami, FL 33131

305.728.2444

35 Northeast 40th Street

Miami, FL 33137

305.677.5000

COCONUT GROVE

2950 Southwest 27th Avenue

Miami, FL 33133

305.695.6070 

NORTH MIAMI

12000 Biscayne Boulevard, 100

North Miami, FL 33181

305.400.9507

18305 Biscayne Boulevard, 205

North Miami Beach, FL 33160

305.695.6030

BAY HARBOR ISLAND

1021 Kane Concourse

Bay Harbor Islands, FL 33154

305.866.4566

AVENTURA

18851 Northeast 29th Avenue

Miami, FL 33180

305.728.2420

FORT LAUDERDALE

450 East Las Olas Boulevard, 140

Fort Lauderdale, FL 33301

954.874.0740

2100 North Ocean Boulevard, 402

Fort Lauderdale, FL 33305

954.828.1858

1 North Fort Lauderdale Beach Boulevard

Fort Lauderdale, FL 33304

954.522.3339

DELRAY BEACH

900 East Atlantic Avenue, 1

Delray Beach, FL 33483

561.278.5570

BOCA RATON

444 East Palmetto Park Road

Boca Raton, FL 33432

561.245.2635

PALM BEACH

340 Royal Poinciana Way

Palm Beach, FL 33480

561.655.8600

WELLINGTON

11199 Polo Club Road

Wellington, FL 33414

561.653.6195 

10680 West Forest Hill Boulevard, 220

Wellington, FL 33414

561.653.6190

JUPITER

400 South US Highway 1, C1 

Jupiter, FL 33477

561.653.6100
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accents—the perfect place to retreat after hitting  
the tables or taking in a show from Chris Rock  
or Duran Duran. Rates start at $7,500 per night.  
1 Seminole Way, Hollywood, 866-502-7529;  
seminolehardrockhollywood.com 

BEACH PARTY: SLS SOUTH BEACH

Dinner at Katsuya? Check. Dancing on the bar at 
Hyde Beach? Check. Sleeping? Well, only if it’s in 
the Tower Penthouse, which offers 1,044 square feet 
of interior space and an additional 552 square feet 
outside. It features a 47-inch high-definition televi-
sion, an oversize soaking tub, a kitchen, a wet bar, 
and even Amazon Echo. The penthouse was 
designed by rocker Lenny Kravitz’s firm, Kravitz 
Design. The rate is $2,500 during low season or 
$5,500 during high season, which includes daily 
breakfast for two. 1701 Collins Ave., Miami Beach, 
305-674-1701; slshotels.com 

SIGNATURE STAY: THE ST. REGIS BAL HARBOUR RESORT

Look to the west and you’ll see a shopping mecca, 
Bal Harbour Shops. Look to the east and you’ll see 
nothing but the Atlantic Ocean. Talk about a view. 
Three new Signature Suites, each with four bed-
rooms and four baths, opened at the St. Regis last 
year. With space for up to eight guests, each suite 
features two master bedrooms with en suite marble 
bathrooms, walk-in closets, and spacious balconies. 
In addition to two more bedrooms, the suites have a 
living room, a kitchen, and four 210-square-foot 
balconies with ocean views—not to mention St. Regis 
butler service. They start at $8,000 per night; two 
suites may be connected to form an eight-bedroom, 
7,500-square-foot Grand Sky Palace Suite, which can 
accommodate up to 18 guests and starts at $20,000 
per night. 9703 Collins Ave., Bal Harbour, 305-993-
3300; stregisbalharbour.com 

WILD NIGHTS, CHILL DAYS: W SOUTH BEACH

Redesigned last November, the 2,200-square-foot, 
two-story penthouse features a spacious and sunny 
open floor plan with furnishings from Holly Hunt, 
David Weeks, Flexform, Molteni & C, Homenature, 
Stark, and Michael Dawkins, as well as pieces 
designed specifically for the suite. The living room 
offers a custom sectional and a state-of-the-art  
Bang & Olufsen smart television valued at $50,000, 
plus a Naim Mu-so sound system. The master 
bedroom features a custom king bed, a spacious 
balcony, and a stone master bath. Guests also have 
access to a private rooftop plunge pool with an 
outdoor living room and dining area—a great place 
to crash after a night out at the celebrated nightclub 
Wall downstairs. Rates start at $12,000 per night. 
2201 Collins Ave., Miami Beach, 305-938-3000; 
wsouthbeach.com .

Unwind after a 

show, or invite the 

band up for an 

afterparty, in the 

South Penthouse 

at Seminole Hard 

Rock. below: The 

Presidential Suite 

at 1 Hotel South 

Beach offers all 

the comforts of 

home, including a 

plush living room 

and a state-of-the-

art media room.

SPACE CHECKING IN



The property information herein is derived from various sources that may include, but not be limited to, county records and the Multiple Listing Service, and it may include approximations. Although the information is believed to be accurate, it is not warranted and you should not rely 
upon it without personal verification. ©2017 Coldwell Banker Real Estate LLC. All Rights Reserved. Coldwell Banker Real Estate LLC fully supports the principles of the Fair Housing Act and the Equal Opportunity Act. Operated by a subsidiary of NRT LLC. Coldwell Banker, the Coldwell 
Banker logo, Coldwell Banker Previews International and the Previews logo are registered and unregistered service marks owned by Coldwell Banker Real Estate LLC. 13177FL-1/17

COLDWELLBANKERHOMES.COM

Asia, Africa, Australia, Europe, Nor merica

Aventura 305.931.8266  |  Brickell-Key Biscayne 305.361.5722  |  Coral Gables 305.667.4815  |  Kendall 305.596.3333 

Miami Beach 305.672.6300  |  Pinecrest 305.253.2800  

Miami Beach, Florida
4 bedrooms, 5 full and 1 half baths
$11,850,000

Coldwell Banker Residential Real Estate
Search A10198268 on ColdwellBankerHomes.com 

Coldwell Banker Previews International
®

 represents buyers and sellers of the world’s most spectacular proper ties with exceptional knowledge, 

professionalism and responsiveness. Let us show you how extraordinary a real estate experience can be. Contact us today. 

EXPECT THE

EXTRAORDINARY



SPECIAL OCEAN DRIVE ADVERTISING SECTION

HOME & DESIGN
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1. MODSHOP

Here is our Amalfi three door credenza 

featuring bleached walnut finished doors 

surrounded by a matte white finish. Each 

individual piece is meticulously cut by hand 

then laid out in a chevron pattern to create 

a large herringbone effect. The doors are 

finished off with our square lucite and brass 

bar pulls sitting atop seven-inch brass legs.  

For more information, visit modshop1.com, 

call 786.409.3148 or stop by our  

Miami showroom located at  

6101 Biscayne Blvd. Miami, FL 33137.  

2. CALIFORNIA CLOSETS

With more than 35 years of experience and 

innovation within the home storage category, 

California Closets is known for creating 

beautifully crafted custom solutions for all areas 

of the home. Through intuitive design, superior 

products and a commitment to delivering 

exemplary customer service, our expertise 

allows us to create organizational solutions 

that clients will use and love for years to come. 

We’re committed to solving your unique storage 

needs by designing systems that suit your 

preferences and lifestyle, blending functionality 

with personalized details. 

Please visit californiaclosets.com.

3. MORADA HAUTE

A furniture and design brand with a couture 

sense, manufactured to the highest quality 

levels of furniture in the world. MORADA 

manufactures upholstery in Italy where the 

craft of building furniture has a tradition 

that generated the most dedicated and 

skilled artisans. Hand selecting one-of-a 

kind items made from precious materials, 

authentic art pieces and accessories from 

artists in Indonesia, Thailand, Myanmar, 

Nepal, Germany, Italy, France, Spain, Brazil, 

Venezuela, Colombia, Argentina etc.  These 

treasures, discoveries and experiences, are 

combined in one boutique.  

Please visit morada-furniture.com.

4. STONE THAT WILL  

FLOOR YOU

Interior Designers, contractors, and do-it-

yourselfers have come to rely upon Opustone 

as South Florida’s most comprehensive 

resource for premium quality stone slabs and 

tiles. With locations in Miami, Fort Lauderdale, 

Jacksonville, and a new location in West 

Palm Beach, Opustone has broadened their 

horizons of exquisite interior design throughout 

the region. Please visit opustone.com.



Continuum 
100 S. Pointe Dr., #1909 
2 beds, 2.5 baths, 1,595 sq. ft. $3,750,000

Murano Grande
400 Alton Rd., #1104
2 beds, 2.5 baths, 1,425 sq. ft. $2,200,000

Continuum South Beach 
Rare corner combo artfully designed, $1M masterful upgrade. 
4 beds, 4.5 baths, Approx. 3,500 sq. ft.

1 Hotel & Homes
102 24th St., #945
2 bed, 2 bath, 1,123 sq. ft. $1,990,000

SOUTH OF FIFTH

SOFI - SOUTH BEACH

MIAMI - MIAMI BEACH - HOLLYWOOD BEACH

$765,000$2,995,000

J. Eddy Martinez 

 South of Fifth (HQ)  |  225 Collins Avenue, Suite 101  |  Miami Beach, FL 33139 | Murano Grande | 400 Alton Rd TH -104M | Miami Beach, FL 33139 

Marlin Hotel
311 Nebraska St., Hollywood
10 Units, 7,052 sq.ft. Lot Size

Fourplex - Eightplex
1925 Marseille Dr., Miami Beach
4 units. 

8 units. 11,000 sq. ft. Lot Size $1,799,000
$875,000

Sans Souci 
11675 NE 20th Dr., Miami
4 beds, 2 baths, 2,851 sq. ft.

Continuum South Beach #1006
Completely remastered fl oor plan includes $1M in upgrades & custom designed furniture. 
3 beds, 3.5 baths, Approx. 2,508 sq. ft., 718 sq. ft. Wraparound Terrace

Marketing Miami’s Exceptional Real Estate Worldwide.

$7,900,000

Founder & CEO 

786.286.4344  

Roland Ortiz
Co-Founder

786.253.3949  

worldwideProperties.com



SPECIAL OCEAN DRIVE ADVERTISING SECTION

HOME & DESIGN

1. ARTEFACTO

Miami-based Brazilian furnishings house 

Artefacto released its newest collection of 

its warm contemporary offerings in time for 

spring/summer months for both entertaining 

and relaxing. An expansive living space 

(pictured) features the angular Fontana 

coffee table, an arrangement of curvy glass 

vases and the circular Argand sofa completes 

the space, now available at their showrooms.  

Please visit artefacto.com.  

2. DECORATOR’S PLUMBING

Family owned Decorator’s Plumbing serves 

the Miami area well by virtue of our 20 

years experience in the plumbing supply 

industry.  Located in the heart of Miami’s 

Design District, Decorator’s Plumbing is a 

company dedicated to providing products of 

exemplary design, quality and function, while 

utilizing the highest standards of service to 

their customers. They proudly offer Duravit, 

Dornbracht, Valli & Valli, Hansgrohe, THG 

and other fine products.  

Please visit decoratorsplumbing.com.

3. CLIMA OUTDOOR

The New Blau collection by Gandia Blasco 

is a sleek structured outdoor line that 

compliments any style of architecture. 

Inspired by the composition of trees, the 

construction of the collection is based on an 

aluminum stem created from sections. The 

joints in the structure are disguised, which 

add charm and sophistication to the design. 

Stop by Clima Outdoor to check it out  

along with everything else Gandia Blasco has 

to offer at 3650 North Miami Ave, Miami, FL 

33127, or visit climaoutdoor.net.

4. SOLESDI

New outdoor space available at the Boffi 

showroom in the Miami Design District. New 

outdoor furniture from Roda, Italian producer 

and world leader in the high end outdoor 

market. At the same time, Boffi is presenting 

“Open”, its first completely outdoor kitchen. 

Provided with specific features, Open can be 

used in every Florida outdoor situation. The 

perfect answer to a frequent request.  

Visit 3800 NE 2nd Avenue, Miami, FL 33137  

or  solesdi.com.

1 2



1040 BISCAYNE BOULEVARD, #4206
 2,581  SQ/FT   •   3 BED  2.5 BATH   •   OFFERED  AT  $1.080 M

7+(�'$5,1�)(/'0$1�*5283

3(17+286(�23325781,7<

INSIGNIA INTERNATIONAL PROPERTIES�1040 BISCAYNE BOULEVARD, SUITE 20  MIAMI  FL 33132��M 305.582.6200 O 305.967.8449 E DFELDMAN@INSIGNIAINTL.COM 

DARIN J. FELDMAN P.A.
OWNER & OPERATING DIRECTOR 

ARRIVE AND DRIVE  |  BIRTHDAY PARTIES  |  CORPORATE EVENTS

FT. LAUDERDALE  |  MIAMI  |  ORLANDO

ZERO EMISSIONS

INDOOR KART RACING

K1SPEED.COM | LOCATIONS NATIONWIDE



SHOT ON SITE PHOTOGRAPHY BY WORLD RED EYESHOT ON SITE PHOTOGRAPHY BY WORLD RED EYE

FUN AND

GAMES

Hip Miamians flocked to Ricky’s 

South Beach to celebrate Ocean 

Drive’s 24th-anniversary issue hosted 

by January cover star Olivia Culpo. 

Partygoers noshed on carnival-

inspired bites from Ricky’s and 

toasted the evening with specialty 

libations prepared by Hangar 1 

Vodka and wines by Kim Crawford, 

while water from Aquaçai kept 

guests cool and hydrated.  

Lauren, Evelyn, and Keith Menin with Olivia Culpo at Ocean 

Drive ’s 24th-anniversary-issue release celebration hosted 

by cover star Olivia Culpo at Ricky’s South Beach.

Athena Georgiadis and 

Lyndsay Reyes at Ocean 

Drive’s 24th-anniversary-

issue release celebration 

hosted by cover star Olivia 

Culpo at Ricky’s South Beach.

Kailey Magder and Vanessa Hoza at 

Ocean Drive’s 24th-anniversary-issue 

release celebration hosted by cover star 

Olivia Culpo at Ricky’s South Beach.

Jackie Kwal and Michael Rosen at 

Ocean Drive’s 24th-anniversary-issue 

release celebration hosted by cover star 

Olivia Culpo at Ricky’s South Beach.

Lizzy Martinez, Gaby Beyer, Nikolette 

Machado, and Sofia Habib at Ocean 

Drive ’s 24th-anniversary-issue release 

celebration hosted by cover star Olivia 

Culpo at Ricky’s South Beach.

Erica Ferriso and Victoria Sabatino at Ocean 

Drive ’s 24th-anniversary-issue release 

celebration hosted by cover star Olivia Culpo 

at Ricky’s South Beach.

Alex Norton and Emilie Sobel at Ocean Drive’s 

24th-anniversary-issue release celebration hosted 

by cover star Olivia Culpo at Ricky’s South Beach.

Brian Elias, Lacey Abbott, and Scott 

Ballin at Ocean Drive ’s 24th-anniversary-

issue release celebration hosted by cover 

star Olivia Culpo at Ricky’s South Beach.

 Melissa Ledezma and Maria 

Azpurua at Ocean Drive ’s 

24th-anniversary-issue release 

celebration hosted by cover 

star Olivia Culpo at Ricky’s 

South Beach.

Nick Nistico, Lina Beltran, Jenna Ingraham, and 

Nick Doyle at Ocean Drive’s 24th-anniversary-

issue release celebration hosted by cover star 

Olivia Culpo at Ricky’s South Beach.

Andres Cuellar and Danny Jelaca 

at Ocean Drive’s 24th-anniversary-

issue release celebration hosted 

by cover star Olivia Culpo at 

Ricky’s South Beach. 

204 OCEANDRIVE.COM



AT THE CONFIDANTE 4041 COLLINS AVENUE MIAMI BEACH, FL 33140

@BIRDANDBONEMIA THECONFIDANTEHOTEL.COM  305 424 1234

SOUTHERN INSPIRED AMERICAN CUISINE

BY CRITICALLY ACCLAIMED CHEF RICHARD HALES

NOW OPEN FOR BREAKFAST, LUNCH AND DINNER

LOCALS

RECEIVE

$5 VALET



SHOT ON SITE PHOTOGRAPHY BY WORLD RED EYE

INSTA-FAMOUS

Ocean Drive hosted a social media 

soirée at Nina’s House at The 

Confidante Miami Beach honoring 

Miami’s up-to-the-moment Instagram 

influencers, Seth Browarnik, Isabela 

Rangel Grutman, Giovanny 

Gutierrez, Andrea Minski, and 

Alexander Mijares, who were 

included in the January issue’s 

“#INSTAMIAMI” feature. Attendees 

sipped cocktails by Fleur de Lis 

Vodka and rehydrated with water 

from Aquaçai. Over in South Pointe, 

Smith & Wollensky celebrated its 

20th anniversary and revamped 

classic-yet-chic steakhouse with an 

exclusive feast. 

Michael Feighery, Kim Lapine, and 

Matt King at Smith & Wollensky’s 

20th-anniversary celebration.

Ashley Jimenez, David Massoni, and Kim 

Walker at #INSTAMIAMI hosted by Ocean 

Drive at Nina’s House at The Confidante 

Miami Beach.

Lauren Melamed, Zach Friedman, and Alexis Silvers 

at #INSTAMIAMI hosted by Ocean Drive at Nina’s 

House at The Confidante Miami Beach.

Isabela Rangel Grutman and David Grutman, Allie LaSorte, 

and Seth Browarnik at #INSTAMIAMI hosted by Ocean Drive 

at Nina’s House at The Confidante Miami Beach.

Christian Delgado, Eduardo Rosello, 

Tommy Hart, Henry Delgado, and Joe 

Dillon at Smith & Wollensky’s 

20th-anniversary celebration.

The Suited Racer and Alexander Mijares at 

#INSTAMIAMI hosted by Ocean Drive at 

Nina’s House at The Confidante Miami Beach.

Alexandra Klumpp and Mick Duchon 

at #INSTAMIAMI hosted by Ocean 

Drive at Nina’s House at The 

Confidante Miami Beach.

Sophia Leavell and 

Danielle de Cespedes at 

#INSTAMIAMI hosted by 

Ocean Drive at Nina’s 

House at The Confidante 

Miami Beach.

Andrea Minski, Emily Bench-Lahrssen, 

Guillermo Lahrssen, and Erica Korman at 

#INSTAMIAMI hosted by Ocean Drive at Nina’s 

House at The Confidante Miami Beach.

Olee Fowler, Bertha and Giovanny Gutierrez, and 

Lauren Bernat at #INSTAMIAMI hosted by Ocean Drive 

at Nina’s House at The Confidante Miami Beach.

Ray Briels, Cristina Franco, Karianne 

Arscenault, and Sydne Hornstein at Smith & 

Wollensky’s 20th-anniversary celebration.

206 OCEANDRIVE.COM
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GLAMOROUS 

GALAS 

Miami’s most artful altruists 

dressed to the nines for the 

National YoungArts 

Foundation’s 2017 YoungArts 

Backyard Ball. Up north, real 

estate titans including Jorge 

Pérez, Edgardo Defortuna, 

Carlos Rosso, and Eric Fordin 

toasted the unveiling of Hyde 

Beach Resort & Residences 

Hollywood.  

Alan and Diane Lieberman at the 

2017 YoungArts Backyard Ball.

Giancarlo Pagani and Helena 

Fordin at the unveiling of Hyde 

Resort & Residences Hollywood.

Edgardo and Ana Cristina Defortuna 

at the unveiling of Hyde Resort & 

Residences Hollywood.

Rick Grand, Brendan Coughlin, 

and Mike Hlavsa at E11EVEN.

Marcus Samuelsson, Susan Ungaro, and Alex 

Q. Becker at the James Beard Culinary Mix 

Benefit Dinner at Kuro at the Seminole Hard 

Rock Hotel & Casino Hollywood.

Patrick Campbell and Sonia 

Figueroa at the unveiling of Hyde 

Resort & Residences Hollywood.
Suzanne Meltzer, Mary Cunsolo, and Aimee Owens at 

the Voices for Children 2017 Be A Voice Gala. 

Carlos Rosso and Eric Fordin at 

the unveiling of Hyde Resort & 

Residences Hollywood.

 Darlene and Jorge Pérez at the 

unveiling of Hyde Resort & 

Residences Hollywood.

Victor Tiffany and Ted Allen at the James Beard Culinary Mix Benefit 

Dinner at Kuro at the Seminole Hard Rock Hotel & Casino Hollywood. 

Samara Vazquez and Sabrina 

Vega at E11EVEN.
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Lena Koorse, Ahol Sniffs Glue, and Anna Williams 

at the Lexus Through the Lens event hosted by 

Seth Browarnik at Faena Forum.

Pedro Galaso and Ligia Shuback at the 

OVOO Original Design unveiling. 

Christopher de Vos and Peter Pilotto at Pilotto’s 

presentation of the Spring & Resort 2017 

collections at Saks Fifth Avenue Bal Harbour.

Orianne Collins and Oscar Carvallo at Collins’s 

celebration of the unveiling of the OC Concept 

store in the Miami Design District.

Silvia Karman Cubiñá and Barbara Hevia at 

the sixth annual Wine, Women, and Shoes 

kickoff reception at a private residence.

Inés Rivero and Gabrielle Anwar at the What 

Goes Around Comes Around unveiling. 

Aaron Resnick and Robert Sena 

at The Little Lighthouse 

Foundation’s Toy Drive.

Nicole Miller and Bruce Weber at Front 

Management’s 10th-anniversary 

celebration hosted by Miller at Ora.

Luis Eduardo Salinas Ruiz 

and Manny Diaz at the Atton 

Brickell Miami unveiling.

Masha Sunshine and Gioia Jansen at the 

Mirto unveiling at Brickell City Centre. 

Beau Beasley and Andrew Rosen 

at Fashion for Breakfast with 

Rosen of Theory at Cecconi’s 

at Soho Beach House.
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Purple, Nick Jonas, Amanda Cerny, and King Bach 

at LIV at the Fontainebleau Miami Beach.

Richie Akiva and Nas at Rockwell.

Jonathan and Jessica Newberg 

at El Tucan. 

Carlos and Lourdes Gimenez with Aimee and Stephen 

Owens at the Voices for Children 2017 Be A Voice Gala.

Annabel Harvey and Max Baum at the exclusive 

cocktail reception in celebration of the opening of 

the Miami City Ballet Program Two: Serenade at 

The Deck at Island Gardens.

Romero Britto, Colin Watson, 

and Austin Gorris at Ora. 

Debbie Rahamim and John Richard 

at the VSA Arts Performance at the 

Adrienne Arsht Center for the 

Performing Arts. 
Alicia Cervera and Rejane de Paula at the 

BrazilFoundation VI Gala Miami 2017 at 

New World Symphony.

Neil Barrett, Milan Vukmirovic, and 

Dean Caten at the Fashion for Men 

Issue 6 launch at Soho Beach House.

Cynthia and Wayne Boich with Wayne Boich Sr. and Emeline 

Boich at the Brunch to Benefit Sylvester Comprehensive 

Cancer Center at Bazaar Mar at SLS Brickell.
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Mr. Brainwash and Sub Zero at 

Wall at the W South Beach.

Young Jeezy and Meek Mill at Story. 

Matt Kemp and Jon Jay at the Jon Jay 

FMSbonds Celebrity Bowling Challenge 

2017 at Splitsville Lanes at The Shops 

at Sunset Place.

Julia Grace, Ebony Anderberg, Flo 

Rida, and Skylar Hauswirth at 

Wall at the W South Beach.

Josh Wagner and Questlove at Peachfuzz at 

Basement Miami at The Miami Beach Edition.

Elisa and EJ Johnson at STK South Beach 

at 1 Hotel & Homes South Beach.

Anthony “Treach” Criss and Coolio at LIV 

at the Fontainebleau Miami Beach.

Nicola Siervo, Nick Cannon, and 

Navin Chatani at Wall at the W 

South Beach.

Trey Songz and Fabolous at LIV at the 

Fontainebleau Miami Beach.

Naldo Benny at Basement Miami 

at The Miami Beach Edition.
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Yani Kontos, Snoop Dogg, Ryan 

Van Milligen, Dana Dwyer, and 

Mani at Ora. 

DJ Politik and Savi at E11EVEN. 

 Tyson Beckford at Ora.

Shanina Shaik and Nicole Williams at Wall 

at the W South Beach.

Gucci Mane and Ruckus at Wall 

at the W South Beach.

Teresa Cesario, Aramis Lorie, and 

Anabella Harvey at the Miami City 

Ballet’s Hip, Hop, and Plié at 1306.

Mr. Mauricio and Lil Wayne at LIV 

at the Fontainebleau Miami Beach.
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Neset Kockar and Mehmet Bayraktar 

at The Deck at Island Gardens. 

Alec Monopoly and Sidney 

Rice at Rockwell. 
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COCONUT GROVE, CORAL GABLES, 
KEY BISCAYNE 
Artisan The newest hot spot in Key Biscayne perfect for 

sandwiches or tapas.  658 Crandon Blvd., Key Biscayne;  

305-365-6003

Bizcaya Mediterranean-influenced cuisine serving fresh fish 

and prime cuts of beef, at the Ritz-Carlton Coconut Grove. 

3300 SW 27th Ave., Coconut Grove, 305-644-4680

Cantina Beach  Miami’s only oceanfront, coastal Mexican 

restaurant located at The Ritz-Carlton Key Biscayne. 

455 Grand Bay Dr., Key Biscayne, 305-365-4500

Caffe Abbracci  Dine beneath the glow of a ruby-red 

starlight chandelier and the brilliance of Venetian glass on 

Italian-inspired foods including great carpaccio’s, the fresh-

est fish, homemade pastas or succulent NY meats.   

318 Aragon Ave., Coral Gables, 305-441-0700

Christy’s Restaurant  The steak house meets the piano bar 

at this Miami staple. 3101 Ponce de Leon Blvd., Coral Gables, 

305-446-1400

Eating House Not your typical steakhouse, this 

hipster-esque hotspot is known for its eclectic menu serving 

playful dishes such as “Cap’n Crunch” pancakes for brunch.  

804 Ponce De Leon Blvd., Coral Gables, 305-448-6524

George’s in the Grove Lively, casual bistro featuring French 

classics. 3145 Commodore Plaza, Coconut Grove, 305-444-7878

Love Is Blind A culinary adventure that takes you all over the 

globe. 225 Altara Avenue, Coral Gables, 305-748-6118 

Monty’s Raw Bar Scenic waterside spot offering seafood 

goodies. 2550 S. Bayshore Dr., Coconut Grove, 305-856-3992

Ortanique on the Mile  New World Caribbean cuisine, island 

elegance. 278 Miracle Mile, Coral Gables, 305-446-7710

Palme d’Or Fabulous French fare, at the landmark Biltmore 

Hotel. 1200 Anastasia Ave., Coral Gables, 305-913-3201

Pascal’s on Ponce Contemporary French cuisine.  

2611 Ponce De Leon Blvd., Coral Gables, 305-444-2024

Peacock Garden Cafe The ideal setting for outside dining 

at anytime of day. 2889 McFarlane Rd., Coconut Grove, 

305-774-3332

Red Fish Grill Romantic, waterside seafood dining experi-

ence. 9610 Old Cutler Rd., Miami, 305-668-8788

Swine Southern Table & Bar This joint is a place to hang 

with friends, sip a little whiskey, and indulge in genuine 

Southern cooking. 2415 Ponce De Leon Blvd., Coral Gables, 

786-360-6433

Town Kitchen & Bar Global comfort foods and an irresistible 

brunch special. 7301 SW 57th Ct., South Miami, 305-740-8118

Versailles The authentic and famous Miami-Cuban classic. 

3555 SW 8 Street, Miami, 305-444-0240

DESIGN DISTRICT, MIDTOWN, WYNWOOD 
Beaker & Gray Wynwood’s new hotspot for globally-inspired 

cuisine and a vibrant bar scene. 2637 N. Miami Ave., Miami, 

305-699-2637

Bocce Bar Midtown’s latest addition distinguishes itself from 

the rest with a bocce ball court and its rustic feel and cozy 

ambiance. 3252 NE First Ave., Miami, 786-245-6211

Brasserie Azur The sister restaurant of Romantic Villa Azur, 

a modern yet casual concept serving lunch/brunch and 

dinner showcasing French Mediterranean cuisine in the up 

and coming Midtown neighborhood. 3252 NE 1st Ave, Miami, 

786-800-9993

The Butcher Shop Trendy addition to Wynwood that fuses 

retail, restaurant and beer garden into one gourmet hot-spot. 

165 NW 23rd Street, Miami, 305-846-9120 

Cafeina Diverse hot-spot offering intriguing art, nightlife and 

tasty cuisine in the heart of Wynwood. 297 NW 23rd Street, 

Miami, 305-438-0792

The Cypress Tavern The Genuine Hospitality Group’s 

latest Design District haunt gives an elegant nod to 1920’s 

American fine dining. 3620 NE 2nd Ave., Miami, 305-520-5197

The Federal Tackling comfort food classics like pot pies, 

biscuits and gravy, this eatery will rock your world.  

5132 Biscayne Blvd., Miami, 305-758-9559

Harry’s Pizzeria Chef and owner Michael Schwartz’s newest 

creation offers a cozy and comfortable neighborhood spot to 

enjoy some creative, wood-oven pizzas, craft beers, and a 

selection of delectable desserts. 3918 N. Miami Ave., Miami, 

786-275-4963

Gigi Bustling and hip hot spot featuring Asian-inspired fare. 

3470 N. Miami Ave., Miami, 305-573-1520

Mandolin Aegean Bistro Authentic countryside cuisine from 

Greece and Turkey. 4312 NE 2nd Ave., Miami, 305-749-9140

MC Kitchen Modern Italian cuisine offering seasonal dishes 

with ingredients selected on the basis of quality, harvest 

maturity, and farming integrity. 4141 NE 2nd Ave., Suite 101A, 

Miami, 305-456-9948

Michael’s Genuine Food & Drink Michael Schwartz’s highly 

successful Design District eatery. 130 NE 40th Street, 

 Atlas Plaza, Miami, 305-573-5550

Midtown Oyster Bar Boasting “A Fish Kitchen” as its tagline, 

the menu showcases Mediterranean and classic American 

seafood dishes while offering a selection of extraordinary 

oysters from the East and West coasts. 3301 NE 1st Ave., 

Miami, 786-220-2070

Mignonette A raw oyster bar with a welcoming environment 

where seafood lovers can share a bottle of bubbly while 

enjoying a dozen of the freshest oysters. 210 NE 18th Street, 

Miami, 305-374-4635

Morgans Modern, home-style comfort food for brunch, 

lunch and dinner. 28 NE 29th St., Miami, 305-573-9678

Salumeria 104 Authentic Northern Italian salumi shop and 

trattoria serving traditional dishes and cured meats. 3451 NE 

1st Ave., Miami, 305-424-9588

Sugarcane From the creators of Sushi Samba, a raw bar and 

grill with a South American spirit. 3252 NE 1st Ave., Miami, 

786-369-0353

LISTINGS

MC Kitchen 
Modern Italian cuisine offering seasonal dishes  

with ingredients selected on the basis of quality, 

harvest maturity, and farming integrity.  

4141 NE 2nd Ave., Suite 101A, Miami, 305-456-9948





Wynwood Kitchen & Bar  Affordable global Latino cui-
sine meets cutting-edge art. 2550 NW 2nd Ave., Miami, 

305-722-8959

DOWNTOWN/BRICKELL 
Area 31 Great seafood from the namesake region encom-
passing the Florida coast and Central America.  
270 S. Biscayne Blvd. Way, Miami, 305-424-5234

Atrio Restaurant and Wine Room A contemporary restaurant 
and lounge offering guests an innovative and international 
menu paired with a minimalistic setting to complement 
the view of an incandescent Miami skyline. 1395 Brickell 

Ave., Miami, 305-503-6529

Azul A Forbes Five-Star restaurant in the Mandarin Oriental 
featuring a menu of modern American dishes with Asian 
influences.  500 Brickell Key Dr., Miami, 305-913-8358

Batch  Fresh off a successful opening, this Gastropub, with 
cocktails on tap, is soon to be Brickell’s favored hotspot. 
30 SW 12th St., Miami, 305-808-5555

Biscayne Tavern  Located in the B2 Miami downtown, 
this casual neighborhood gathering post serves up the 
next evolution of comfort food. 146 Biscayne Blvd., Miami, 

305-307-8300

Cantina La Veinte  A cultural expression of true Mexican 
cuisine featuring traditional Mexican decor with an art deco 
flare and over 100 brands of Mexican wine pairings.  
495 Brickell Ave., Miami, 786-623-6135

Cipriani Exquisite Italian restaurant with impeccable service 
and elegant design. 465 Brickell Ave. CU1, Miami, 786-329-4090

Crazy About You A truly unique lounge setting, and pictur-
esque water front dining experience. 1155 Brickell Bay Dr, 

Miami, 305-377-4442

CVI.CHE 105 This bustling Peruvian eatery has quickly 
become a hip downtown landmark. 105 NE 3rd Ave., Miami, 

305-577-3454

db Bistro Moderne The New York sensation from chef Daniel 
Boulud, in downtown’s JW Marriott Marquis.  
255 Biscayne Blvd. Way,  Miami, FL 33131, 305-350-0750

Dolores But You Can Call Me Lolita Located in the heart of 
Brickell’s Financial District, the restaurant, offers a unique 
selection of International fusion cuisine.  
1000 South Miami Ave., Miami, 305-403-3103

Edge Steak & Bar  This stylish departure from the traditional 
steak house is the new crown jewel of The Four Seasons 
Hotel Miami. 1435 Brickell Ave., Miami, 305-358-3535

Fooq’s Serves “Feel Good Food” in an urban, yet distinctly 
cozy setting. Global travels and Persian-French heritage 
inspire the eclectic menu at this charming eatery.  
1035 N Miami Ave., Miami, 786-536-2749

Garcia’s Seafood Grille & Fish Market Fabulously fresh fish, 
right on the river. 398 NW North River Dr., Miami, 305-375-0765

Il Gabbiano Decadent, exquisite Italian cuisine served inside 
or out, overlooking Biscayne Bay. 335 S. Biscayne Blvd., Miami, 

305-373-0063

Komodo The three-story indoor/outdoor eatery and lounge 
combines the cuisine of Southeast Asia with a South Florida 
vibe to elevate the dining and nightlife experience on Brickell 
Avenue. 801 Brickell Avenue, Miami, 305-534-2211

La Mar by Gaston Acurio  Features the acclaimed Peruvian 
cuisine of celebrity chef Gastón Acurio in a high-energy 
setting with dramatic water views of Biscayne Bay and the 
Miami skyline, at the Mandarin Oriental.  500 Brickell Key Dr., 

Miami, 305-913-8358

LILT Lounge Hosts happy hour from 6 to 8 pm, Tuesday thru 
Saturday, with live music.  Specialty cocktails, $1 oysters 
and the terrace has direct water views and a breeze, at the 
EPIC. 270 Biscayne Blvd Way, Miami, 305-351-7403

Naoe Experience natural Japanese cuisine as Chef Kevin 
Cory serves a unique Chef’s Choice menu. 661 Brickell Key 

Dr., Miami, 305-947-6263

Novecento Argentinean and Mediterranean cuisine.  
1414 Brickell Ave., Miami, 305-403-0900

PM Buenos Aires Fish & Steak House Born from the nostal-
gia felt from the “Porteño”-like cuisine, PM has the influence 
of not only the parrilladas but also all the different styles all 
over the world. 1453 S. Miami Ave., Miami, 305-200-5606

Pollos y Jarras Authentic Peruvian cuisine with an extensive 
selection of BBQ, grilled meats, and tapas all ideally com-
plimented by signature cocktails. 115 NE 3rd Ave., Miami, 

786-567-4940

Quinto La Huella Offers a blend of carefully planned, but 
simple dishes made with the best ingredients and utilizes a 
unique fire cooking method with a parrilla at the heart of the 
kitchen, located at the EAST, Miami. 788 Brickell Plaza, Miami, 

786-805-4646

River Yacht Club A waterfront lifestyle-oriented venue featur-
ing a fine dining restaurant, stunning outdoor garden, lounge, 
and docking facilities. 401 SW 3rd Ave., Miami, 305-200-5716

Rooftop at E11EVEN An all-inclusive nightlife destination 
featuring an open-air rooftop lounge with sofas and fire-pit 
tables, weekly DJ’s/live music, and an intimate 50-seat indoor 
dining room with a full-service kitchen menu. 15 NE 11th 

Street, Miami, 305-358-9848

Seaspice A seafood brasserie and lounge, is a celebration of 
the sense that marks the return to the core values of 
gastronomy. 422 NW North River Drive, Miami, 305-440-4200 

Segafredo Bayside From the partners of Segafredo 
L’Originale on Lincoln Road, the new waterfront spot 
at Bayside Marketplace serves light Italian fare and an 
expansive selection of cocktails. 401 Biscayne Blvd., Miami, 

786-420-2496

Soya y Pomodoro Intimate Italian located in a quaint 
Neoclassical alcove. 120 NE 1st St., Miami, 305-381-9511

Toscana Divino Brickell’s Italian trattoria features an Italian 

happy hour, “Aperitivo Italiano,” every Wednesday.
900 S. Miami Ave., Miami, 305-371-2767

Tamarina Specializes in Italian cuisine inspired by the 
Mediterranean coast incorporating freshly caught seafood 
and local produce which is prepared using classic Italian 
techniques. 600 Brickell Avenue, Miami, 305-579-1888

Truluck’s Seafood Steak & Crab House A fantastic combina-
tion of the freshest Florida Stone Crab, juicy steaks and 
a selection of over 100 wines.  777 Brickell Ave., Miami, 

305-579-0035

Tuyo Sitting atop Miami Dade College’s new Miami Culinary 
Institute, Tuyo is an exquisite fusion of New World flavors. 
415 N.E. 2nd Ave., Miami, 305-237-3200

Wolfgang’s Steakhouse Wolfgang Zweiner’s famous steak 
house has finally arrived in Miami. 315 S. Biscayne Blvd., 

Miami, 305-487-7130

Zuma  Internationally acclaimed Japanese “pub fare” from 
London restaurateur Rainer Becker, at the Epic Hotel.  
270 Biscayne Blvd. Way, Miami, 305-577-0277

MIAMI BEACH 
A Fish Called Avalon Contemporary tropical menu featuring 
award-winning seafood dishes. 700 Ocean Dr., Miami Beach, 

305-532-1727

Baires Grill This casual and trendy establishment satiates 
your appetite with an authentic, high-quality Argentinian 
cuisine. 1116 Lincoln Rd. Mall, Miami Beach, 305-538-1116

Bakehouse Brasserie Your neighborhood brasserie focusing 
on classic dishes, French inspired cocktails and artisanal 
baked goods located South of Fifth.  
808 First Street, Miami Beach, 305-434-8249

The Bazaar by José Andrés Masterfully re-imagined Spanish 
cuisine, at the SLS Hotel South Beach. 1701 Collins Ave., 

Miami Beach, 305-455-5000

Bâoli Miami A dining experience that truly excites the  
senses: an elegant and vibrant ambiance with an alluring 
menu. 1906 Collins Ave., Miami Beach, 305-674-8822

Barceloneta  Catalan Bistro and Mercat that will transport 
you to Spain through taste alone. 1400 20th St., Miami Beach, 

305-538-9299

Barton G. The Restaurant  Upscale American eatery, plus 
lots of dazzle. 1427 West Ave., Miami Beach, 305-672-8881

Bianca Modern Italian fare at the Delano’s signature 
restaurant. 1685 Collins Ave., Miami Beach, 305-674-6400

Big Pink Bright and fun diner, serving full-bodied classics. 
157 Collins Ave., Miami Beach, 305-532-4700

Bird & Bone A southern-inspired restaurant that transports 
guests to a contemporary countryside farmhouse with a 
traditional country cuisine from independent small farms 
and organic butchers, located inside The Confidante Hotel. 
4041 Collins Ave., Miami Beach, 305-424-1234

Bodega Taqueria y Tequila “Shepard Style” Mexican street 
food straight out of a vintage Airstream taco truck filling the 
area’s void for vibrant, authentic Mexican cuisine.  
1220 16th Street, Miami Beach, 305-704-2145

Byblos Miami Brings the exciting flavors of the Eastern 
Mediterranean to diners in a progressively designed space. 
1535 Collins Ave., Miami Beach, 305-508-5041

Café Prima Pasta Authentic Italian meats, cheeses, pastas and 
desserts since 1993. 414 71st St., Miami Beach, 305-867-0106

LISTINGS

Byblos Miami
Brings the exciting flavors of the Eastern 

Mediterranean to diners in a progressively 

designed space. 1535 Collins Ave., Miami 

Beach, 305-508-5041





Casa Tua Italian restaurant with a private upstairs lounge and 

la dolce vita vibe. 1700 James Ave., Miami Beach, 305-673-1010

Cecconi’s The Italian sensation from Mayfair and West 

Hollywood has brought its A-list vibe to the Soho Beach 

House. 4385 Collins Ave., Miami Beach, 786-507-7902

Centro Storico Located in the former iconic David’s Cafe 

location, featuring five Italian concepts including Antico 

Pizza, Gio’s Chicken, Bar Amalfi, Cafe Antico and Cabana 2.

1058 Collins Ave, Miami Beach, 786-216-7808

The Continental Under the culinary direction of Chef 

Matthew Oetting, the menu at Stephen Starr’s The 

Continental features an eclectic blend of global flavors and 

creative cocktails in a fun and casual atmosphere.  

2360 Collins Ave., Miami Beach, 305-604-2000 

David’s Café Cafecito Family owned and operated restaurant 

serving traditional Cuban food with a twist since 1977.  

919 Alton Road, Miami Beach, 305-534-8736

DiLido Beach Club A casually elegant oceanfront restaurant 

and lounge with ocean-table cuisine and a relaxed, chic 

ambiance perfect for people-watching, at The Ritz-Carlton, 

South Beach. 155 Lincoln Rd., Miami Beach, 786-276-4000

Dolce Italian Contemporary take on Italian classics located at 

The Gale Hotel. 1690 Collins Ave., Miami Beach, 786-975-2550

Driftwood Room Located inside Nautilus, a SIXTY Hotel, is 

inspired by the casual grace and energy of European beach 

clubs and combines the simplicity of fresh beachside din-

ing with the allure of Miami Beach. 1825 Collins Ave., Miami 

Beach, 786.483.2650

Drunken Dragon A hidden gem, South Beach’s first Korean 

barbecue restaurant presents a method of table side 

cooking with Asian inspired fare and exotic handcrafted tiki-

themed cocktails. 1424 Alton Rd, Miami Beach, 305-397-8556

The Dutch A roots-inspired restaurant, Bar and Oyster 

Room at the W South Beach. 2201 Collins Ave., Miami Beach, 

305-938-3111

Estiatorio Milos Costas Spiliadis celebrates the arts, culture 

and cuisine of Greece and is committed to providing guests 

a true understanding of fresh ingredients simply prepared 

with integrity. 730 1st St., Miami Beach, 305-604-6800

Fogo de Chão The original Brazilian steak house with 

continuous tableside service and 15 cuts of meat.  

836 1st St., Miami Beach, 305-672-0011

The Forge Steakhouse Chef Julia Doyne brings her award-

winning talent to this culinary institution with an innovative 

take on the classic American steakhouse.  

432 41st St., Miami Beach, 305-538-8533

Fratelli La Bufala Sumptuous pizzas and pastas prepared 

with the freshest buffalo mozzarella imported from Italy. 

437 Washington Ave., Miami Beach, 305-532-0700

Fung Kú Asian Cuisine Korean BBQ and Sushi Bar, at The 

Catalina Hotel & Beach Club. 1720 Collins Ave., Miami Beach, 

305-534-7905 

Hakkasan The exquisite Chinese creations of London res-

taurateur Alan Yau, at the Fontainebleau. 4441 Collins Ave., 

Miami Beach, 786-276-1388

Halves & Wholes South Beach’s newest corner sandwich 

shop, featuring a variety of loaded salads and sandwiches 

made with roasted meats, artisanal cheeses, freshly baked 

breads and homemade secret sauces. 1600 Alton Rd., 

Miami Beach, 305-704-3600

Icebox Offering the finest desserts in Miami Beach.  

1855 Purdy Ave., Miami Beach, 305-538-8448

Il Mulino From Abruzzo to South Beach, Il Mulino New York 

presents unforgettable, classic Italian cuisine in a chic, modern 

dining experience. 840 First St., Miami Beach, 305-372-1221

Jaya Five-star, trans-ethnic cuisine with a strong Asian influ-

ence. 2001 Collins Ave., Miami Beach, 305-520-6402

Joe’s Stone Crab A must-see Miami institution since 1913. 

11 Washington Ave., Miami Beach, 305-673-0365

Juvia Artistic food presentation and an innovative take on 

Asian fusion, with stunning views of South Beach.  

1111 Lincoln Rd., Miami Beach, 305-763-8272

Katsuya Traditional Japanese cuisine with a provocative 

twist, at the SLS Hotel South Beach. 1701 Collins Ave.,  

Miami Beach, 305-455-2995 

La Locanda Classic Italian just south of Fifth Street.  

419 Washington Ave., Miami Beach, 305-538-6277

La Piaggia A St-Tropez beach club without the jet lag.  

1000 South Pointe Dr., Miami Beach, 305-674-0647

Larios on the Beach Gloria and Emilio Estefan’s award win-

ning go-to destination for cuban cuisine. 820 Ocean Drive, 

Miami Beach, 305-532-9577

The Lido Restaurant & Bayside Grill Stunning waterside din-

ing featuring chef Mark Zeitouni’s cuisine, at The Standard. 

40 Island Ave., Miami Beach, 786-245-0880

LT Steak at The Betsy Hotel Laurent Tourondel’s interpreta-

tion of the American steakhouse. 1440 Ocean Dr.,  

Miami Beach, 305-673-0044

Lucali Brooklyn’s most coveted pizza in the heart of South 

Beach. 1930 Bay Rd., Miami Beach, 305-695-4441

Lure Fishbar A seafood-driven menu, overseen by Josh 

Capon, includes raw bar, sushi bar and Miami-inspired plates. 

Robert Ferrara helms the beverage program with nautical-

themed libations including the Catch and Release, at the 

Loews Hotel. 1601 Collins Ave, Miami Beach, 305-695-4550

Macaluso’s Restaurant Staten Island home-cooked Italian. 

1747 Alton Rd., Miami Beach, 305-604-1811

Macchialina Taverna Rustica The Italian spot for locals 

with rustic, seasonally inspired cooking by acclaimed chef 

Michael Pirolo. 820 Alton Rd., Miami Beach, 305-534-2124

Maxine’s Bistro At The Catalina Hotel & Beach Club, is an 

institution on Collins Avenue, serving American bistro fare 

with an international twist, 24 hours a day, seven days a 

week. 1756 Collins Ave, Miami Beach, 305-674-3527

Michael Mina 74 Award-winning chef Michael Mina, brings 

sophisticated, American bistro-style fare to the iconic 

Fontainebleau Miami Beach, with a dynamic menu that fea-

tures whimsical dishes and handcrafted cocktails from across 

the globe. 4441 Collins Ave., Miami Beach, 1-877-326-7412

Meat Market Chef Sean Brasel has created an imaginative, 

top-flight menu with flair at this packed hot spot.  

915 Lincoln Rd., Miami Beach, 305-532-0088

Monty’s Sunset Miami’s ultimate Seafood Bistro features a 

raw bar and ceviche bar with breathtaking sunset views and a 

bay front location. 300 Alton Rd., Miami Beach, 305-672-1148

Moreno’s Cuba At the Riviera South Beach A Cuban-inspired 

eatery developed around an authentic Havana-style café, with 

a culinary ethos based around Cuban Tapas and small plates 

made for sharing. 318 20th St., Miami Beach, 305-538-7444

Mr Chow Iconic Chinese showplace at the W South Beach. 

2201 Collins Ave., Miami Beach, 305-695-1695

My Ceviche This indoor-outdoor eatery will flaunt the brand’s 

signature seafood selections alongside seasonal, craft, 

and local beer options. 235 Washington Ave., Miami Beach, 

305-397-8710

News Cafe This 24-hour spot remains the heart and soul of 

South Beach. 800 Ocean Dr., Miami Beach, 305-538-6397

Nobu Legendary Japanese seafood delicacies, at the 

Eden Roc Miami Beach. 4525 Collins Ave., Miami Beach, 

305-695-3232

Orange Blossom A modern bistro featuring international, 

high-quality, affordable fare inside the Boulan South Beach 

Hotel. 2000 Collins Ave., Miami Beach, 305-763-8983 

Paris 6 Bistro A cultural bistro whose doors are open 

around the clock—24 hours a day, 7 days a week—with a 

well rounded menu brimming with unprecedented dishes 

designed for all audiences. 2200 Collins Ave., Miami Beach, 

305-363-6801

Prime Fish Fish shack meets sophisticated fine dining; 

renowned restaurant owner Myles Chefetz has done it  

again with his new restaurant that is sure to please all sea-

food lovers. 100 Collins Ave., Miami Beach, 305-532-4550

Prime Italian Upscale American-Italian sister restaurant to 

Prime One Twelve. 101 Ocean Dr., Miami Beach, 305-695-8484

Prime One Twelve Extraordinary, modern take on the  

classic steak house. 112 Ocean Dr., Miami Beach, 305-532-8112

Pubbelly Gastropub This innovative tavern features a menu 

of homemade pâtés, specialty terrines and braised dishes, 

and its signature Asian street food. 1418 20th St., Miami 

Beach, 305-532-7555

 LISTINGS

Hakkasan 
The exquisite Chinese creations of 

London restaurateur Alan Yau, at the 

Fontainebleau. 4441 Collins Ave., 

Miami Beach, 786-276-1388
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on canvas, Courtesy of the Artist.



Pubbelly Sushi Japanese small plates with Latin, Indian and 

Italian influences. 1424 20th St., Miami Beach,  

305-531-9282

Pura Vida Serving raw Brazilian organic acai bowls, fresh 

made fruit protein smoothies or cold-press veggie juices 

with soups, salads, sandwiches, pitas & wraps with vegan 

options.  Eat-in, pick-up or delivery. 110 Washington Ave., 

Miami Beach, 305-535-4142

Quality Meats Rated top steakhouse in Manhattan in Zagat 

2014 and named best new steakhouse by Details, Quality 

Meats has opened in the heart of South Beach at Collins 

and 15th. 1501 Collins Ave, Miami Beach, 305-340-3333

Quattro Gastronomia Italiana Twin chefs Nicola and Fabrizio 

Carro stir up traditional Northern Italian cuisine.  

1014 Lincoln Rd., Miami Beach, 305-531-4833

Red, The Steakhouse Hot Mediterranean-influenced steak 

house. 119 Washington Ave., Miami Beach, 305-534-3688

Restaurant Michael Schwartz Locally inspired dishes and 

a fantastic ambiance at the iconic Raleigh Hotel pool deck. 

1775 Collins Avenue, Miami Beach, 305-612-1163

Ricky’s Bodega’s sizzling counterpart brings live music, the 

best arcade games, and approachable but trendy food and 

drink options. 1220 16th Street, Miami Beach, 305-704-3602

Scarpetta Ravishing Italian cuisine from chef Scott Conant, 

at the Fontainebleau. 4441 Collins Ave., Miami Beach, 

305-674-4660

Seagrape Floridian brasserie helmed by James Beard 

Foundation Award-winning chef Michelle Bernstein located 

at the The Confidante Hotel. 4041 Collins Avenue,  

Miami Beach, 786-605-4043

The Setai Grill Prime steakhouse with the finest seafood 

selections, accompanied by The Setai’s impressive wine list. 

2001 Collins Ave., Miami, 855-923-7899

Smith & Wollensky Classic steak dishes, outstanding 

seafood, and an award-winning wine selection.  

1 Washington Ave., Miami Beach, 305-673-2800

Spris Lincoln Road The authentic Italian brick-oven thin-crust 

pizzas have made this casual spot a favorite for locals and 

visitors over the last 18 years. 731 Lincoln Road, Miami Beach, 

305-673-2020

STK Miami Beach A freshly renovated, high-energy restau-

rant that artfully blends two concepts into one – The modern 

steakhouse and a chic lounge. 2305 Collins Ave., Miami 

Beach, 305-604-6988

Stripsteak With its classic menu, dynamic dining and bar 

scene, and sophisticated atmosphere, acclaimed Chef 

Michael Mina breaks new ground with Stripsteak, the 

modern alternative to the traditional steakhouse setting.

4441 Collins Avenue, Miami Beach, 877-326-7412

SUSHISAMBA Miami Beach  Japanese-Brazilian fusion fare amid 

a bustling ambience. 600 Lincoln Rd., Miami Beach, 305-673-5337

TALDE Miami Beach Features Dale Talde’s Asian-American 

cuisine at The Confidante Hotel. Dinner nightly with late-

night hours on weekends.  4041 Collins Avenue,  

Miami Beach, 786-605-4094

Terrazza at Shore Club This casual, Italian chophouse offers 

the ultimate in indoor-outdoor dining with the cool vibe 

and energy of Shore Club. 1901 Collins Ave., Miami Beach, 

305-695-3226

Texas De Brazil A unique concept that offers diners a 

parade of meats and an extravagant seasonal salad area. 

300 Alton Rd., Suite 200, Miami Beach, 305-695-7702

THYME Wholesome seasonal dishes with an emphasis on 

local farming methods. 6801 Collins Ave., Miami Beach, 

305-514-7167

TiramesU A neighborhood dining spot with perfectly executed 

traditional and non-traditional dishes in the South of Fifth 

area. Whether served with Alla Bolognese or Rabbit Ragu, the 

homemade pastas are a must along with the Lamb Chops and 

Branzino. 101 Washington Ave., Miami Beach, 305-532-4538

Traymore Restaurant and Bar Locally sourced seafood fare, 

as well as the hotel’s signature COMO Shambhala cuisine by 

Executive Chef Juan Loaisiga at COMO Metropolitan, Miami 

Beach. 2445 Collins Avenue, Miami Beach, 305-695-3600

Umi Sushi & Sake Bar A communal, Japanese-style dining 

experience in the lobby at Delano. 1685 Collins Ave.,  

Miami Beach, 305-674-5752

Via Emilia 9 South Beach’s hidden gem offering up authen-

tic Northern Italian cuisine including fresh, hand-made 

pasta and fine imported meats and cheeses. 1120 15th St., 

Miami Beach, 786-216-7150

Villa Azur A taste of South of France combining exquisite 

food, fine wines, friendly service and inviting atmosphere. 

309 23rd St., Miami Beach, 305-763-8688

Vintro Kitchen Committed to the craft approach of food. A 

place where you can escape, live in the moment, explore the 

flavors, taste, experiment and share with your friends.

2216 Park Avenue, Miami Beach, 305-704-3680

Yardbird Southern Table & Bar Farm Fresh Southern 

Cooking, Bourbon and Blues. 1600 Lennox Ave.,  

Miami Beach, 305-538-5220

NORTH DADE, BROWARD 
Adena Grill & Wine Bar Elegant and upscale steakhouse 

with an authentic unique farm-to-fork experience, at The 

Village at Gulfstream Park. 900 Silks Run #1740, Hallandale 

Beach, 954-464-2333

Atlantikós Greece-native Chef Anastasios Chasekioglou deliv-

ers an authentic menu of classic Greek cuisine in this indoor/

outdoor restaurant overlooking the Atlantic, at the St. Regis Bal 

Harbour Resort. 9703 Collins Ave., Bal Harbour, 305-993-3333

Boatyard Offering an upscale, nautical-chic vibe in a 

laid-back atmosphere with an eclectic, seafood-centric 

menu that blends the freshest daily catches and premium 

cuts of meat prepared with locally sourced ingredients to 

enjoy inside, outside or dockside. 1555 SE 17th Street, Fort 

Lauderdale, 954-525-7400 

Carpaccio Bal Harbour Shops’ most bustling spot for delicious 

Italian fare.  9700 Collins Ave., Bal Harbour,  

305-867-7777

Corsair Award-winning chef and television personality Scott 

Conant has crafted a rustic, seasonal menu rooted in the farm-

house cooking of America and the Mediterranean, located 

within the Turnberry Isle Miami. 19999 West Country Club Drive, 

Aventura, 786-279-6800

Hyde Beach Kitchen + Cocktails Fresh, seasonal, 

Contemporary American cuisine by award winning Chef Danny 

Elmaleh with a stunning ocean view. 111 South Surf Road, 

Hallandale Beach, 954-699-0901

J&G Grill A contemporary bar and grill featuring a curated 

selection of Jean-Georges’ innovative dishes, at the St. 

Regis Bal Harbour Resort. 9703 Collins Ave., Bal Harbour, 

305-993-3333

Kuro Seminole Hard Rock Hollywood’s newest culinary innova-

tion offering new-style Japanese cuisine with handcrafted 

dishes featuring both locally sourced and imported ingredients 

direct from Japan. 1 Seminole Way, Hollywood, 954-327-7625

Le Zoo Stephen Starr’s latest South Florida eatery combines 

French spirit with the hustle and bustle of Miami, creating a 

lively dining experience in a brasserie setting that will transport 

diners to the iconic sidewalk cafes of Paris.  

9700 Collins Ave., Bal Harbour, 305-602-9663

Makoto Modern Japanese cuisine in the Bal Harbour Shops. 

9700 Collins Ave., Bal Harbour, 305-864-8600

Palm Restaurant Old New York-style steak house.  

9650 E. Bay Harbor Dr., Bay Harbor Islands, 305-868-7256

ROK:BRGR Gourmet burger bar and gastropub with a modern 

approach on American comfort foods, located at The Village 

at Gulfstream Park. 600 Silks Run, Suite 1210, Hallandale Beach, 

954-367-3970

S3 An island-chic retreat with indoor-outdoor seating, lush 

patio with fire pits and custom-designed lounge seating with 

breathtaking views of the ocean serving steak, seafood and 

sushi. 505 N. Fort Lauderdale Beach Blvd., Fort Lauderdale, 

954-523-SURF

St. Regis Bar & Sushi Lounge A modern Miami atmosphere 

with a Japanese twist, this Sushi Lounge is nothing short of 

luxury, at the St. Regis Resort. 9703 Collins Ave., Bal Harbour, 

305-993-3300

Taco Beach Shack World famous gourmet farm fresh tacos 

and cocktails, at Hollywood Beach Hotel. 334 Arizona Street, 

Hollywood Beach, 954-920-6523

Tap 42 Enjoy a combination of Fort Lauderdale’s finest 

American Craft Beers, hand-crafted cocktails made from fresh 

local ingredients, a creative menu of burgers and other inven-

tive dishes. 1411 S Andrews Ave., Fort Lauderdale,  

954-463-4900

LISTINGS

Bird & Bone 
A southern-inspired restaurant that transports guests to 

a contemporary countryside farmhouse with a traditional 

country cuisine from independent small farms and organic 

butchers, located inside The Confidante Hotel. 4041 

Collins Ave., Miami Beach, 305-424-1234
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Spend a night exclusively sampling 200+ world class wines, 
spirits & cuisines during this öve block takeover of trendy 
Las Olas Boulevard. In addition to 100+ sampling stations, 
learn tips & tricks during culinary & mixology demos from 
industry experts and enjoy the 2nd Annual Best of the Best 
Chef competition, hosted by DJ Irie. Relax in luxury lounges 
while enjwhile enjoying live entertainment or treat your inner epicur-
ean to new tastes and experiences, all to beneöt a great 
cause, American Lung Association of Florida.

For tickets, visit Lasolaswff.com. 
20% Off with Promocode: OCEANDRIVE
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Sugar 
EAST Miami’s 40th floor rooftop bar & garden, where you 

can enjoy a variety of libations and share some Asian tapas. 

788 Brickell Plaza, Miami, 305-712-7000

LISTINGS

DESIGN DISTRICT, WYNWOOD 

Bardot Intimate lounge featuring live music and an edgy 

scene. 3456 N. Miami Ave., Miami, 305-576-5570

Gavanna “Vibe dictates the night” at Wynwood’s hot-spot. 10 

NE 40th St., Miami, 305-336-0701

Wood Tavern Artsy and relaxed indoor-outdoor enclave 

where hipsters, art-walk crawlers, and collectors mingle.  

2531 NW 2nd Ave., Wynwood, 305-748-2828

DOWNTOWN, BRICKELL 

Blackbird Ordinary Catchy and energetic vibe with deli-

cious cocktails hidden downtown. 729 SW First Ave., Miami, 

305-671-3307

Blue Martini Upscale atmosphere with a local-bar mentality, at 

Mary Brickell Village. 900 S. Miami Ave., Miami, 305-981-2583

E11EVEN MIAMI A unique 24 / 7 No Sleep show club and 

after-hours experience that features beautiful entertainers 

and 11-style theatrics in an environment that is as sexy as it 

is sophisticated. 29 N.E. 11th Street, Miami, 305-829-2911

Grand Central Former railRd. station turned contemporary 

event space with weekly events for Miami’s most discerning 

music lovers. 697 N. Miami Ave., Miami, 305-377-2277

Hyde AmericanAirlines Arena A posh VIP lounge on 

the court-level of the Arena. 601 Biscayne Blvd., Miami, 

786-231-1218

Libertine Downtown’s newest bar, featuring crafty cocktails 

and live music. 40 NE 11th Street, Miami, 305-363-2120

Sidebar A sexy bar scene and idyllic outdoor garden for 

creative cocktails and modern sounds. 337 SW 8th Street, 

Miami, 786-703-6973

Sugar EAST Miami’s 40th floor rooftop bar & garden, where 

you can enjoy a variety of libations and share some Asian 

tapas. 788 Brickell Plaza, Miami, 305-712-7000

MIAMI BEACH
Basement Miami A one-of-a-kind entertainment venue at the 

Miami Beach EDITION, complete with a nightclub, bowling 

alley and ice-skating rink. 2901 Collins Ave., Miami Beach, 

786-257-4548

The Broken Shaker Laid-back indoor-outdoor bar featuring 

exotic handcrafted cocktails, at the Freehand Miami Hostel. 

2727 Indian Creek Dr., Miami Beach, 305-531-2727

Club Deuce Everyone’s favorite timeless dive bar.  

222 14th St., Miami Beach, 305-531-6200

Drawing Room Bar & Lounge Mixologist Albert Trummer 

brings his signature libations and one of a kind blend 

of apothecary and designer cocktails to the Shelborne 

Wyndham Grand South Beach. 1801 Collins Ave, Miami 

Beach, 305-531-1271

FDR Subterranean lounge at the Delano. 

1685 Collins Ave., Miami Beach, 305-924-4071

Foxhole New watering hole and neighborhood bar owned by 

nightlife veterans. 1218 14th Court, Miami Beach,  

305-534-3511

Hyde Beach Enjoy artful mixology and José Andrés cuisine 

at Hyde Beach — the first oceanfront location of sobe’s 

premier nightlife brand at SLS Hotel South Beach.  

1701 Collins Ave., Miami Beach, 305-455-2990

Jazid Intimate, live jazz and blues and nightly drink specials. 

1342 Washington Ave., Miami Beach, 305-673-9372

Kill Your Idol Hipster kids plus cheap drinks plus high irony 

equals a perfect night. 222 Española Way, Miami Beach, 

305-672-1852

LIV The hip, high-energy megaclub, at the Fontainebleau. 

4441 Collins Ave., Miami Beach, 305-674-4680

Mokaï A modern lounge with New York sensibility and Miami 

joie de vivre. 235 23rd St., Miami Beach, 786-735-3322

Mynt A vibrant club that plays host to South Beach’s fabu-

lous crowd. 1921 Collins Ave., Miami Beach,  

305-532-0727

Nikki Beach Mostly outdoor hot spot to see and be seen. 

1 Ocean Dr., Miami Beach, 305-538-1111

Purdy Lounge The perfect dark and laid-back local bar. 

1811 Purdy Ave., Miami Beach, 305-531-4622

Radio Bar Hip local bar, new to the SoFi area. 814 First St., 

Miami Beach. 305-397-8382

Rec Room New York-influenced upscale basement lounge, 

at the Gale Hotel. 1690 Collins Avenue, Miami Beach, 

786-975-2555

The Regent Cocktail Club Dimly lit and classically elegant 

cocktail bar and lounge, at the Gale Hotel. 1690 Collins 

Avenue, Miami Beach, 786-975-2555

Rockwell Located on Miami’s historic Washington Avenue, 

this celebrity hotspot combines the perfect mix of LA cool, 

New York music and Miami energy. 743 Washington Ave., 

Miami Beach 305-793-3882

Set A modern South Beach tribute to Old Hollywood glam-

our. 320 Lincoln Road, Miami Beach, 305-531-2800

SkyBar The Shore Club’s exclusive nightlife setting overlook-

ing the ocean. 1901 Collins Ave., Miami Beach,  

305-695-3100 

Story A unique, high energy nightlife experience. The 

27,000 square foot space is equipped with 60 exclusive VIP 

tables, five full-service bars and is transformed nightly into 

a circus-style setting with extravagant theatrics. 136 Collins 

Ave., Miami Beach, 305-479-4426

Sunset Lounge Mondrian South Beach’s indoor/outdoor 

lounge is comprised of multiple spaces, offering the 

only bayside destination for watching the sunset over 

Miami’s downtown skyline. 1100 West Ave., Miami Beach, 

305-514-1941.

Sweet Liberty Drinks & Supply Co. A homegrown concept 

created by bartender John Lermayer along with partners 

Dan Binkiewicz and David Martinez serving world-class 

cocktails and creative American food. 237-B 20th Street, 

Miami Beach, 305-763-8217

Ted’s Hideaway A laid-back local bar with a pool table and 

a delightfully grungy scene. 124 Second St., Miami Beach, 

305-532-9869

Twist Popular gay pit stop with late-night action and seven 

uniquely themed bars. 1057 Washington Ave., Miami Beach, 

305-538-9478 

Wall The W South Beach’s on-site hot spot from a dream 

team of nightlife innovators. 2201 Collins Ave., Miami Beach, 

305-938-3130
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#TRENDING FOR SPRING 

FROM A VISIT BY LEBRON TO THE WORLD’S TENNIS GREATS PLAYING IN PERSON, MARCH IN MIAMI IS IN FULL SWING.  

NOT SURE HOW TO NAVIGATE THE MADNESS? OCEAN DRIVE HAS YOU COVERED SO YOU CAN GET SPRUNG. 

BY CARLA TORRES AND KATIE JACKSON 

Tennis Time: A prestigious stop on 
the international tennis circuit, the 
@MiamiOpen is back March 20–
April 2 at Crandon Park [1]. Who 
will succeed Novak Djokovic and 
Victoria Azarenka? #GetServed

Eat Like a Pig: @Cochon555, the 
nose-to-tail pig-cooking competi-
tion, comes to the Ritz-Carlton 
South Beach on March 26 for its 
sixth annual tournament of swine, 
with the city’s top toques raising 
awareness about heritage pig 
breeds. #WhenPigsFly

Altruistic Trends: Ladies, slip on 
your most glamorous shoes for the 
sixth annual Wine, Women & Shoes 
fundraising luncheon, fashion 
show, and high-end marketplace  
at @SohoStudios on March 17, 

with all proceeds going to  
@MCH_Foundation.  

Hit the Gym: An official supplier 
to the last six Olympic Games and 
a training partner for world-class 
athletes, @Technogym is taking 
over the mid-beach corridor. Get 
your sweat on at the revamped state-
of-the-art gyms at @Fontainebleau 
and @NobuMiamiBeach. 
#MuscleBeach  

Late-Night Noodles: What goes 
really well with @BabyJaneMiami’s 
El Bebito (mezcal, rosemary, jala-
peño) cocktail? Ramen and bao 
buns. Lucky for you, the ramen 
bar Shimuja has traveled from 
Japan to pop up inside the Brickell 
watering hole and dish out just  
that [2]. #MidnightRamen 

All Hail the King: LeBron James 
(@KingJames) will bring his  
championship-winning talents 
back to South Beach on March 4 
when the @Cavs take on the 
@MiamiHeat. #FireUp

Everybody Hates Chris: 
Chances are @ChrisRock has 
made you laugh so hard you’ve 
spit out your drink (or worse). 
Catch him live March 29–30 at 
@HardRockHolly [3]. #LOL 

High and Dry: Missing 
@Radiohead at Coachella? Fret 
not. The rockers kick off their 
North American tour on March 30 
at @AmericanAirlinesArena [4]. 
#LotusFlower 

Good Vibes: “Work smarter,  

not harder” is the motto at 
@VibeClassSoBe, where you  
can burn 600 calories on average in 
one 30-minute session. Think you 
have what it takes to vibe? #ProveIt 

Havana Nights: Miami’s one  
and only 21st-century orchestra, 
@Nu_Deco_Ensemble [5], is bring-
ing the beats of Cuba to the Light 
Box (@MiamiLightProject), March 
9–11. Expect works by young com-
posers and a special surprise artist 
straight from La Isla. #SonicDreams

Chef’s Choice: In celebration of 
their fifth anniversary, @EdgeMiami 
and @ChefAaronBrooks have 
cooked up a five-course tasting 
experience. The catch? You won’t 
know what you’re eating till it’s 
served [6]. #SupperSurprises 

. 
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The Ritz-Carlton Residences, Sunny Isles Beach are not owned, developed or sold by The Ritz-Carlton Hotel Company, L.L.C., or its affiliates (“Ritz-Carlton”). Sunny Isles Property Venture, LLC uses The Ritz-Carlton marks under a license from Ritz-Carlton, which has 

not confirmed the accuracy of any of the statements or representations made herein.

ORAL REPRESENTATIONS CANNOT BE RELIED UPON AS CORRECTLY STATING REPRESENTATIONS OF THE DEVELOPER. FOR CORRECT REPRESENTATIONS, MAKE REFERENCE TO THE DOCUMENTS THAT ARE REQUIRED BY SECTION 718.503, FLORIDA 

STATUTES, TO BE FURNISHED BY A DEVELOPER TO A BUYER OR LESSEE. 

The Developer is Sunny Isles Property Venture, LLC which has a right to use the trademark names and logos of Fortune International Group and Chateau Group. This is not an offer to sell, or solicitation of offers to buy, in states where such offer or solicitation cannot be made. 

The rendering contained herein is an artist impression, conceptual interpretation, proposed only and merely intended as illustration. No guarantee is made that the described features, services, amenities or facilities will be available or built. Developer reserves the right to 

make any modifications, revisions or withdrawals in its sole discretion and without prior notice.  All improvements, design and construction are subject to first obtaining permits and approvals for same by the relevant authorities.
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